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İ l k s öz
Dünya genel �n �  �çeren b�r  sa lg ın  sürec�nden
geçerken �ş  yapma,  � let �ş �m,  ça l ışma,
öğrenme ve �şb�r l �ğ �  yapma b�ç �mler �m�z
güçlü  b � r  t � rbülanstan geç�yor .  
Sağl ık  odakl ı  o lsa  da sosyo-ekonom�k etk� ler �
� le  tüm yaşam katmanlar ımız ı  etk � lemekte
olan sa lgın ın  yarat ıc ı l ık  boyutunda da yen�
açı l ımlar ı  sağladığını  söylemek yanl ış
o lmayacakt ı r .   Bu nedenle  derg�m�z �n  bu
sayıs ın ı  Pandem�  sürec�nde �ş  ve
�şb�r l �k ler �ne yakından bakmaya ayırdık .  
Sadece yarat ıc ı  endüstr � ler  değ� l  tüm
sektör lerde d� j � ta l leşme ve yarat ıc ı l ık  odakl ı
değ�ş �mler �  tet �k leyen Pandem�  sürec�n�
etk�nl �k ler ,  PEAK' �n  u lus lararas ı  başar ıs ı ,
Sürdürüleb� l � r  ka lk ınma hedef ler �
boyutundan tasar ım g�b�  far l ı  baş l ık lar
a l t ında key� f le  okumanız ı  d � l �yoruz .  

Sağl ık la  Kal ın ız
. . .
W h � l e  w e  a r e  g o � n g  t h r o u g h  a  P a n d e m � c  t h a t
c o v e r s  t h e  w o r l d ,  o u r  w a y s  o f  d o � n g  b u s � n e s s ,
c o m m u n � c a t � o n ,  w o r k � n g ,  l e a r n � n g  a n d
c o l l a b o r a t � n g  a r e  g o � n g  t h r o u g h  s t r o n g
t u r b u l e n c e . A l t h o u g h  � t  � s  h e a l t h  o r � e n t e d ,  � t
w o u l d  n o t  b e  w r o n g  t o  s a y  t h a t  t h e  P a n d e m � c ,
w h � c h  a f f e c t s  a l l  o u r  l � f e  l a y e r s  w � t h  � t s  s o c � o -
e c o n o m � c  e f f e c t s ,  a l s o  p r o v � d e s  n e w
e x p a n s � o n s  � n  t h e  c r e a t � v � t y  d � m e n s � o n .  F o r
t h � s  r e a s o n ,  w e  d e v o t e d  t h � s  � s s u e  o f  o u r
j o u r n a l  t o  a  c l o s e  l o o k  a t  b u s � n e s s  a n d
c o l l a b o r a t � o n s  d u r � n g  t h e  P a n d e m � c
p r o c e s s . W e  w � s h  y o u  t o  r e a d  t h � s  � s s u e  w � t h
p l e a s u r e  u n d e r  d � f f e r e n t  h e a d � n g s  s u c h  a s
e v e n t s ,  P E A K ' s  � n t e r n a t � o n a l  s u c c e s s ,  a n d
d e s � g n  f r o m  s u s t a � n a b l e  d e v e l o p m e n t  g o a l s
d � m e n s � o n ,  w h � c h  t r � g g e r e d  d � g � t a l � z a t � o n  a n d
c r e a t � v � t y - o r � e n t e d  c h a n g e s  n o t  o n l y  � n
c r e a t � v e  � n d u s t r � e s  b u t  a l s o  � n  a l l  s e c t o r s .

S t a y  S a f e

SEVAY  İPEK
AYDIN



E v d e  K a l  B İ l İ m l e  An l a
S t ay  H o m e  U n d e r s t a n d  w i t h  S c i e n c e
COVID - 19  Pandemi  sürec inde  bi lg iye  er i ş imin  di j i ta l  olas ı l ık lar ı  zengin leşerek  gün  yüzüne  ç ıkt ı .
Tabi i  nite l ik l i  bi lg iye  olan  iht iyaç  da  öyle .  İ zmir  ekonomi  Ünivers i tes i  L isansüstü  Eğit imi 'nde
fark l ı  bir  uygulama  i le  yarat ıc ı  bir  i şe  imza  att ı .  Say ın  Biresse l ioğ lu 'nun  kaleminden
aktar ıyoruz .

In  the  COVID - 19  Pandemic  per iod ,  the  dig i ta l  poss ib i l i t ies  of  access ing  in format ion  have  been
enr iched  and  sur faced .  Of  course ,  the  need  for  qual i f ied  in format ion  as  wel l .  I zmir  Univers i ty  of
Economics  in i t iated  a  creat ive  project  with  a  di f ferent  pract ice .  Below  we  narrate  Mr .

Biresse l ioğ lu .

In  th i s  century ,  where  we  l i ve  the  age  of
communicat ion  and  technology  together ,
sc ience  and  educat ion  jo in ing  with
creat iv i ty  i s  a  s ine  qua  non  fo r  shaping  the
future .  I  th ink  that  creat iv i ty  i s  a lso  very
important  in  te rms  of  ra i s ing  ind iv idua ls
who  wi l l  deve lop  the  soc iety  on  the  ax i s  of
cr i t ica l  th ink ing  and  pat ient  research .  

In  th i s  context ,  as  a  new  generat ion
graduate  school ,  we  set  out  with  the  des i re
to  share  the  creat ive  in format ion  we
produce ,  with  the  awareness  of  the
necess i ty  of  our  soc ia l  respons ib i l i t y ,  with  a l l
our  s takeholders .  We  matured  the  idea  of    
deve loping  a  creat ive  podcast  ser ies ,  one  of
the  f i r s t  s teps  on  th i s  path .  The  Rector ,
Professor  Murat  Aşkar ,  who  a lways  supports
the  s t ructur ing  and  innovat ions  we  have
rea l ized  in  our  Graduate  School ,  which  was
establ i shed  in  June  2020  with  merging  of
the  four  graduate  schools ,  warmed  to
the  idea  and  sa id ,  "Cont inue . "

With  th i s  podcast  ser ies ,  we  wanted  to
encourage  those  who  l i s ten  to  us  to
unders tand  cur rent  i s sues  f rom  a  sc ient i f ic
po int  of  v iew  in  th i s  per iod ,  which  we  are  a l l
conf ined  to  homes  due  to  Cov id - 19 .

İ l e t � ş � m  v e  t e k n o l o j �  ç a ğ ı n ı  b � r  a r a d a
y a ş a d ı ğ ı m ı z  b u  y ü z y ı l d a ,  b � l � m  v e  e ğ � t � m l e
y a r a t ı c ı l ı ğ ı n  b u l u ş m a s ı  g e l e c e ğ � n
ş e k � l l e n m e s �  � ç � n  o l m a z s a  o l m a z  k o ş u l l a r
a r a s ı n d a  b a ş ı  ç e k m e k t e d � r .  Y a r a t ı c ı l ı k
k o n u s u n u n  a y r ı c a ,  e l e ş t � r e l  d ü ş ü n c e  v e
s a b ı r l ı  a r a ş t ı r m a  e k s e n � n d e  t o p l u m u
g e l � ş t � r e c e k  o l a n  b � r e y l e r � n  y e t � ş t � r � l m e s �
a ç ı s ı n d a n  d a  o l d u k ç a  ö n e m l �  o l d u ğ u n u
d ü ş ü n ü y o r u m .  

B u  k a p s a m d a ,  y e n �  n e s � l  b � r  e n s t � t ü  o l a r a k ,
s o s y a l  s o r u m l u l u ğ u m u z u n  d a  g e r e k l � l � ğ � n � n
b � l � n c �  � l e  ü r e t t � ğ � m � z  y a r a t ı c ı  b � l g � y �  t ü m
p a y d a ş l a r ı m ı z l a  p a y l a ş m a  a r z u s u  � l e  y o l a
ç ı k t ı k .  B u  y o l d a k �  � l k  a d ı m l a r d a n  b � r �
o l a n  y a r a t ı c ı  b � r  p o d c a s t  s e r � s �  g e l � ş t � r m e
f � k r � n �  o l g u n l a ş t ı r d ı k .  D ö r t  E n s t � t ü n ü n
b � r l e ş m e s � y l e  H a z � r a n  2 0 2 0 ’ d e  k u r u l a n
E n s t � t ü m ü z d e  g e r ç e k l e ş t � r d � ğ � m � z
y a p ı l a n m a y ı  v e  y e n � l � k l e r �  h e r  z a m a n
d e s t e k l e y e n  R e k t ö r  H o c a m ı z  P r o f .  D r .  M u r a t
A ş k a r ’ d a  b u  f � k r e  s ı c a k  b a k t ı  v e  “ D e v a m ”
d e d � .  

B u  p o d c a s t  s e r � s �  � l e  C o v � d - 1 9  n e d e n � y l e
z o r u n l u  o l a r a k  e v d e  k a l ı n a n  b u  s ü r e ç t e ,  b � z �
d � n l e y e n l e r � n  g ü n c e l  k o n u l a r ı  b � l � m s e l  b a k ı ş
a ç ı s ı y l a  a n l a m a s ı n ı  t e ş v � k  e t m e y �  h e d e f l e d � k .  
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Prof Mehmet Efe BİRESSELİOĞLU, 

Director of Graduate School, 
Izmir University of Economics



B u  p o d c a s t  s e r � s �  � l e  C o v � d - 1 9  n e d e n � y l e
z o r u n l u  o l a r a k  e v d e  k a l ı n a n  b u  s ü r e ç t e ,
b � z �  d � n l e y e n l e r � n  g ü n c e l  k o n u l a r ı  b � l � m s e l
b a k ı ş  a ç ı s ı y l a  a n l a m a s ı n ı  t e ş v � k  e t m e y �
h e d e f l e d � k .  B u  a m a ç  d o ğ r u l t u s u n d a  d a ,
s e r � m � z � n  a d ı n ı  “ E v d e  K a l  B � l � m l e  A n l a ”
o l a r a k  b e l � r l e d � k .  B u  � s � m  v e  b a k ı ş  a ç ı s ı n ı n
a y n ı  z a m a n d a ,  Ü n � v e r s � t e m � z � n  “ B � l � m l e
A n l a  B � l g � y l e  Y ö n e t ”  o l a n  s l o g a n ı  � l e  d e  t a m
u y u m  � ç � n d e  o l m a s ı n a  ö z e n  g ö s t e r d � k .  

S e r � n � n  k u r g u s u n d a  f a r k l ı  d � s � p l � n l e r �  t e m s � l
e t m e s �  a ç ı s ı n d a n ,  b ü n y e m � z d e  y e r  a l a n  h e r
a n a b � l � m  d a l ı n d a n  ö ğ r e t � m  ü y e l e r � m � z l e
b � r l � k t e  ö n c e l � k l e  t e m a l a r ı m ı z  b e l � r l e n d � .  B u
k a p s a m d a  k o n u  b a ş l ı k l a r ı m ı z ,  h u k u k t a n
m � m a r l ı ğ a ,  p s � k o l o j � d e n  t a s a r ı m a ,
� ş l e t m e d e n  e n e r j � y e  k a d a r  b � r ç o k  f a r k l ı
p e r s p e k t � f e  o d a k l a n a r a k ,  h e r  f a r k l ı  � l g �
a l a n ı n d a n  d � n l e y � c � l e r e  h � t a p  e t m e k  ü z e r e
t a s a r l a n d ı .  T a k � p  e d e n  s ü r e ç t e  � s e  � ç e r � k l e r �
d e t a y l a n d ı r a r a k ,  A u d a c � t y  a r a c ı l ı ğ ı y l a  
Ö ğ r e t m e  v e  Ö ğ r e n m e  M e r k e z �  ( E k o e ğ � t � m )  –
T L C  b � r � m � m � z � n  M ü d ü r ü  D r .  E s � n
Ç a ğ l a y a n ’ ı n  d a  d e s t e k l e r � y l e
p o d c a s t l a r ı m ı z ı  h a z ı r l a d ı k .
 
P o d c a s t  s e r � m � z � n  t a n ı t ı m l a r ı n ı ,  L � s a n s ü s t ü
E ğ � t � m  E n s t � t ü m ü z e  a � t  I n s t a g r a m  v e
F a c e b o o k  s o s y a l  m e d y a  h e s a p l a r ı m ı z  v e
s a y f a l a r ı m ı z  a r a c ı l ı ğ ı y l a  g e r ç e k l e ş t � r d � k .
B u n l a r ı n u n  y a n ı  s ı r a ,  � l g � l �  b ö l ü m l e r � m � z  v e
M e z u n l a r  O f � s � m � z  d e ,  k e n d � l e r � n e  a � t
� l e t � ş � m  n e t w o r k l e r �  a r a c ı l ı ğ ı y l a  y � n e  s o s y a l
m e c r a l a r  ü z e r � n d e n  ö z e l l � k l e  I n s t a g r a m
h e s a p l a r ı  v a s ı t a s ı y l a ,  s e r � m � z � n  d a h a  b ü y ü k
k � t l e l e r e  u l a ş m a s ı  � ç � n  k a t k ı  g ö s t e r d � l e r .

For  th i s  purpose ,  we  named  our  ser ies  as ,

“Evde  Kal  Bi l imle  Anla  (Stay  Home  

Understand  with  Sc ience ) ” .  We  a lso
wanted  to  ensure  that  th i s  name  and
perspect ive  i s  in  fu l l  harmony  with  our
univers i ty 's  s logan ,  “Understand  with
Sc ience  Manage  with  Knowledge ” .  

In  order  to  represent  di f fe rent
d isc ip l ines  in  the  f i c t ion  of  the  ser ies ,

pr imar i l y ,  our  themes  were  determined
together  with  our  facu l ty  members  f rom
every  div i s ion  with in  our  graduate
school .  In  th i s  context , focus ing  on  many
di f fe rent  perspect ives  our  top ics  were
des igned  to  appeal  to  l i s teners  f rom  a l l
interests ,  f rom  l aw  to  arch i tecture ,  f rom
psychology  to  des ign ,  f rom  bus iness
adminis t rat ion  to  energy .  In  the
fo l lowing  course ,  by  deta i l ing  the
contents ,  we  prepared  our  podcasts  v ia
Audac i ty  with  the  support  of  Dr .  Es in
Çağlayan ,  Director  of  the  Teaching  and
Learn ing  Center  (TLC )  uni t .

We  promoted  our  podcast  ser ies  through
our  Ins tagram  and  Facebook  soc ia l
media
accounts  and  pages  of  our  Graduate
School .  In  addi t ion ,  our  re levant
departments  and  Alumni  Off ice  have
a lso  contr ibuted  to  reaching  l a rger
audiences  through  the i r  own
communicat ion  networks ,  aga in  through
soc ia l  media ,  espec ia l l y  through
Instagram  accounts .
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G ö r s e l l e r � m � z  � s e ,  L � s a n s ü s t ü  E ğ � t � m
E n s t � t ü s ü  b ü n y e s � n d e  Ü n � v e r s � t e m � z � n
k u r u m s a l  r e n k l e r �  � l e  u y u m l u  o l a r a k  v e  h e r
s e k � z  b ö l ü m d e  b � r  d e ğ � ş t � r � l m e k  ü z e r e
h a z ı r l a n d ı .  2  M a y ı s  t a r � h �  � t � b a r � y l e
b a ş l a n g ı c ı  y a p ı l a n  s e r � n � n  � l k  e t a b ı n d a  3 5
p o d c a s t  b ö l ü m ü  y a y ı n l a y a c a ğ ı z .
Y a r a t ı c ı l ı ğ ı n  ö n e m l �  b a c a k l a r ı n d a n  b � r �
o l a n  p r o b l e m  ç ö z m e  a ş a m a s ı n d a
k a r ş ı l a ş ı l a n  t e k n � k  s o r u n l a r ı  � s e ,  M ü d ü r
Y a r d ı m c ı m ı z  D o ç .  D r .  M u h � t t � n  H a k a n
D e m � r  � l e  b � r l � k t e  y ü r ü t t ü ğ ü m ü z  o r t a k
ç a b a l a r  n e t � c e s � n d e  ç ö z ü m e  k a v u ş t u r d u k .
P a y d a ş l a r a  u l a ş t ı r ı l m a s ı  a ş a m a s ı n d a  � s e ,
# E v d e K a l B � l � m l e A n l a  p o d c a s t  s e r � m � z �
S p o t � f y  p l a t f o r m u  ü z e r � n d e n  a l b ü m
o l a r a k  y a y ı n l a m a y a  k a r a r  v e r d � k .  S p o t � f y ’ ı
a n a  d � j � t a l  m e c r a  o l a r a k  s e ç m e  s e b e b � m � z
� s e  g ü n c e l  v e  y a y g ı n  k u l l a n ı l a n  b � r
p l a t f o r m  o l m a s ı y d ı .  S p o t � f y ’ ı n  y a n ı s ı r a
s e r � m � z e  B r e a k e r ,  G o o g l e  P o d c a s t s ,  P o c k e t
C a s t s  v e  R a d � o P u b l � c  p l a t f o r m l a r ı n d a n  d a
u l a ş a l a b � l m e k t e d � r .

İ l k  d � n l e n m e  � s t a t � s t � k l e r � n e  b a k t ı ğ ı m ı z d a ,
1 0  g ü n  � ç � n d e 1 0 0 0 ’ e  y a k ı n  b � r  d � n l e m e
s a ğ l a d ı ğ ı m ı z ı  g ö r m e k  � s e ,  b � z �  n e  k a d a r
d o ğ r u  b � r  � ş  y a p t ı ğ ı m ı z l a  � l g � l �  � k n a  e t m e y e
y e t m � ş t � .  B u n u n l a  b � r l � k t e ,  d � n l e y � c � l e r d e n ,
ö z e l l � k l e  ö ğ r e n c � l e r � m � z  v e
m e z u n l a r ı m ı z d a n  a l d ı ğ ı m ı z  o l u m l u  g e r �
d ö n ü ş l e r  � l e  b � r l � k t e
m u t l u l u ğ u m u z  v e  m e m n u n � y e t � m � z  d e  b � r
k a t  d a h a  a r t t ı .  B u  b a ş a r ı l ı  s ü r e c � n  a y n ı
z a m a n d a ,  s e r � m � z e  k a t k ı d a  b u l u n a n
ö ğ r e t � m  ü y e l e r � m � z �  d e  y e n �  p o d c a s t l a r
h a z ı r l a m a l a r ı  k o n u s u n d a  o l d u k ç a  m o t � v e
e d � c �  o l d u ğ u n a  t a n ı k  o l d u k .

The  v i sua ls  were  prepared  with in  the
Graduate  School  in  accordance  with  the
corporate  colors  of  the  Univers i ty  and  to
be  changed  every  e ight  episodes .  We  wi l l
publ i sh  35  podcast  episodes  in  the  f i r s t
phase  of  the  ser ies ,  which  s tar ted  as
of  May  2 .  The  technica l  problems
encountered  in  the  problem -so lv ing
phase ,

which  i s  one  of  the  important  legs  of
creat iv i ty ,  have  been  reso lved  as  a  resu l t
o f  our  jo int  ef for ts  with  Vice  Director ,
Assoc .  Prof .  Muhit t in  Hakan  Demir .  In  the
phase  of  reaching  the  s takeholders ,  we
decided  to  re lease  our
#EvdeKalB i l imleAnla  podcast  ser ies  as  an
album  on  the  Spot i f y  plat form .  The  reason
we  chose  Spot i f y  as  the  main  dig i ta l
medium  was  that  i t  was  a  cur rent  and
widely  used  plat form .  In  addi t ion  to
Spot i f y ,  our  ser ies  can  be  accessed  f rom
Breaker ,  Google  Podcasts ,  Pocket  Casts
and  RadioPubl ic  plat forms .

When  we  look  at  the  f i r s t  s tat i s t ics  fo r
l i s ten ing ,  i t  was  enough  to  conv ince  us
about  how  accurate  we  were  doing  to  see
that  we  prov ided  c lose  to  1000  l i s ten ing
in  10  days .  Along  with  th i s ,  our  happiness
and  sat i s fact ion  doubled  with  the  pos i t i ve
feedback  we  rece ived  f rom  the  audience ,

espec ia l l y  f rom  our  s tudents  and  a lumni .
We  witnessed  that  th i s  success fu l  process
was  a lso  very  motivat ing  fo r  our  facu l ty
members ,  who  contr ibuted  to  our  ser ies ,

to  prepare  new  podcasts .
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B � l d � ğ � m � z  ü z e r e ,  t o p l u m u n  b ü t ü n
k e s � m l e r � n � ,  e k o n o m � l e r �  v e  e n d ü s t r � y �
d e r � n d e n  e t k � l e y e r e k ,  g ü n l ü k  h a y a t ı n
t ü m  d � n a m � k l e r � n �  d e ğ � ş t � r e n  C o v � d - 1 9  � l e
b � r l � k t e  o n  y ı l l a r d ı r  k a r ş ı l a ş m a d ı ğ ı m ı z  b � r
d u r u m l a  k a r ş ı  k a r ş ı y a
k a l d ı k .  D o l a y ı s ı y l a ,  b � z l e r  d e  e ğ � t � m c �  v e
a r a ş t ı r m a c ı l a r  o l a r a k  o r t a y a  ç ı k a n  b u
y e n �  s o r u n l a r a  � n t e r d � s � p l � n e r  b � r  b a k ı ş
a ç ı s ı y l a  c e v a p l a r  a r a d ı k  v e  h a p  b � l g � l e r
ı ş ı ğ ı n d a  y o l  g ö s t e r m e k  � s t e d � k .  

B u  k a p s a m d a ,  b u  y a r a t ı c ı  v e  ö n c ü
p r o j e y � ,  g ü n ü m ü z d e  t o p l u m u n  d e ğ � ş e n  v e
d ö n ü ş e n  g e r e k s � n � m l e r � n �  k a r ş ı l a m a k
a d ı n a  ö n e m l �  b � r  f ı r s a t  o l a r a k  g ö r d ü k .  B u
y o l l a  d a ,  E n s t � t ü m ü z ü n  z e n g � n  b � l g �  � l e
e n t e l l e k t ü e l  v e  k ü l t ü r e l  b � r � k � m � n �  d a h a
g e n � ş  k � t l e l e r e  u l a ş t ı r m a y ı  h e d e f � m � z e
k o y a r a k  g e l � ş t � r d � ğ � m � z  p r o j e l e r e
y e n � l e r � n �  d e  e k l e y e r e k ,  e ğ � t � m d e
y a r a t ı c ı l ı ğ a  f a y d a  s a ğ l a m a k  a d ı n a
ç a b a l a r ı m ı z a  d e v a m  e d e c e ğ � z .  

As  i t  i s  known ,  we  faced  a  s i tuat ion  that  we
have  not  encountered  fo r  decades  with
Cov id - 19 ,  which  deeply  in f luenced  a l l
segments  of  soc iety ,  economies  and
indust ry ,  and  changed  a l l  the  dynamics  of
da i l y  l i fe .  There fore ,  we  as  educators  and
researchers ,  searched  fo r  answers  to  these
new  problems  f rom  an  in terd isc ip l inary
perspect ive  and  wanted  to  guide  them  in
the  l ight  of  in format ion .  

In  th i s  context ,  we  saw  th i s  creat ive  and
pioneer ing  pro ject  as  an  important
opportuni ty  to  meet  the  changing  and
trans forming  needs  of  soc iety
today .  This  way ,  we  wi l l  cont inue  our  ef for ts
to  contr ibute  to  creat iv i ty  in  educat ion  by
adding  new  ones  to  the  pro jects  we  have
deve loped  by  t ry ing  to  convey  our  Graduate
Schhol ’s  r ich  knowledge  and  in te l lectua l
and  cul tura l  accumulat ion  to  l a rger
audiences .

PANDEMİ  DÖNEMİNDE  YARATICI  İŞ  VE  İŞBİRLİKLERİ

2020 /2

S�zler�n evde kaldığı bu süreçte, eğ�t�mde ve b�l�mde yaratıcılığın dışarı çıkab�lmes�
üm�d�yle sağlıkla kalın.

Stay healthy, w�th the hope that creat�v�ty �n educat�on and sc�ence come out
dur�ng your stay at home.



What  i s  happening  on  the  bus iness  /

managing  /  growing  s ide  of  creat iv i ty ?

As  a  creat ive  profess iona l ,  i t  i s  poss ib le
to  achieve  f inanc ia l  independence  and
success  in  the  bus iness  wor ld ,  by  doing
the  th ings  we  love  to  do .

 

In  t ra in ings  (ar t -des ign  schools )  center ing
creat iv i ty  and  in te l lectua l  capi ta l ,  whi le
adv i s ing  people  to  preserve  the i r
id iosyncrasy  and  to  feed  th i s  or ig ina l i ty
wi th  the  mathemat ics  of  profess iona l
product ion ,

we  fo rget  an  important  subject ,  that  i s ,  to
prov ide  a  qual i f ied  educat ion  about
the  rea l i t ies  of  the  bus iness  wor ld .  This
lack  of  knowledge  makes  thousands  of
newly  graduated  creat ive  minds
vulnerable  when  they  s tar t  work ing .

Discover ing  one ’s  se l f ,  in  order  to  f ind  a
place  in  bus iness  l i fe ,  i s  as  important  as
preserv ing  and  deve loping  that  discovered
or ig ina l i ty .  Otherwise ,  we  add  new
members  to  a  crowded  community  that
fee l s  t i red ,  s tuck  and  lone ly  such  as  works
star ted  with  exc i tement  but  s ink  in  a  short
t ime ,  des igners  who  s tar ted  to  become
corporate  employees  by  not  being  able  to
reach  the  customer  they  dreamed  of ,
ar t i s t s  who  re ly  on  funds  and  a id  as  the
only  source  of  income  f rom  l ack  of
f inanc ia l  l i te racy .

Y a r a t ı c ı l ı ğ ı n  � ş  y a p m a / y ö n e t m e / b ü y ü t m e
t a r a f ı n d a  n e l e r  o l u y o r ?

B � r  y a r a t ı c ı  p r o f e s y o n e l  o l a r a k  f � n a n s a l
b a ğ ı m s ı z l ı k  v e  � ş  d ü n y a s ı n d a  b a ş a r ı y a
u l a ş m a k  m ü m k ü n ,  h e m  d e  y a p m a y ı  ç o k
s e v d � ğ � m � z  � ş l e r �  y a p a r a k .
 
Y a r a t ı c ı l ı ğ ı  v e  e n t e l e k t ü e l  s e r m a y e y �
m e r k e z e  a l a n  e ğ � t � m l e r d e  ( s a n a t  - t a s a r ı m
o k u l l a r ı )    k � ş � l e r e  k e n d � n e  h a s l ı ğ ı n ı
k o r u m a y ı ,  b u  ö z g ü n l ü ğ ü  p r o f e s y o n e l
ü r e t � m � n  m a t e m a t � ğ �  � l e  b e s l e m e y �
ö ğ ü t l e r k e n ,  ö n e m l �  b � r  k o n u y u  y a n �  � ş
d ü n y a s ı n ı n  g e r ç e k l e r � n e  d a � r  n � t e l � k l �  b � r
e ğ � t � m  v e r m e y �  u n u t u y o r u z .  B u  b � l g �
e k s � k l � ğ �  y e n �  m e z u n  o l a n  b � n l e r c e  y a r a t ı c ı
z � h n �  ç a l ı ş m a y a  b a ş l a d ı ğ ı n d a  s a v u n m a s ı z
k ı l ı y o r .  İ ş  h a y a t ı n d a  k e n d � n e  y e r
b u l a b � l m e k  � ç � n ,  k e n d � n �  k e ş f e t m e k  k a d a r ,  o
k e ş f e d � l e n  ö z g ü n l ü ğ ü n  k o r u n m a s ı  v e
g e l � ş t � r � l m e s �  d e  b � r  o  k a d a r  ö n e m l � .  A k s �
t a k d � r d e ,  h e y e c a n l a  b a ş l a n a n  f a k a t  k ı s a
s ü r e d e  b a t a n  � ş l e r ,  h a y a l  e t t � ğ �  m ü ş t e r � y e
u l a ş a m a d ı ğ ı  � ç � n  � s t e m e y e r e k  k u r u m
ç a l ı ş a n ı  o l m a y a  b a ş l a y a n  t a s a r ı m c ı l a r ,
f � n a n s a l  o k u r y a z a r l ı k  e k s � k l � ğ � n d e n  t e k
g e l � r  k a y n a ğ ı  o l a r a k  f o n  v e  y a r d ı m l a r a  b e l
b a ğ l a y a n
s a n a t ç ı l a r  g � b �  k e n d � n �  y o r g u n ,  s ı k ı ş m ı ş  v e
y a l n ı z  h � s s e d e n  k a l a b a l ı k  b � r  t o p l u l u ğ a  y e n �
ü y e l e r  k a t ı y o r u z .

Y a r a t ı c ı l ı k  v e  G İ r İ ş İ m c İ l İ k
C r e a t i v i ty  a n d  E n t r e p r e n e u r s h i p
Yarat ıc ı l ık  kavramı ,  yaşamın  her  alanında  kendin i  fa rk l ı  zengin l ikte  göstermekte .  Konu
gi r i ş imci l ik  ve  inovasyon  olduğunda  da  yarat ıc ı l ık  bir  hız landı r ıc ı /dönüştürücü  etk i  yarat ıyor .

Say ın  Akbulut ,  bu  yaz ıs ında ,  i ş  yapma  ve  yönetme  süreç ler i  aç ıs ından  yarat ıc ı l ık  ve
gi r i ş imci l ik  kavramlar ın ı  ele  al ıyor .

The  concept  of  creat iv i ty  shows  i t se l f  in  every  area  of    l i fe  in  di f ferent  means .  And  when  i t
comes  to  entrepreneursh ip  and  innovat ion ,  creat iv i ty  creates  an  accelerat ing / t rans forming
ef fect .  In  th is  art ic le ,  Ms .  Akbulut  addresses  the  concepts  of  creat iv i ty  and  entrepreneursh ip
in  terms  of  doing  bus iness  and  managing  processes .
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Tuğçe Akbulut 
Creative Entrepreneur / Creative Business Advisor /
Designer /Founder at Cross Change



H â l b u k �  d ü n y a ,  m a r k e t  o  “ k e n d � n e  h a s ”
o l m a n ı n  p e ş � n d e  y a n �  a r z  � l e  t a l e p  a r a s ı n d a
b � r  k ö p r ü  k u r m a y a  d a v e t  e d � y o r u m  s � z � .
 
B � r  m e s l e ğ �  � c r a  e t m e k  s a d e c e  o  a l a n d a k �
b ü y ü k  ş � r k e t  v e  k u r u m l a r ı n  ç a l ı ş a n ı  o l m a k
o l m a m a l ı .  K e n d �  � ş � n �  y a p m a k  � s t e y e n ,
m a r k a s ı  a l t ı n d a  ü r e t m e k  � s t e y e n  y a r a t ı c ı
p r o f e s y o n e l l e r �  k ü m e s � n e  a l a n  “ y a r a t ı c ı
g � r � ş � m c � l � k ”  ç ö z ü m  ö n e r � l e r � n d e n  b � r �  o l a r a k
k a r ş ı m ı z a  ç ı k ı y o r .  Y a r a t ı c ı  g � r � ş � m c � l � ğ � n
b � r ç o k  t a n ı m ı  v a r  a m a  t e m e l d e  y a r a t ı c ı  v e
e n t e l e k t ü e l  s e r m a y e y �  v e  f � k r �  m ü l k � y e t �
m e r k e z � n e  a l a r a k  y a r a t ı c ı  e n d ü s t r � l e r
a l a n ı n d a  ç a l ı ş a n  g � r � ş � m e  d e n � y o r .  B u
ş a p k a n ı n  a l t ı n d a  r e k l a m c ı l ı k t a n  m � m a r l ı ğ a ,
t a s a r ı m d a n  y a z ı l ı m a  b � r ç o k  m e s l e k  v a r .
Y a r a t ı c ı  e k o n o m � n � n  a n a  o y u n c u l a r ı  o l a r a k
“ � ş � ”  - b u s � n e s s -  b � l m e d e n  f � n a n s a l  ö z g ü r l ü ğ e
k a v u ş m a k  v e  s � z �  ö z e l  y a p a n  o  k e n d � n e  h a s
ü r e t � m � n � z l e  b a ş a r ı l ı  o l a b � l m e n � z  p e k
m ü m k ü n  d e ğ � l .

H e r  n e  k a d a r  d � ğ e r  g � r � ş � m l e r d e n  t e m e l d e
b � z �  a y ı r a n  ö z n e l  b a ğ l a r  o l s a  d a  � ş  y a p m a -
y ö n e t m e - b ü y ü t m e y e  d a � r  t e m e l  e ğ � t � m l e r �
a l m a n ı z  g e r e k t � ğ �  g e r ç e ğ � n �  d e ğ � ş t � r m � y o r .
H a y ı r ,  y a r a t ı c ı  b � r  � ş l e t m e d e  � h t � y a c ı n ı z  o l a n
t e k  ş e y  � l h a m  v e  � y �  t a s a r ı m  d e ğ � l !
 
P s y c h o l o g y  T o d a y  d e r g � s � n d e k �  b � r  m a k a l e d e
G r a n t  H � l a r y  B r e n n e r ,  * “ b e y n � n  ü ç  f a r k l ı  a ğ a
s a h � p  o l d u ğ u n d a n  b a h s e d � y o r .  

Carry ing  out  a  profess ion  should  not  only

be  being  an  employee  of  l a rge  companies

and  ins t i tut ions  in  that  f ie ld .  

I t  appears  that  “creat ive  entrepreneursh ip ”

that  inc ludes  the  creat ive  profess iona ls ,

who  want  to  do  the i r  own  bus iness  and

want  to  produce  under  the i r  brand ,  i s  one

of  the  so lut ion  suggest ions .  There  are

many  def in i t ions  of  creat ive

entrepreneursh ip ,  but  i t  i s  bas ica l l y  an

attempt  at  the  enterpr i se  work ing  in  the

creat ive  indust r ies ,  by  making  creat ive  and

inte l lectua l  capi ta l  and  in te l lectua l

property  the  center .  Under  th i s  hat ,  there

are  many  profess ions  f rom  adver t i s ing  to

arch i tecture ,  f rom  des ign  to  so f tware .  As

the  main  players  of  the  creat ive  economy ,

i t  i s  not  poss ib le  to  achieve  f inanc ia l

f reedom  and  succeed  with  your  unique

product ion  that  makes  you  spec ia l  without

knowing  the  “bus iness ” .

Although  there  are  subject i ve  l inks  that

fundamenta l l y  dis t inguish  us  f rom  other

in i t ia t i ves ,  th i s  does  not  change  the  fact

that  you  are  doing  a  “bus iness ”  and  that

you  need  to  rece ive  bas ic  t ra in ing  on

doing  bus iness  -  managing  -  growing .  No ,

insp i rat ion  and  good  des ign  are  not  a l l  you

need  in  a  creat ive  bus iness !

In  an  ar t ic le  in  the  journa l  Psychology

Today ,  Grant  Hi la ry  Brenner ,  *ment ions

that  the  bra in  has  three  di f fe rent

networks .
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V a r s a y ı l a n  a ğ ;  b e y n � n  e t k � n  o l m a y a n
m o d u ,  y ü r ü t m e  a ğ ı ;  k a r a r  v e  d u y g u
m e r k e z �  v e  ü ç ü n c ü  f a r k  e t m e  a ğ ı ;  y a n �
e t r a f ı m ı z d a  b u l u n a n  ş e y l e r d e n
h a n g � l e r � n �  f a r k  e d e c e ğ � n � z �  v e  n e l e r �
y a p ı p  y a p m a y a c a ğ ı n ı z ı  b e l � r l e y e n  k ı s ı m . ”
Y a r a t ı c ı  ü r e t � m  e s n a s ı n d a ,  b e y n � n  b u  3
a n a  ç a l ı ş m a  m e r k e z � n � n  � ş  b � r l � ğ �  y a p a r a k
“ p r o b l e m  ç ö z m e ”  a d ı n a  b � r l � k t e
ç a l ı ş m a y a  b a ş l a d ı ğ ı  t e s p � t  e d � l m � ş .  Y a n �
a s l ı n d a  y a r a t ı c ı  ü r e t � m l e r � m � z ,  k o l l e k t � f
b � r  p r o b l e m  ç ö z m e  e y l e m � n e  b e n z � y o r .  
 
K a f a n ı z ı n  � ç �  ç ö z ü l m e y �  b e k l e y e n  o n
b � n l e r c e ,  b ü y ü k l ü  k ü ç ü k l ü  s o r u ( n )  � l e  d o l u
o l d u ğ u n d a  b u  m e r k e z l e r  a n c a k
h â l � h a z ı r d a  ö n ü n d e  v a r  o l a n  s o r u n l a r ı
ç ö z m e y e  o d a k l a n a c a k t ı r .  S o r u n l a r ı
s a d e c e  ö n ü m ü z e  d ü ş t ü ğ ü n d e  ç ö z m e y e
ç a l ı ş m a k  y a n �  r e a k s � y o n  g ö s t e r m e k  y a  d a
s a d e c e  k o n u l a r ı n  b � z e  d o k u n d u ğ u
k a d a r ı y l a  y e t � n m e k  s � z e  o  � h t � y a c ı n ı z  o l a n
a l a n ı  s a ğ l a m a k  b � r  y a n a  h e r g ü n  b � r a z
d a h a  s ı k ı ş t ı r a n ,  s o n u n d a  d a  y e t � ş m e y e n
t e s l � m  t a r � h l e r � ,  g ü n c e l l e n m e m � ş  s � t e n � z
v e  k e n d �  � s t e d � ğ � n � z  ü r e t � m l e r  � ç � n  z a m a n
o l m a m a s ı  h a y a t ı n ı z ı  b ü y ü y e n  b � r  k a o s a
d ö n ü ş e c e k t � r .  B u  t e m e l  a r a ç  v e
y ö n t e m l e r e  d a � r  b � l g �  e k s � k l � ğ �  � l e  b � r l � k t e
b � r  d e  m ü t h � ş  b � r  h ı z l a  s ü r e k l �  d e ğ � ş e n
t r e n d l e r ,  m a r k e t  v e  m ü ş t e r �  d a v r a n ı ş l a r ı
� n s a n ı  p a r a l � z e  e d e b � l � y o r .
H a l b u k �  s � z � n  k e n d � n � z l e ,  � ş � n � z l e  � l g � l �  n e
h a y a l l e r � n � z ,  o  h a y a l l e r �  g e r ç e k l e ş t � r m e k
� ç � n  o d a k l a n ı p  ç ö z m e n � z  g e r e k e n  n e  ç o k
a d ı m a  v e  s � z �  ö z e l  y a p a n
ş e y e / k a v r a m a / b � l g � y e  o d a k l a n ı p  k e n d � n � z �
g e r ç e k l e ş t � r e b � l m e k  � ç � n  b � r  a l a n a
� h t � y a c ı n ı z  v a r .

“The  defaul t  mode  network ;  inact i ve  mode

of  the  bra in ,  the  execut ive  contro l  network ;

decis ion  and  emot ion  center ,  and  the

sa l ience  network ;  that  i s ,  the  part  that

determines  which  of  the  th ings  around

us  you  wi l l  not ice  and  what  you  wi l l  do  or

not . ”  Dur ing  creat ive  product ion ,  i t

was  determined  that  the  bra in  s tar ted  to

work  together  in  the  name  of  “problem

solv ing ”  by  col laborat ing  with  these  3  main

work ing  centers .  Actua l l y ,  our

creat ive  product ions  are  l i ke  a  col lect i ve

problem -so lv ing  act ion .  

 

When  your  head  i s  f i l led  with  tens  of

thousands  of  big  and  smal l  quest ions ,

i s sues  wait ing  to  be  so lved ,  these  centers

wi l l  only  focus  on  so lv ing  the  problems

that  a l ready  ex is t .  Try ing  to  so lve  the

problems  only  when  they  appear  in  f ront  of

us ,  that  i s ,  to  react  be  content  with  jus t  as

far  as  the  subjects  touch  us ,  le t  a lone

giv ing  you  the  space  you  need ,  wi l l  turn

your  l i fe  in to  a  growing  chaos  due  to

deadl ines  that  come  down  on  you  and

eventua l l y  cannot  be  reached ,  your  s i te

that  i s  not  updated  and  l ack  of  t ime  fo r

your  own  product ions .  Along  with  the  l ack

of  knowledge  regard ing  these  bas ic  too ls

and  methods ,  t rends ,  market  and  customer

behav iors  that  are  constant ly  changing  at  a

great  speed  can  para lyze  the  human .

Whereas ,  you  have  dreams  about  yourse l f ,

about  your  bus iness ,  many  s teps  you  need

to  focus  and  so lve  to  make  those  dreams

come  t rue ,  and  you  need  a  space  to  rea l i ze

yourse l f  by  focus ing  on  the

th ing /concept / in format ion  that  makes  you

spec ia l .
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E v e t ,  H � l a r y  R u s h f o r d ' a  g ö r e “ y a r a t ı c ı l ı k
a l a n  � s t e r ” .   
Y a r a t ı c ı  ü r e t � m � n  b u  a l a n  � h t � y a c ı ,  f � z � k s e l
o l d u ğ u  k a d a r  d u y g u s a l  v e  z � h � n s e l  d e .
B u n c a  s e k t ö r e l  t a b u ,  h a y a l l e r  v e
s o r u m l u l u k l a r  a r a s ı n d a  s ı k ı ş m ı ş  h � s s e t m e k ,
h e l e  d e  g e l e c e ğ � n  � n ş a s ı n d a  e d � l g e n
h � s s e t t � ğ � m � z  b u  g ü n l e r d e  e v e t  d o ğ a l  o l a r a k
k a f a m ı z  k a r ı ş t ı r ı y o r ,  h e m  d e  ç o k .   F a k a t  b u
k a d a r  s ı k ı ş ı k  h � s s e t m e k  z o r u n d a  d e ğ � l � z .  B � r
a d ı m  g e r �  a t ı p  b ü y ü k  r e s m e  b a k a l ı m .
 
Y a r a t ı c ı l ı ğ ı n  � ş  - b u s � n e s s -  t a r a f ı n ı
ö ğ r e n m e k ,  z a n n e d � l d � ğ �  k a d a r  z o r  d e ğ � l .
Y a r a t ı c ı  b � r e y l e r  ç o ğ u n l u k l a  m � k r o
d ü ş ü n m e  � l e  ö z d e ş l e ş t � r � l � r  � k e n ,  � ş  d ü n y a s ı
p r o f e s y o n e l l e r �  s � s t e m s e l  d ü ş ü n ü r l e r  o l a r a k
t a n ı m l a n ı y o r .  B u  b a k ı ş  a ç ı s ı n d a  b ü y ü k  b � r
g e n e l l e m e  o l m a k l a  b e r a b e r ,  y a r a t ı c ı  b � r
b � r e y  o l a r a k  o r t a  v e  u z u n  v a d e l �  p l a n l a r
y a p m a k ,  m e s l e k �  s t r a t e j �  o l u ş t u r m a k  g � b �
k o n u l a r ı n  d a  e n  g ü ç l ü  k a s l a r ı m ı z
o l m a d ı ğ ı n ı  g ö r m e k  z o r  d e ğ � l .  B u  u z u n
v a d e l �  d ü ş ü n m e  r e f l e k s � m � z d e k �  e k s � k l � k ,  e n
t e m e l  d ö n ü ş ü m  n o k t a l a r ı n d a n  b � r � .  Y a n �
k a s t e t t � ğ � m  ş e y ;  p l a n  y a p m a k !  
  B � r  t a s a r ı m c ı  v e  y a r a t ı c ı  g � r � ş � m c �  o l a r a k ,
a s l ı n d a  h e r  b � r  t a s a r ı m  p r o j e s � n e
p l a n l a y a r a k  b a ş l a d ı ğ ı m ı  f a r k  e t t � m ,  t ı p k ı
m � m a r ,  g r a f � k  t a s a r ı m c ı  y a  d a  m o d a
t a s a r ı m c ı s ı  a r k a d a ş l a r ı m  g � b � .  A s l ı n d a  p l a n
y a p m a k t a  v e  h a t t a  o  p l a n ı  t e k  b a ş ı m ı z a ,
m o t � v e  e d e n  b � r  t a k ı m  a r k a d a ş ı  e k s � k l � ğ � n e
r a ğ m e n  g e r ç e k l e ş t � r m e k t e  ç o k  � y �
o l d u ğ u m u z u  b � l � y o r u z .  H a y a l  k u r m a y ı
m e s l e k �  b � r  a r a ç  o l a r a k  k u l l a n a n  v e
b ü n y e s � n d e  b u  d e n l �  d a y a n ı k l ı  p l a n l a m a
b e c e r � s �  o l a n  b � r  b � r e y  o l a r a k  g ü ç l ü
k a s l a r ı m ı z a  b � r  d e  b a ş k a  b � r
p e r s p e k t � f t e n  b a k m a m ı z  g e r e k .  S t r a t e j � k
d ü ş ü n m e ,  b � z d e n  u z a k  g � b �  g ö z ü k m e k l e
b e r a b e r  a s l ı n d a  b � z � m  r e f l e k s � m � z d e .  Ü n l ü
A m e r � k a l ı  a k a d e m � s y e n ,  s t r a t e j � s t  v e
e k o n o m � s t  M � c h a e l  P o r t e r  “  s t r a t e j � ,  s e ç � m
y a p m a k t ı r ”  d � y o r .  K e n d �  b a ş ı n a ,  y a r ı m
s a y f a l ı k  ö n  b � l g �  y e p y e n �  b � r  r e n k ,  f o r m  v e
f o n k s � y o n  p a l e t �  y a r a t m a  k a b � l � y e t � n d e k �  b � r
b � r e y  � ç � n  b u n u  ö ğ r e n m e k  n e d e n  z o r  o l s u n
k � ?  A s l ı n d a  d e ğ � l .  F a k a t  k o n u  b u  r e f l e k s l e r �
k e n d �  m a r k a m ı z  v e  � ş � m � z e  u y g u l a m a k
o l u n c a  b o c a l a m a y a  b a ş l ı y o r u z .  B u
b o c a l a m a l a r ı n  t e m e l � n d e  b � l g �  e k s � k l � ğ �  � l e
b � r l � k t e  y a p t ı ğ ı m ı z  ü r e t � m �  b � r  ' � ş  o l a r a k
g ö r m e m e '  y e r  a l ı y o r .  

Yes ,  accord ing  to  Hi la ry  Rushford ,

"creat iv i ty  requi res  space " .

 

This  need  fo r  space  of  creat ive  product ion

is  not  only  phys ica l  but  a lso  emot iona l

and  menta l .  Gett ing  s tuck  between  a l l

these  sectora l  taboos ,  dreams  and

respons ib i l i t ies ,  and  espec ia l l y  in  these

days  when  we  fee l  pass ive  in  the

const ruct ion  of  the  future ,  we  are

natura l l y  fee l ing  confused ,  a  lo t .  But  we

don ' t  have  to  fee l  so  s tuck .  Let 's  take  a

step  back  and  look  at  the  big  picture

together .

 

Learn ing  the  bus iness  s ide  of  creat iv i ty

i s  not  as  di f f icu l t  as  i t  i s  thought .  Creat ive

indiv idua ls  are  of ten  ident i f ied  with

micro  th ink ing ,  whi le  bus iness

profess iona ls  are  ident i f ied  as  sys temic

th inkers .  Although  there  i s  a  great

genera l i zat ion  in  th i s  point  of  v iew ,  i t  i s

not  di f f icu l t  to  see  that  as  a  creat ive

indiv idua l ,  i t  i s  not  our  greatest  s t rength

to  make  medium  and  long - te rm  plans

and  to  establ i sh  a  profess iona l  s t rategy .

The  shortcoming  in  th i s  long - te rm

think ing  re f lex  i s  one  of  the  main

trans format ion  points .  So ,  what  I  mean  i s ;

to  make  a  plan !  As  a  des igner  and

creat ive  entrepreneur ,  I  rea l i zed  that  I

actua l l y  s tar ted  by  planning  each  des ign

pro ject ,  jus t  l i ke  my  f r iends  of  arch i tects ,

graphic  des igners  or  fash ion  des igners .  In

fact ,  we  know  that  we  are  very  good  at

making  plans  and  even  rea l i z ing  that  plan

a lone ,  despi te  a  l ack  of  motivat ing

teammates .  As  an  ind iv idua l  who  uses

imaginat ion  as  a  profess iona l  too l  and

has  such  durable  planning  sk i l l s ,  we  need

to  look  at  s t rengths  f rom  another

perspect ive .  Although  s t rateg ic  th ink ing

seems  to  be  fa r  f rom  us ,  i t  i s  in  fact  in  our

re f lex .  "The  s t rategy  i s  to  choose "  says

famous  Amer ican  academic ,  s t rateg is t

and  economist  Michael  Porter .  Why  would

i t  be  hard  to  learn  fo r  an  ind iv idua l  who ,

by  him /herse l f ,  i s  capable  of  creat ing  a

hal f -page  rud iment ,  new  palet te  of  colors ,

fo rms  and  funct ions ?  Actua l l y ,  i t  i s  not .

But  when  i t  comes  to  apply ing  these

re f lexes  to  our  own  brand  and  bus iness ,

we  s tar t  gett ing  confused .  The  main

reason  fo r  these  confus ions  l i es  in  the

lack  of  in format ion  and  not  see ing  our

product ion  as  a  'bus iness ' .  
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Y a r a t ı c ı  ü r e t � m  � l e  o n u  y a r a t a n  a r a s ı n d a k �
d e r � n ,  k � ş � s e l  b a ğ ,  o  ü r e t � m � n  b � z d e n
b a ğ ı m s ı z  d a  y a ş a y a n ,  m ü ş t e r �  � l e  b u l u ş m a s ı
g e r e k e n  b � r  ü r ü n / s e r v � s  o l d u ğ u  b � l g � s � n �
� ç s e l l e ş t � r m e m � z �  z o r l a ş t ı r ı y o r .  B u  b a ğ ı n
v a r l ı ğ ı ,  b � z �  a d ı n a  ' t u t k u  e k o n o m � s � - p a s s � o n
e c o n o m y - '  d e n e n  v e  a d ı n d a n  d a  a n l a ş ı l d ı ğ ı
ü z e r e  t u t k u l a r ı n ı n  p e ş � n d e  d � r a y e t l e  ç a l ı ş a n
k � ş � l e r d e n  o l u ş a n  b � r  k ü m e n � n  ö n e m l �
o y u n c u l a r ı n d a n  b � r �  y a p ı y o r .  Z a t e n  b u  t u t k u
v e  ö z g ü n l ü k  b � z �  b u n c a  z o r l u ğ a  r a ğ m e n
ü r e t m e y e  t e ş v � k  e d � y o r .  A m a  h e p  b ö y l e  z o r
m u  o l m a k  z o r u n d a ?
 
A s l ı n d a  h a y ı r .  B � r  t a s a r ı m ,  b u l u ş m a  v e
ö ğ r e n � m  p l a t f o r m u  o l a r a k  k u r d u ğ u m    C r o s s
C h a n g e  � l e  s o n  � k �  y ı l d ı r  b u  d e r d e  ç a r e
b u l m a k  � ç � n  ç a l ı ş ı y o r u m .  U z u n  y ı l l a r
b a ğ ı m s ı z  - f r e e l a n c e -  s a n a t  y ö n e t m e n l � ğ �
y a p ı p ,  k ı s a  s ü r e d e  3  m a r k a  k u r u p  b a t ı r ı p ,
ü s t ü n e  d e  1 , 5  y ı l  b � r  s o s y a l  � n o v a s y o n
p l a t f o r m u n d a  s o s y a l  g � r � ş � m c � l � k  k u l u ç k a
p r o g r a m  k o o r d � n a t ö r l ü ğ ü  y a p t ı k t a n  s o n r a
y a r a t ı c ı l ı k  v e  g � r � ş � m c � l � k  a r a s ı n d a n  y e n �  b � r
k ö p r ü  � n ş a  e t m e y e  b a ş l a d ı m .  C r o s s  C h a n g e
a r t ı k  y a r a t ı c ı l a r  � ç � n  b � r  g ü ç l e n d � r m e  a l a n ı
( e m p o w � r � n g  s p a c e  f o r  c r e a t � v e s ) .  İ l k
a d ı m  o l a r a k ,  y a k ı n d a  d u y u r u l a r ı n ı
y a p a c a ğ ı m ı z ,  k a r a n t � n a  g ü n l e r � n �  k e n d � n �  v e
� ş � n �  y e n � d e n  t a s a r l a m a k  � s t e y e n  y a r a t ı c ı l a r
� ç � n  h ı z l ı  b � r  ç ö z ü m  ö n e r � s �  o l a r a k  2 - 3  g ü n l ü k
b o o t c a m p l e r  - s ı k ı ş t ı r ı l m ı ş  z a m a n l ı ,  y o ğ u n  � ş
g e l � ş t � r m e  d e n e y � m s e l  o r t a m l a r ı -  t a s a r l a d ı k .
B u  ö ğ r e n � m  y o l c u l u k l a r ı  � ş � n d e  b a ş a r ı l ı
t a s a r ı m c ı l a r  v e  u z u n  y ı l l a r  y a r a t ı c ı
e n d ü s t r � l e r d e  ç a l ı ş m ı ş  � ş  d ü n y a s ı
p r o f e s y o n e l l e r � n �  e ğ � t m e n  o l a r a k  a ğ ı r l ı y o r
o l a c a k .  

The  deep ,  personal  connect ion  between

creat ive  product ion  and  i t s  creator

makes  i t  di f f icu l t  fo r  us  to  in terna l ize

the  knowledge  that  product ion  i s  a

product  /  serv ice  that  l i ves

independent ly  of  us  and  must  meet  with

the  customer .  The  ex is tence  of  th i s

connect ion  makes  us  one  of  the  key

players  of  a  c luster  ca l led  the  'pass ion

economy '  compr ised  of  a  set  of  people ,

as  the  name  suggests ,  who  work  on  the

pursu i t  of  the i r  pass ions  di l igent ly .  After

a l l ,  th i s  pass ion  and  or ig ina l i ty

encourage  us  to  produce  despi te  a l l

these  di f f icu l t ies .  But  does  i t  a lways  have

to  be  th i s  hard ?  

 

In  fact ,  no .  I  have  been  t ry ing  to  f ind  a

so lut ion  fo r  th i s  problem  the  l as t  two

years  with  Cross  Change ,  which  I  have

establ i shed  as  a  des ign ,  meet ing  and

learn ing  plat form .  Work ing  as  a  f ree lance

ar t  di rector  fo r  many  years ,  establ i sh ing

and  fa i l ing  3  brands  in  a  short  t ime ,  and

work ing  as  a  soc ia l  entrepreneursh ip

incubator  program  coord inator  fo r  1 .5

years  on  a  soc ia l  innovat ion  plat form  on

top  of  that ,  I  s tar ted  bui ld ing  a  new

br idge  between  creat iv i ty  and

entrepreneursh ip .  Cross  Change  i s  now

an  empowir ing  space  fo r  creat ives .

F i r s t l y ,  as  a  quick  so lut ion  proposa l ,  we

des igned  the  2 -3  day  bootcamps ,  which

wi l l  be  announced  soon ,  that  are

compressed - t ime ,  in tens ive  bus iness

deve lopment  exper imenta l

env i ronments ,  fo r  creators  who  want  to

redes ign  themselves  and  the i r  work

dur ing  quarant ine  days .
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B ö y l e c e ,  e ğ � t � m  � ç e r � k l e r �  y a r a t ı c ı
e n d ü s t r � l e r � n  k e n d � n e  h a s  d � n a m � k l e r � n �
b � l e n ,  b u n l a r l a  m ü c a d e l e  e t m e y e  a ş � n a
k � ş � l e r l e  ö z e l l e ş m � ş  o l a c a k .  Y ı l l a r  � ç � n d e
g e l � ş e n  � ş  v e  s o s y a l  � l e t � ş � m  a ğ l a r ı m d a n
y a r a t ı c ı  k � m l � k l e r � n � ,    b � l d � k l e r � n �
a n l a t m a y a  g ö n ü l l ü  p r o f e s y o n e l l e r l e
L e t ’ s  B e  H o n e s t  � s � m l �  y a r a t ı c ı
g � r � ş � m c � l � k  s o h b e t  s e r � s � n d e  b u l u ş u p ,
ö ğ r e n � l m e s �  g e r e k e n  b e c e r �  v e  a r a ç l a r ı
e l � m � z d e n  g e l d � ğ � n c e  p a y l a ş m a y a
ç a l ı ş ı y o r u z .  B u  e t k � n l � k l e r  s a y e s � n d e  ö z e l
d a n ı ş m a n l ı k  a l m a k  � s t e y e n ,  � ş � n �
k u r m a k ,  k ü ç ü k  � ş l e t m e s � n �  b ü y ü t m e k  y a
d a  � ş  y a k l a ş ı m ı n ı  y e n � d e n  t a s a r l a m a k
� s t e y e n l e r  d e  b � z �  t a n ı m a  f ı r s a t ı  b u l m u ş
o l u y o r .

 
B u  p l a t f o r m ,  � ş  y a p m a y a  d a � r  b � l d � ğ �  h e r
ş e y �  y o l d a ,  k e n d �  k e n d � n e ,  � y � - k ö t ü
d e n e y � m l e r  ü z e r � n d e n  ö ğ r e n e n  b � r �
o l a r a k ,  b a ş k a l a r ı  y ı l l a r ı n ı ,  h e v e s l e r � n �  v e
p a r a s ı n ı  b u  t e m e l  ö ğ r e n � m l e r � n  e k s � k l � ğ �
s e b e b � y l e  k a y b e t m e s � n  d � y e  g e l � ş t � r � l d � .
Y a r a t ı c ı  ü r e t � m � n  k a n ,  t e r ,  g ö z y a ş ı
g e r ç e k l � ğ � n � n  b � l � n c � n d e ,  � ş  g e l � ş t � r m e ,
p a z a r l a m a ,  f � n a n s a l  m o d e l l e m e ,  h u k u k �
o k u r  y a z a r l ı k ,  h � k â y e  a n l a t ı m ı ,  m ü ş t e r �
a n a l � z � ,  � l e t � ş � m  t a s a r ı m ı  g � b �  b � r  � ş
k u r m a - y ö n e t m e  v e  b ü y ü t m e y e  d a � r
b � l � n m e s �  g e r e k e n l e r �  ö ğ r e n m e k  � s t e y e n
t ü m  y a r a t ı c ı  k � ş � l e r e ,  z a m a n
k a z a n d ı r m a k ,  � ş  d ü n y a s ı n d a  a v a n t a j
s a ğ l a m a k  v e  h a y a l  e t t � k l e r �  � ş �  y a p a r a k
d a h a  d a  b a ş a r ı l ı  o l a b � l m e l e r �  � ç � n  s ü p e r
g ü ç l e r � n e  s a h � p  ç ı k m a y a  d a v e t  e t m e l � y � z .
 

These  learn ing  journeys  wi l l  welcome

success fu l  des igners  and  bus iness

profess iona ls ,  who  have  worked  in

creat i ve  indust r ies  fo r  many  years ,  as

t ra iners .  This  way ,  the  educat iona l

content  wi l l  be  customized  with  those

who  are  fami l ia r  with  the  unique

dynamics  of  the  creat ive  indust r ies  and

are  fami l ia r  with  f ight ing  them .  We  t ry  to

share  the  sk i l l s  and  too ls  to  be  learned  as

much  as  we  can  by  meet ing  the

profess iona ls  f rom  my  bus iness  and  soc ia l

networks  that  have  deve loped  over  the

years ,  who  vo lunteer  to  expla in  the i r

c reat i ve  ident i t ies  and  what  they  know ,  in

the  creat ive  entrepreneursh ip  ta lks  ser ies

ca l led ,  ‘Let ’s  Be  Honest ’ .  Thanks  to  these

events ,  those ,  who  want  to  get  spec ia l

counse l ing ,  want  to  s tar t  the i r  bus iness ,

grow  the i r  smal l  bus iness  or  redes ign

the i r  bus iness  approach ,  a lso  have  the

opportuni ty  to  get  to  know  us .

 

As  a  person  who  learned  everyth ing  to  do

about  doing  bus iness  on  my  own ,  through

good  and  bad  exper iences ,This  plat form

deve loped  so  that  others  do  not  lose  the i r

years ,  asp i rat ions  and  money  due  to  the

lack  of  these  bas ic  learn ings .  With in  the

awareness  of  the  rea l i t y  of  blood ,  sweat ,

tears  of  creat ive  product ion ,  I  inv i te  a l l

c reat i ve  people ,  who  want  to  learn  what

they  need  to  know  about  s tar t ing  and

managing  and  growing  a  bus iness  such  as

bus iness  deve lopment ,  market ing ,

f inanc ia l  model ing ,  lega l  l i te racy ,

s tory te l l ing ,  customer  analys i s ,

communicat ion  des ign ,  to  take  advantage

of  the i r  superpower  to  save  t ime ,  gain

advantage  in  the  bus iness  wor ld  and

become  even  more  success fu l  by  doing

what  they  dream  of .
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“If you do not create and control your env�ronment, your env�ronment creates and
controls you.”

— Dr. Marshall Goldsm�th
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In  the  new  era  we  are  in ,  the  vast

major i ty  of  technology  in i t ia t i ves

conspicuous ly  emerge  as  appl icat ions  of

ar t i f i c ia l  in te l l igence  in  the  heal th

sector .  For  example ,  carbonheal th ,  the

new  in i t ia t i ve  of  Udemy 's  founder  Eren

Bal i  enables  pat ient  data  to  be  shared

among  doctors ,  a l lowing  doctors  to  make

better  data -dr iven  decis ions .  Many

ventures  such  as

GYANT ,  CancerCoach ,  ABBI  etc .  a im  to

guide  pat ients  cor rect ly  dur ing  the

i l lness  with  the  help  of  v i r tua l  ass i s tants .

The  number  of  such  samples  can  be

eas i l y  increased .

I t  seems  that  v i ruses  and  in fect ions  wi l l

be  an  important  part  of  our  l i ves  in  th i s

per iod  def ined  as  the  new  normal .  How

do  we  deal  with  th i s  dangerous  new

normal ?  How  wi l l  technology  help  us ?  In

th i s  ar t ic le ,  we  wi l l  ta lk  about

https : / /www .coronay iyendim .com ,  a  new

soc ia l  in i t ia t i ve  that  a ims  to  l ighten  up

the  negat ive  ambience  in  the  Corona

days .  This  soc ia l  in i t ia t i ve  a ims  to

fac i l i ta te  the  shar ing  of  in format ion  and

exper iences  under  the  superv i s ion  of

spec ia l i s t s  among  pat ients .  Soc ia l

in i t ia t i ves ,  as  known ,  a im  to  both  create

soc ia l  benef i t  and  prof i t  in  the  f ie ld  in

which  they  operate .  And ,  th i s  in i t ia t i ve

stands  out  as  an  in i t ia t i ve  that  places

greater  emphas i s  on  soc ia l  benef i t .

İ ç � n d e  b u l u n d u ğ u m u z  y e n �  ç a ğ d a  ç a r p ı c ı  b � r
b � ç � m d e  t e k n o l o j �  g � r � ş � m l e r � n � n  b ü y ü k
ç o ğ u n l u ğ u ,   y a p a y  z e k a ’ n ı n  s a ğ l ı k
s e k t ö r ü n d e k �  u y g u l a m a l a r ı  o l a r a k
k a r ş ı m ı z a  ç ı k m a k t a d ı r .  Ö r n e ğ � n ,  U d e m y ’ n � n
k u r u c u s u  E r e n  B a l � ’ n � n  y e n �  g � r � ş � m �
c a r b o n h e a l t h  h a s t a  v e r � l e r � n �  d o k t o r l a r
a r a s ı n d a  p a y l a ş ı m a  a ç a r a k ,  d o k t o r l a r ı n
d a h a  � y �  b � r  b � ç � m d e  v e r � - o d a k l ı  k a r a r
a l m a l a r ı n ı  s a ğ l ı y o r .  G Y A N T ,  C a n c e r C o a c h ,
A B B I  v b  b � r ç o k  g � r � ş � m  s a n a l  a s � s t a n l a r
y a r d ı m ı  � l e  h a s t a l ı k  s ü r e s � n c e  h a s t a l a r ı
d o ğ r u  b � r  b � ç � m d e  y ö n l e n d � r m e  a m a c ı n ı
t a ş ı m a k t a d ı r l a r .  B u  g � b �  ö r n e k l e r � n  s a y ı s ı
k o l a y c a  a r t t ı r ı l a b � l � r .
Y e n �  n o r m a l  � l e  t a n ı m l a n a n  s ü r e ç t e  v � r ü s l e r
v e  e n f e k s � y o n l a r ı n  h a y a t ı m ı z ı n  ö n e m l �  b � r
p a r ç a s ı  o l a c a k  g � b �  g ö r ü n ü y o r .  B u  t e h l � k e l �
y e n �  n o r m a l  � l e  n a s ı l  b a ş a  ç ı k a c a ğ ı z ?
T e k n o l o j �  b � z e  n a s ı l  y a r d ı m  e d e c e k ?  B u
y a z ı m ı z d a  s � z l e r e ,  K o r o n a  g ü n l e r � n d e k �
o l u m s u z  a t m o s f e r �  d a ğ ı t m a y ı  a m a ç l a y a n
y e n �  b � r  s o s y a l  g � r � ş � m  o l a n
h t t p s : / / w w w . c o r o n a y � y e n d � m . c o m ‘ d a n
b a h s e d e c e ğ � z .  B u  s o s y a l  g � r � ş � m ,  u z m a n
d e n e t � m � n d e n  g e ç � r � l e n  b � l g �  v e  d e n e y � m l e r � n
h a s t a l a r  a r a s ı n d a  p a y l a ş ı l m a s ı n ı
k o l a y l a ş t ı r m a y ı  a m a ç l a m a k t a d ı r .  S o s y a l
g � r � ş � m l e r  b � l � n d � ğ �  g � b � ,  f a a l � y e t  g ö s t e r d � k l e r �
a l a n d a  h e m  t o p l u m s a l  f a y d a  y a r a t m a y ı  h e m
d e  k â r  e t m e y �  a m a ç l a r .  B u  g � r � ş � m  d e ,  s o s y a l
f a y d a y a  d a h a  ç o k  ö n e m  v e r e n  b � r  g � r � ş � m
o l a r a k  g ö z e  ç a r p ı y o r .

b İ r  p a n d e m İ k  p r o j e :  C o r o n ay i Y e n d i m .c o m
a  p r o j e c t  o f  p a n d e m i c
Pandemi  döneminde  yarat ı c ı  i ş l e r  pek  çok  fark l ı  p la t formda gün  yüzüne  ç ıkma imkanı  bu ldu .
Dikkat imiz i  ç eken  b ir  pro j e  de  İ s tanbul-Bi lg i  Üniver s i t e s i  Bi lg i sayar  Mühendi s l iğ i  Bö lümü
öğrenc i l er in in  i ş  f i kr i  o larak ;  Ulusa l  b i r  yar ı şmada  i l k  20 'ye  g i ren  'Coronayiyendim.com'  o ldu .
Ekib in  b ir  üye s i  ve  İ s tanbul  Bi lg i  Üniver s i t e s i  öğre t im üyes i  Say ın  Uzay  Çet in ' in  ka l eminden
aktar ıyoruz .
During  the  pandemic ,  c reat ive  works  were  ab l e  to  come  to  l ight  on  many  d i f f erent  p la t forms .
A  pro j ec t  that  caught  our  a t t ent ion  was  the  bus ine s s  idea  o f    I s tanbul-Bi lg i  Univer s i ty  Department  o f
Computer  Engineer ing  s tudent s ,  'Coronayiyendim.com'  that  ranked  in  the  top  20  in  a  nat ional
compet i t ion .  We  narrate  a  member  o f  the  t eam and  I s tanbul  Bi lg i  Univer s i ty  facu l ty  member ,  Mr .
Uzay  Cet in .
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Dr. Uzay Çetin
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H a s t a l a r ,  b � l g �  e d � n m e k  v e  b � l � n ç l �  k a r a r
v e r e b � l m e k  � ç � n  s o r u l a r ı n a  y a n ı t  a l m a k
� s t e m e k t e d � r .  A r a ş t ı r m a l a r  g ö s t e r � y o r  k � ;
h a s t a l a r  t e d a v � ,  t e s t ,  t a n ı  g � b �
b � r ç o k  k o n u  h a k k ı n d a  b � l g �  a l m a k  � s t e d � k l e r �
g � b � ,  d u y g u s a l  v e  s o s y a l  a n l a m d a
d a  d e s t e ğ e  � h t � y a ç  d u y m a k t a d ı r .  N e  y a z ı k  k � ,
s a ğ l ı k  p e r s o n e l � m � z  n e  k a d a r
ö z v e r � l �  ç a l ı ş m a l a r  y ü r ü t s e l e r  d e  b u
� h t � y a ç l a r ı n  h e p s � n e  y e t � ş m e k t e
z o r l a n m a k t a d ı r .  B u  n e d e n l e  h a s t a l a r ,  a r t a n
b � r  b � ç � m d e ,  � n t e r n e t t e k �  f o r u m  v e
b l o g l a r ı  h a s t a l ı k  v e  t e d a v �  h a k k ı n d a  b � l g �
a l m a k  v e  d u y g u l a r ı n ı  p a y l a ş m a k
a m a c ı y l a  k u l l a n m a k t a d ı r .  İ n t e r n e t t e n
e d � n � l e n ,  k o n t r o l d e n  g e ç � r � l m e m � ş  b � l g � l e r
h a s t a l a r ı  y a n l ı ş  y ö n l e n d � r e b � l e c e ğ �  g � b �
y a r a r d a n  ç o k  z a r a r  d a  g e t � r e b � l � r .
H a s t a l ı k  v e  t e d a v �  h a k k ı n d a ,  u z m a n  s a ğ l ı k
p e r s o n e l l e r � n � n  d e n e t � m � n d e n  g e ç � r � l e n ,
h a s t a l a r  a r a s ı  d u y g u  v e  d e n e y � m  p a y l a ş m a
p l a t f o r m u n a  � h t � y a ç  v a r d ı r .  B ö y l e  b � r
p l a t f o r m  s a y e s � n d e ,  h a s t a l ı ğ a
y a k a l a n d ı ğ ı m ı z d a ,  d a h a  ö n c e  o  h a s t a l ı ğ a
y a k a l a n m ı ş  b e n z e r  k � ş � l e r � n  n e l e r  y a ş a d ı ğ ı n ı
s � s t e m a t � k  b � r  b � ç � m d e  ö ğ r e n e b � l � r
v e  ( d o k t o r / � l a ç / t e d a v �  h a k k ı n d a k � )
s e ç � m l e r � m � z �  d a h a  a k ı l l ı c a  y a p a b � l � r � z .
B u  y a z ı n ı n  k o n u s u  o l a n  c o r o n a y � y e n d � m
g � r � ş � m � ,  b � r  s o s y a l  b o t  a r a c ı l ı ğ ı  � l e  T w � t t e r ’ d a
C o r o n a ’ y ı  y e n d � ğ � n �  s ö y l e y e n  k � ş � l e r �  T ü r k ç e
D o ğ a l  D � l  İ ş l e m e  k u l l a n a r a k ,  o t o m a t � k
o l a r a k  t e s p � t  e d � p ,  d e n e y � m l e r � n �  p a y l a ş m a s ı
� ç � n  w e b  s � t e s � n e  d a v e t  e d � y o r .  P l a t f o r m u n d a
p a y l a ş ı l a n  b ü t ü n  v e r � l e r  ç e ş � t l �
a n o n � m l e ş t � r m e  v e  ş � f r e l e m e  y ö n t e m l e r �  � l e
s a k l a n a r a k  v e r �  g ü v e n l � ğ �  s a ğ l a n ı y o r .  Y e t e r l �
v e r �  m � k t a r ı n a  u l a ş ı n c a y a  k a d a r ,  u z m a n
s a ğ l ı k  p e r s o n e l �  p a y l a ş ı l a n  b � l g � l e r �
d o ğ r u / y a n l ı ş  o l a r a k  � k � l �  ş e k � l d e  e t � k e t l � y o r .
Y e t e r l �  v e r � y e  u l a ş ı l d ı ğ ı n d a  d o ğ r u / y a n l ı ş
s ı n ı f l a n d ı r m a  � ş l e m � n � n  y a p a y  ö ğ r e n m e  � l e
o t o m a t � k  b � r  b � ç � m d e  y a p ı l m a s ı  h e d e f l e n � y o r .
B u  n o k t a d a  g � r � ş � m  k r � t � k  v e  ç o k  d e ğ e r l �  b � r
v e r � y e  s a h � p  o l a c a ğ ı n ı  ö n g ö r ü y o r .  B u
p r o j e n � n ,  h e r h a n g �  b � r  h a s t a l ı ğ ı  y e n e n
k � ş � n � n  y a ş a d ı ğ ı  t ü m  d e n e y � m l e r �  b a ş k a l a r ı
� l e  p a y l a ş a b � l e c e ğ �  b � r  p r o j e y e  p � v o t  e d � l m e s �
o r t a  v a d e d e  h e d e f l e n m e k t e d � r .  B u  s o s y a l
g � r � ş � m e  k a t k ı  s a ğ l a m a k ,  y a  d a  b u  p r o j e n � n
b � r  p a r ç a s ı  o l m a k  � s t e r s e n � z
u z a y 0 0 @ g m a � l . c o m  a d r e s � n d e n  � l e t � ş � m e
g e ç e b � l � r s � n � z .

There  i s  a  need  fo r  a  plat form  fo r  shar ing

fee l ings  and  exper iences  among  pat ients

about  disease  and  t reatment ,  which  i s

contro l led  by  spec ia l i s t  heal th  personnel .

Thanks  to  such  a  plat form ,  when  we  get

s ick ,  we  can  sys temat ica l l y  learn  what

s imi la r  people  have  had  before  and  make

our  choices  (about  the  doctor  /  drug  /

t reatment )  wiser .

The  subject  of  th i s  ar t ic le ,  coronay iyendim

in i t ia t i ve ,  automat ica l l y  detects  people

who  say  they  have  beat  Corona  on  Twit ter

v ia  a  soc ia l  bot ,  us ing  Turk i sh  Natura l

Language  Process ing ,    and  inv i tes  them  to

share  the i r  exper iences  on  the  webs i te .

 

Data  secur i ty  i s  prov ided  by  s tor ing  a l l  the

data  shared  on  the  plat form  with  var ious

anonymizat ion  and  encrypt ion  methods .

Unt i l  i t  reaches  enough  data ,  spec ia l i s t

hea l thcare  profess iona ls  double - tag  the

shared  in format ion  as  t rue / fa l se .  When

enough  data  i s  reached ,  i t  i s  a imed  to

per form  t rue / fa l se  c lass i f icat ion

automat ica l l y  with  ar t i f i c ia l  learn ing .  At

th is  point ,  the  in i t ia t i ve  predicts  that  i t

wi l l  have  cr i t ica l  and  va luable  data .  In  the

medium  te rm ,  i t  i s  ta rgeted  that  th i s

pro ject  wi l l  be  pivoted  to  a  pro ject  where

the  person  who  has  beaten  any

disease  can  share  a l l  the  exper iences  with

others .  I f  you  would  l i ke  to  contr ibute  to

th i s  soc ia l  in i t ia t i ve  or  be  a  part  of  th i s

pro ject ,  you  can  get  in  touch  at

uzay00@gmai l .com  address .
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Many  soc ia l  respons ib i l i t y  pro jects  were

launched  by  IZTO  dur ing  the  Cov id - 19

epidemic  per iod .  Hospi ta l s  were  decorated

with  f lowers  in  coord inat ion  with  our

Prov inc ia l  Directorate  of  Heal th  in  order  to

mot ivate  our  heal thcare  personnel  to  some

extent ,  whom  we  are  grate fu l  to .  A  sweet

g i f t ,  a lbe i t  a  smal l  one ,  was  of fered  to  the

heal thcare  personnel  in  our  c i ty .

  *    

Heal th  mater ia l s  produced  fo r  a l l  of  Turkey

in  Tofas  Bursa  factory ,  23  bio log ica l

sampl ing  booth ,  40  in tubat ion  booths  and

1 ,000  face  sh ie lds ,  were  sent  to  pandemic

hospi ta l s  in  I zmir  which  were  determined

in  coord inat ion  with  the  Prov inc ia l  Heal th

Department  thanks  to  in i t ia t i ves  of  IZTO .

  *           

The  “YOU  STAY  HOME ,  WE  ARE  AT  YOUR

DOOR ”  campaign  has  been  l aunched  in

order  to  ease  the  l i ves  of  c i t i zens  aged  65

and  over  and  to  meet  the i r  market  needs

by  del i ver ing  the  market  goods  to  the i r

homes .

  *                

Awareness  was  ra i sed  about  ind iv idua l

measures  to  be  taken  aga inst  the  v i rus  by

post ing  the  " 14  Rules "  posters  prepared  by

the  Minis t ry  of  Heal th  at  the  IZTO

Bui ld ing .

  *    

To  emphas ize  that  in ternat iona l  re lat ions  i s

one  of  the  main  pr ior i t ies  fo r  us ,  s ib l ing

chambers  abroad ,  fo re ign  ambassadors  in

Turkey ,  and  ins t i tut ions  we  s igned

 cooperat ion  agreements  with  have  been

contacted  with  the  hope  that  the  re lat ions

wi l l  cont inue  increas ing ly  dur ing  and  post

Cov id - 19  per iod  and  le t ters  conta in ing

common  goals ,  goodwi l l  and  an  inv i tat ion

to  do  bus iness  together  were  sent .  

  *       

80% of  IZTO  personnel  have  cont inued

the i r  act iv i t ies  f rom  home  s ince  the  l as t

quarter  of  March  due  to  Cov id - 19  Outbreak .

Dur ing  th i s  per iod ,  there  was  no  dis rupt ion

in  the  works  car r ied  out  e i ther  through

technolog ica l  in f ras t ructure  or  equipped

personnel .

               

İ Z T O  t a r a f ı n d a n  C o v � d - 1 9  s a l g ı n ı  d ö n e m � n d e
b � r ç o k  s o s y a l  s o r u m l u l u k  p r o j e s �  h a y a t a
g e ç � r � l d � .  M � n n e t  b o r ç l u  o l d u ğ u m u z  s a ğ l ı k
p e r s o n e l l e r � m � z �  b � r  n e b z e  m o t � v e
e t m e k  a m a c ı y l a  İ l  S a ğ l ı k  M ü d ü r l ü ğ ü m ü z
k o o r d � n a s y o n u n d a  h a s t a n e l e r � m � z  ç � ç e k l e r
� l e  d o n a t ı l d ı .  K e n t � m � z d e  b u l u n a n  s a ğ l ı k
g ö r e v l � l e r � n e  k ü ç ü k  d e  o l s a  t a t l ı  b � r
a r m a ğ a n  s u n u l d u .
  *                
İ Z T O g � r � ş � m l e r � y l e ,  T O F A Ş  B u r s a  f a b r � k a s ı n d a
t ü m  T ü r k � y e  � ç � n  ü r e t � l e n  s a ğ l ı k
m a l z e m e l e r � ,  2 3  a d e t  b � y o l o j � k  n u m u n e  a l m a
k a b � n � ,  4 0  a d e t  e n t ü b a s y o n  k a b � n  v e
1 0 0 0  a d e t  s � p e r l � k l �  m a s k e ,  İ l  S a ğ l ı k
M ü d ü r l ü ğ ü  k o o r d � n a s y o n u n d a  b e l � r l e n e n  v e
İ z m � r ’ d e  s a l g ı n  t e d a v � s �  y a p ı l a n  h a s t a n e l e r e
u l a ş t ı r ı l d ı .
  *              
6 5  y a ş  v e  ü z e r �  v a t a n d a ş l a r ı m ı z ı n  h a y a t l a r ı n ı
k o l a y l a ş t ı r m a k  v e  b u  v a t a n d a ş l a r ı m ı z ı n
m a r k e t  � h t � y a ç l a r ı n ı  e v l e r � n e  g ö t ü r e r e k
k a r ş ı l a m a k  a m a c ı y l a  “ S E N  E V İ N D E  K A L ,  B İ Z
K A P I N D A Y I Z ”  k a m p a n y a s ı  b a ş l a t ı l d ı .
  *          
İ Z T O  B � n a s ı n a  S a ğ l ı k  B a k a n l ı ğ ı  t a r a f ı n d a n
h a z ı r l a n a n  “ 1 4  K u r a l ”  a f � ş l e r �  a s ı l a r a k
v � r ü s e  k a r ş ı  a l ı n a c a k  b � r e y s e l  ö n l e m l e r
k o n u s u n d a  f a r k ı n d a l ı k  y a r a t ı l d ı .
  *                
U l u s l a r a r a s ı  � l � ş k � l e r � n  b � z � m  � ç � n  t e m e l
ö n c e l � k l e r d e n  b � r �  o l d u ğ u n u  v u r g u l a m a k  � ç � n ,
y u r t  d ı ş ı n d a  k a r d e ş  o d a  a n l a ş m a s ı
� m z a l a n m ı ş  b u l u n a n  o d a l a r ,  T ü r k � y e ’ d e k �
y a b a n c ı  b ü y ü k e l ç � l e r ,  İ z m � r ’ d e k �  y a b a n c ı
k o n s o l o s l a r  v e  � ş b � r l � ğ �  a n l a ş m a s ı  � m z a l a n a n
k u r u m l a r  � l e  C o v � d - 1 9  d ö n e m �  v e  s o n r a s ı
� l � ş k � l e r � n  a r t a r a k  d e v a m  e t m e s �
t e m e n n � s �  � l e  � l e t � ş � m e  g e ç � l m � ş ;  o r t a k
h e d e f l e r  � l e  � y �  n � y e t  v e  b � r l � k t e  � ş  y a p m a
d a v e t �  � ç e r e n  m e k t u p l a r  g ö n d e r � l m � ş t � r .
  *                
C o v � d - 1 9  S a l g ı n ı  n e d e n � y l e  M a r t  a y ı  s o n
ç e y r e ğ � n d e n  b u g ü n e  İ Z T O  p e r s o n e l � n � n  %  8 0 ’ �
e v d e n  ç a l ı ş m a  s u r e t � y l e  f a a l � y e t l e r � n �
s ü r d ü r d ü .  B u  s ü r e ç  � ç e r � s � n d e  g e r e k
t e k n o l o j � k  a l t y a p ı  g e r e k s e  d o n a n ı m l ı
p e r s o n e l  v a s ı t a s ı y l a ,  y a p ı l a n  ç a l ı ş m a l a r d a
h e r h a n g �  b � r  a k s a m a  y a ş a n m a d ı .
 
 

p a n d e m i  s ü r e c i n d e  k u r u m s a l  t u t u m :  
COVID-19 DÖNEMİ İZMİR TİCARET ODASI  UYGULAMALARINA GENEL BAKIŞ

Pandemi  döneminde  her  kurum r i sk i  aza l tmak  ve  ver iml i i lğ i  sürdüreb i lmek  i ç in  fark l ı  uygulamalara
yöne ld i .  Pandemiye  kar ş ı  b i r  kurumsal  tu tum ve  ey l emler  d iz in i  s e çerek  hayata  geç i ren  kurumlar
i çer i s inde  İzmir  i ç in  İZTO örneğinin  de tay lar ın ı  İZTO Kurumsal  İ l e t i ş im Müür lüğü 'nün  ka leminden
sunmaktay ız .
In  the  pandemic  per iod ,  each  ins t i tu t ion  was  ac t  in  the  d i f f erent  prac t i ce s  in  order  to  reduce  r i sk  and
sus ta in  e f f i c i ency .  We  pre sent  the  de ta i l s  o f  the  İZTO example  for  İzmir  among  the  ins t i tu t ions  that
have  implemented  a  d irec tory  o f  corporate  a t t i tudes  and  ac t ions  agains t  pandemic .
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F i r s t  of  a l l ,  a l l  measures  taken  by  the

Government  regard ing  the  Cov id - 19

epidemic  per iod ,  a l l  the  works  per formed

were  updated  throughout  the  day  and

shared  s imultaneous ly  with  a l l  IZTO

members  through  the  IZTO  webs i te

(www . i z to .org . t r ) .  Announcements  and

leg is la t i ve  ar rangements  concern ing  the

re levant  profess iona l  groups  and  sectors

were  shared .

Addit iona l l y ,  in format ive  banners  that  wi l l

speed  up  the  t ransact ions  of  IZTO  members

regard ing  TOBB  Loan  and  other  credi t  works

were  publ i shed  through  soc ia l  media

accounts .  We  cont inue  to  support  IZTO

members  by  guid ing  them  regard ing  the

credi t  opportuni t ies  that  our  s tate  has  put

into  the  market  through  publ ic  banks ,  and

with  problems  encountered  in  the  f ie ld .  

  *              

In  addi t ion ,  Many  of  the  IZTO  serv ices  are

t rans fer red  to  the  in f ras t ructure

deve loped  with  the  importance  given  by

IZTO  to  dig i ta l  serv ices ;  and  serv ice

del i very  can  be  cont inued .  For  example ;

“ Interc i ty  Ass ignment  Document ”

appl icat ions  that  emerged  due  to  the

epidemic  were  rece ived  through  the  IZTO

webs i te  and  IZTO  members  were  prov ided

with  the  necessary  serv ice  before  they  came

to  the  Chamber  in  person .  

Ö n c e l � k l e  İ Z T O  w e b  s � t e s �  (  w w w . � z t o . o r g . t r
)  a r a c ı l ı ğ ı  � l e  H ü k ü m e t � m � z  t a r a f ı n d a n
C o v � d - 1 9  s a l g ı n  s ü r e c � n e  � l � ş k � n  a l ı n a n  t ü m
t e d b � r l e r ,  y a p ı l a n  t ü m  ç a l ı ş m a l a r  g ü n
� ç e r � s � n d e  g ü n c e l l e n e r e k  t ü m  İ Z T O  ü y e l e r �
� l e  e ş  z a m a n l ı  p a y l a ş ı l d ı .  İ l g � l �  m e s l e k
g r u p l a r ı  � l e  s e k t ö r l e r �  � l g � l e n d � r e n
d u y u r u l a r  v e  m e v z u a t  d ü z e n l e m e l e r �
p a y l a ş ı l d ı .
*              
A y r ı c a  T O B B  N e f e s  K r e d � s �  v e  d � ğ e r  k r e d �
ç a l ı ş m a l a r ı m ı z  � l e  � l g � l �  İ Z T O  ü y e l e r � n � n
� ş l e m l e r � n �  h ı z l a n d ı r a c a k ,  b � l g � l e n d � r � c �
b a n n e r ’ l a r  s o s y a l  m e d y a  h e s a p l a r ı  y o l u  � l e
y a y ı n l a n d ı .  D e v l e t � m � z � n  k a m u  b a n k a l a r ı
a r a c ı l ı ğ ı y l a  p � y a s a y a  s ü r d ü ğ ü  k r e d �
� m k a n l a r ı  k o n u s u n d a  İ Z T O  ü y e l e r � n e  y o l
g ö s t e r � l e r e k ,  s a h a d a  y a ş a n a n  a k s a k l ı k l a r
k o n u s u n d a  d e s t e k  o l u n m a y a  d e v a m
e d � l � y o r .  
  *                
B u n u n  y a n ı  s ı r a  İ Z T O ' n u n  d � j � t a l
h � z m e t l e r e  v e r d � ğ �  ö n e m  � l e  g e l � ş t � r � l m � ş
b u l u n a n  a l t y a p ı y a ;    İ Z T O  h � z m e t l e r � n � n
b � r ç o ğ u  a k t a r ı l a r a k  h � z m e t  s u n u m u
s ü r d ü r ü l e b � l m e k -  t e d � r .  Ö r n e ğ � n ;  s a l g ı n
n e d e n � y l e  o r t a y a  ç ı k a n  “ Ş e h � r l e r a r a s ı
G ö r e v  B e l g e s � ”  b a ş v u r u l a r ı  İ Z T O  w e b  s � t e s �
ü z e r � n d e n  a l ı n m ı ş  v e  İ Z T O  ü y e l e r � n � n ,
f � z � k s e l  o l a r a k  O d a y a  g e l m e d e n  g e r e k l �
h � z m e t �  a l m a l a r ı  s a ğ l a n m ı ş t ı r .  
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Cert i f i cates  of  act iv i ty  documents  and

other  procedures  can  be  done  through

our  ex is t ing  E -Chamber  sys tem .  F ina l l y ,

the  Trade  Regis t ry  Directorate  has

star ted  to  i s sue  documents  on  elect ron ic

env i ronment .  Trade  Regis t ry  cer t i f i cates

and  bankruptcy  concordat  documents

are  now  ava i lab le  elect ron ica l l y .

*

Another  i s sue  that  was  given  importance

in  the  per iod  due  to  the  epidemic  was

fast  and  ef fect i ve  communicat ion .  With

the  t rans i t ion  to  work ing  f rom  home ,

“WhatsApp  Support  L ine ”  was

establ i shed  and  a l l  problems  and

suggest ions  of  our  members  were  sent  to

the  re levant  uni ts  and  reso lved  every  day

( inc luding  hol idays  and  weekends )  up  to

12  hours  a  day .  Along  with  the  WhatsApp

Support  L ine ,  responded  to  quest ions

and  suggest ions  f rom  IZTO  members

rece ived  v ia  IZTO  Cal l  Center ,  in fo  and

TOBB  e -mai l  addresses ,  soc ia l  media

accounts  and  SMS ,  were  answered  as

soon  as  poss ib le  and  uninter rupted

support  fo r  the i r  problems  was  prov ided .

A  tota l  of  41 ,488  ca l l s  and  messages  have

been  answered  through  a l l  these

communicat ion  channels  s ince  the

outbreak  began .

Profess iona l  Committees  Meet ings  and

Assembly  Meet ings  were  held  onl ine

dur ing  the  epidemic  per iod  and  the

problems  and  so lut ion  suggest ions  of  the

IZTO  Profess iona l  Committees

regard ing  the i r  sectors  due  to  the

epidemic  were  conveyed  to  the

competent  author i t ies  with  the  re levant

Min is t r ies  and  TOBB  in i t ia t i ves .

M e v c u t  E - O d a  s � s t e m � m � z  ü z e r � n d e n  f a a l � y e t
b e l g e l e r �  v e  d � ğ e r  � ş l e m l e r  y a p ı l a b � l m e k t e d � r .
S o n  o l a r a k  T � c a r e t  S � c � l �  M ü d ü r l ü ğ ü m ü z  d e
e l e k t r o n � k  o r t a m d a  b e l g e  v e r m e y e
b a ş l a m ı ş t ı r .  A r t ı k ,  T � c a r e t  S � c � l
t a s d � k n a m e l e r �  v e  � f l a s  k o n k o r d a t o  b e l g e l e r �
d e  e l e k t r o n � k  o r t a m d a  v e r � l m e k t e d � r .
*

S a l g ı n  n e d e n � y l e  s ü r e ç t e  b � r  d � ğ e r  ö n e m
v e r � l e n  b � r  d � ğ e r  k o n u  � s e  h ı z l ı  v e  e t k � l �
� l e t � ş � m  o l m u ş t u r .  E v d e n  ç a l ı ş m a  s � s t e m � n e
g e ç � l m e s � y l e  b � r l � k t e  “ W h a t s a p p  D e s t e k
H a t t ı ”  k u r u l a r a k ,  h e r  g ü n  ( t a t � l  v e  h a f t a
s o n l a r ı  d a h � l )  g ü n d e  1 2  s a a t e  v a r a n  s ü r e d e
ü y e l e r � m � z � n  t ü m  s o r u n  v e  ö n e r � l e r �  � l g � l �
b � r � m l e r e  � l e t � l m � ş  v e  ç ö z ü m l e n d � r � l m � ş t � r .
W h a t s a p p  D e s t e k  H a t t ı  � l e  b � r l � k t e ,  İ Z T O
Ç a ğ r ı  M e r k e z � ,  � n f o  v e  T O B B  e - p o s t a
a d r e s l e r � ,  s o s y a l  m e d y a  h e s a p l a r ı  v e  S M S
a r a c ı l ı ğ ı y l a    İ Z T O  ü y e l e r � n d e n  g e l e n  s o r u  v e
ö n e r � l e r e  m ü m k ü n  o l a n  e n  k ı s a  s ü r e
� ç e r � s � n d e  c e v a p  v e r � l e r e k ,  y a ş a d ı ğ ı
s o r u n l a r a  � l � ş k � n  k e s � n t � s � z  d e s t e k
s a ğ l a n m ı ş t ı r .  S a l g ı n ı n  b a ş l a n g ı c ı n d a n  b u
y a n a  t ü m  b u  � l e t � ş � m  k a n a l l a r ı  a r a c a ı l ı ğ ı y l a
t o p l a m  4 1 , 4 8 8  ç a ğ r ı  v e  m e s a j  y a n ı t l a n m ı ş t ı r .
S a l g ı n  s ü r e c � n d e  M e s l e k  K o m � t e l e r �
T o p l a n t ı l a r ı  v e  M e c l � s  T o p l a n t ı l a r ı  o n l � n e
o l a r a k  y a p ı l m ı ş  o l u p ,  İ Z T O  M e s l e k
K o m � t e l e r � n � n  s a l g ı n  s e b e b � y l e  s e k t ö r l e r � n e
� l � ş k � n  y a ş a d ı k l a r ı  s o r u n l a r  v e  ç ö z ü m
ö n e r � l e r �  k ı s a  s ü r e  � ç e r � s � n d e  � l g � l �
B a k a n l ı k l a r  v e  T O B B  n e z d � n d e  y a p ı l a n
g � r � ş � m l e r  � l e  y e t k � l �  m a k a m l a r a  a k t a r ı l m ı ş t ı r .
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T a s a r ı m c ı l a r ı n  v e  y a r a t ı c ı  e n d ü s t r � l e r � n
m � t o l o j � k  f � g ü r ü  o l m a y a  e n  y a k ı n  a d a y  k � m
o l u r  d � y e  s o r s a l a r ,  y a r ı  � n s a n  y a r ı  t a n r ı
P r o m e t h e u s  p e k ç o k  k � ş � n � n  o r t a k  a d a y ı
o l a b � l � r .   T a n r ı d a n  ı ş ı ğ ı  ç a l m a  c e s a r e t �  v e
b e c e r � s � n �  k u l l a n ı p  � n s a n l a r a  a y d ı n l ı k
g e t � r e n ,  b u n u n  � ç � n  d e  s o n u  g e l m e z  a c ı l a r
ç e k e c e ğ �  � ş k e n c e l e r e  k a t l a n a n
P r o m e t h e u s  h e m  t a s a r ı m c ı l a r  h e m  d e
y a r a t ı c ı  f a a l � y e t  g ö s t e r e n l e r �  t e m s � l  � ç � n
u y g u n  b � r  f � g ü r  o l s a  d a  b u g ü n  n e  y a z ı k  k �
o  P r o m e t h e u s ,  e l � n d e k �  � ş  b a ş v u r u  f o r m l a r ı
� l e  d ü n y a d a k �  � n s a n l a r ı n  ç o ğ u n a  s ı r t ı n ı
d ö n m ü ş  v e  y e t e n e k l e r � n �  d e  t a n r ı l a r ı
a y d ı n l a t m a y a  a d a m ı ş  g ö r ü n m e k t e d � r .
 
H e r  n e  k a d a r  a d l a r ı n d a  e n d ü s t r �  g e ç s e  d e
y a r a t ı c ı  e n d ü s t r � l e r ,  e n d ü s t r � y e l  t a s a r ı m
y a  d a  e n d ü s t r �  ü r ü n l e r �  t a s a r ı m ı
k a v r a m l a r ı n d a k �  e n d ü s t r � y e l  o l a n ı n
b u n d a n  y ü z  h a t t a  e l l �  y ı l  ö n c e s � n � n
e n d ü s t r �  k a v r a m l a r ı y l a  a y n ı  o l m a d ı ğ ı n ı
k a v r a m a m ı z  g e r e k � y o r .  B u  b a ğ l a m d a  d a
ş � m d � k �  k u ş a k l a r ı n  y a r a t ı c ı  e n d ü s t r � l e r  v e
t a s a r ı m  d o n a n ı m ı ,  e n d ü s t r � y e l  d e ğ � l
e n d ü s t r �  s o n r a s ı  b � r  b a ğ l a m d a  e l e
a l ı n m a l ı  y a ş a d ı ğ ı m ı z  k r � z  d e  m e v c u t
s � s t e m � n  b � r  a r ı z a s ı  o l a r a k  d e ğ � l ,  b u
d ö n ü ş ü m  v e  e v r � m l e ş m e  s ü r e c � n � n  b � r
p a r ç a s ı  o l a r a k  d e ğ e r l e n d � r � l m e l � d � r .    B u
ç a l ı ş m a    t a s a r ı m  e ğ � t � m � m � z � n  d a y a n d ı ğ ı
b e c e r � l e r  v e  � d e o l o j � l e r  a ç ı s ı n d a n  a z  y a  d a
ç o k  ö ğ r e t � l e n l e r �  d e ğ � l ,  h � ç
ö ğ r e t � l m e y e n l e r �  e l e  a l a r a k  b u g ü n ü n
m a k r o  v e  m � k r o  t a s a r ı m  ‘ k r � z ’ l e r � n �  a n a l � z
e t m e y �  h e d e f l e r k e n  ö z e l l � k l e  B M  2 0 3 0
S ü r d ü r ü l e b � l � r  K a l k ı n m a  H e d e f l e r � n � n
o r t a y a  k o y d u ğ u  u m u t  v e r � c �  a ç ı l ı m a
o d a k l a n m a k t ı r .

I f  they  ask  who  the  c losest  candidate
would  be  to  the  mytholog ica l  f igure  of
des igners  and  creat ive  indust r ies ,  hal f
man ,  hal f  god  Prometheus  could  be  the
common  candidate  of  many  people .

Prometheus ,  who  had  the  courage  and
sk i l l  to  s tea l  the  l ight  f rom  God ,  brought
br ightness  to  people  and  suf fe red
endless  tor tures  because  of  that ,

a l though  being  a  su i tab le  f igure
for  represent ing  both  des igners  and
creat ive  actors ,  unfor tunate ly  today ,  the
same  Prometheus  seems  to  have  turned
his  back  on  most  of  the  people  around
the  wor ld  with  job  appl icat ion  fo rms ,  and
devotes  his  ta lents  to  enl ighten  the
gods .

We  need  to  understand  that  creat ive
indust r ies ,  a l though  they  bear  the  te rm
indust ry  in  the i r  name ,  the  indust r ia l  in
concepts  of  indust r ia l  des ign  or
indust r ia l  products  des ign ,  are  not  the
same  as  the  indust r ia l  concepts  of
hundred  or  f i f t y  years  ago .  In  th i s
context ,  the  creat ive  indust r ies  and
des ign  equipment  of  cur rent  generat ions
should  be  addressed  in  a  post - indust r ia l
context ,  not  indust r ia l ,  and  the  cr i s i s  we
are  exper ienc ing  should  not  be
cons idered  as  a  malfunct ion  of  the
cur rent  sys tem ,  but  as  part  of  th i s
t rans format ion  and  evo lut ion  process .

Whi le  th i s  s tudy  a ims  to  analyze  today 's
macro  and  micro  des ign  ‘cr i ses ’  by
address ing  those  that  are  not  taught  at
a l l ,  rather  than  thought  more  or  less ,  in
terms  of  the  sk i l l s  and  ideo log ies  on
which  our  des ign  educat ion  i s  based ,

espec ia l l y  focus ing  on  the  promis ing
evo lut ion  of  the  UN  2030  Susta inable
Deve lopment  Goals .

I N D U S T R IAL  D E S I G N  I N  C R EAT I V E  I N D U S T R I E S

AN D  S U S TA I NAB L E  D E V E L O P M E N T

O B J E C T I V E S  F O R  2030  

YARATICI  ENDÜSTRİLERDE ENDÜSTRİYEL TASARIM VE 2030
SÜRDÜRÜLEBİLİR KALKINMA HEDEFLERİ
Pandemi  be lk i  tüm so syo-ekonomik  s t ra te j i  ve  hede f l er i  yeniden  gözden  geç i rmeyi
gerek t i rd iğ i  g ib i ,  endi s t r iye l  ta sar ımın  ka lk ınmaya  o lan  katk ı s ın ı  da
be l i rg in le ş t i rd i .  İzmir  Ekonomi  Üniver s i t e s i  Güze l  Sanat lar  Fakül t e s i  Endüs tr iye l
Tasar ım Bölüm Başkanı  Sn .  Can  Özcan  bu  yaz ı s ında  sürdürü leb i l i r  ka lk ınma
hede f l er i  aç ı s ından yarat ı c ı  endüs tr i l erde  endüs tr iye l  ta sar ımı  değer l endir iyor .
The  pandemic  perhaps  made  i t  nece s sary  to  rev iew a l l  soc io-economic  s t ra teg ie s  and
goal s ,  a s  we l l  a s  to  c lar i fy  the  contr ibut ion  o f  endi s t r ia l  de s ign  to  deve lopment .
Head  o f  the  Department  o f  Indus tr ia l  Des ign ,  Izmir  Univer s i ty  o f  Economic s ,
Facu l ty  o f  F ine  Art s .  In  th i s  ar t i c l e ,  Can  Özcan  eva luate s  indus tr ia l  de s ign  in
creat ive  indus tr i e s  in  t erms  o f  su s ta inab le  deve lopment  goa l s .
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D o ğ r u l u ğ u  t a r t ı ş ı l ı r  a m a  M a r � e  A n t o � n e t t e
k e n d � s � n e a t f e d � l e n  b � r  c ü m l e d e  ş ö y l e  d e r :
U n u t t u k l a r ı m ı z d a n  b a ş k a  y e n �  o l a n  b � r  ş e y
y o k t u r .  U n u t m a n ı n  v e  u n u t t u r m a n ı n  e n  � y �
y o l l a r ı n d a n  b � r  t a n e s �  � s e  h � ç  a n m a m a k ,
h � ç  h a t ı r l a t m a m a k t ı r .  R � c h a r d  D a w k � n s ’ � n
s o s y a l  b � l � m l e r  � ç � n  s ö y l e d � ğ �  “ s a n k �  D a r w � n
a d ı n d a  b � r � s �  h � ç  y a ş a m a m ı ş  g � b �
ö ğ r e t � l � y o r ”  s ö z ü ,  t a s a r ı m  e ğ � t � m �  � ç � n  d e
f a z l a s ı y l a  g e ç e r l � d � r .  S a d e c e  D a r w � n ’ e
d e ğ � l ,  b u g ü n ü  v e  � ç � n d e  b u l u n d u ğ u m u z
k r � z �  t a s a r ı m c ı l a r  o l a r a k  a n l a m a m ı z a
f a y d a s ı  o l a b � l e c e k  p e k  ç o k  k � ş � y e  t a s a r ı m
e ğ � t � m �  s ı r a s ı n d a  h e m e n  h e m e n  h � ç  y e r
v e r � l m e z .  B u g ü n  t a s a r ı m c ı l a r ı  d a
f a z l a s ı y l a  � l g � l e n d � r e n  y a ş a d ı ğ ı m ı z  C o v � d -
1 9  P a n d e m � k  V � r ü s  K r � z � n � n  v e  d a h a  b a ş k a
p e k  ç o k  e k o n o m � k ,  s o s y a l ,  t e k n o l o j � k  h a t t a
p s � k o l o j � k  o l g u l a r ı n  d e ş � f r e  e d � l m e s � n d e
t a s a r ı m  e ğ � t � m � n d e  y e r �  o l m a y a n  M a r x ,
E n g e l s ,  F r e u d ,  D a r w � n  g � b �  � s � m l e r � n  r o l ü
b ü y ü k t ü r .  B � r  D a r w � n ’ �  v e  e v r � m  o l g u s u n u
b � l � p  t a n ı m a d a n  n e  d o ğ a l  e v r e n � n  n e  d e
y a p a y  t a s a r ı m l a r ı n  n a s ı l  e v r � m l e ş t � k l e r � n � ,
n e l e r � n  s e ç � l � p  n e l e r � n  y o k  o l d u ğ u n u
k a v r a m a m ı z  z o r d u r .
B e n z e r  b � ç � m d e  k a p � t a l � z m � n  e n  g ü ç l ü
s � s t e m  e l e ş t � r � s � n �  g e t � r m � ş  o l a n  M a r x  v e
E n g e l s  g � b �  � s � m l e r � ,  h a t t a  b u n l a r ı n  a r d ı l ı
o l a n  b a ş k a l a r ı n ı  d a  e ğ � t � m  s ü r e c � n e  d a h � l
e t m e d e n  b u g ü n  t a s a r ı m c ı l a r ı n  k a r ş ı
k a r ş ı y a  o l d u k l a r ı  s � s t e m s e l  k o ş u l l a r ı
k a v r a y a b � l m e l e r � ,  t a n ı m l a y a b � l m e l e r �  v e
d e  a ş a b � l m e l e r �  o  k a d a r  d a  k o l a y
o l m a y a c a k t ı r .
  E n d ü s t r � y e l  T a s a r ı m ı n  d a  ö n e m l �  b � r
b � l e ş e n �  o l d u ğ u  e n d ü s t r � y e l  k a p � t a l � z m �  2 0 .
y ü z y ı l  b o y u n c a  u ğ r a ş t ı r a n  S o ğ u k  S a v a ş ,
D o ğ u  B l o k u ,  S o v y e t l e r  B � r l � ğ �  g � b �  o l g u l a r ı n
o r t a d a n  k a l k m a s ı y l a  2 1 .  y ü z y ı l a  “ G l o b a l ”
b � r  � y � m s e r l � k l e  g � r e r  d ü n y a .  A r t ı k  t e h d � t
u n s u r l a r ı  d a  o r t a d a n  k a l k t ı ğ ı  � ç � n
k a p � t a l � s t  s � s t e m  g l o b a l  p a z a r  � ç � n  g l o b a l
ü r e t � m  v e  t ü k e t � m e  d a y a l ı  b � r  m o d e l
o l a r a k  t ı k ı r  t ı k ı r  � ş l e y e c e k t � r .  B u
� y � m s e r l � k  � ç � n d e  1 9 6 0  v e  1 9 7 0 ’ l �  y ı l l a r ı n
ö z e l l � k l e  ç e v r e y e ,  b � r e y s e l  v e  s o s y a l
� l � ş k � l e r e  d a � r  k a y g ı l a r  � ç e r e n  s ö y l e m l e r �  d e
g ü n d e m d e n  d ü ş e r .  T a  k �  2 1 . y ü z y ı l ı n  � l k  2 0
y ı l ı  b � t m e k  ü z e r e y k e n  b ü t ü n  d ü n y a y ı
e t k � s � n e  a l a n  C o v � d - 1 9  p a n d e m � k  v � r ü s  k r � z �
o r t a y a  ç ı k a n a  k a d a r .  S a ğ l ı k ,  s o s y a l  v e
e k o n o m � k  b o y u t l a r ı  d a h a  f a z l a  ö n  p l a n d a
y e r  a l s a  d a  o r t a y a  ç ı k a n  b u  k r � z  r e e l
a n l a m d a  e n  ç o k  “ e n d ü s t r � y e l ”  o l a n
o l g u l a r ı  e t k � l e y e c e k t � r  k �  E n d ü s t r � y e l
T a s a r ı m ’ ı n  d a  b u n d a n  e t k � l e n m e m e s �
k a ç ı n ı l m a z  o l a c a k t ı r .
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I t s  accuracy  i s  controvers ia l ,  but  Mar ie
Anto inette  says  in  a  sentence
att r ibuted  to  her :  “There  i s  noth ing  new
except  what  has  been  fo rgotten . ”  One
of  the  best  ways  to  fo rget  and  to  make
forget  i s  to  never  remember ,  to  never
ment ion .

Richard  Dawkins '  quote  "humanit ies
are  s t i l l  taught  a lmost  as  i f  Darwin  had
never  l i ved "  fo r  soc ia l  sc iences  i s  a lso
very  va l id  fo r  des ign  educat ion .  Not
only  Darwin ,  but  many  people ,  who  can
help  us  understand  the  present  and
the  cr i s i s  we  are  in  as  des igners ,  are
hard ly  ment ioned  dur ing  the  des ign
educat ion .  Today ,  names  such  as  Marx ,

Engels ,  Freud ,  Darwin ,  who  have  no
place  in  des ign  educat ion ,  play  an
important  ro le  in  decoding  the  Cov id -

19  Pandemic  Vi rus  Cr i s i s  and  many
other  economic ,  soc ia l ,  technolog ica l
and  even  psycholog ica l
phenomena ,  that  a lso  concern
des igners  great ly .  Without  knowing
Darwin  and  the  phenomenon  of
evo lut ion ,  i t  i s  di f f icu l t  fo r  us  to
unders tand  how  nei ther  the  natura l
un iverse  nor  the  ar t i f i c ia l  des igns
evo lved ,  what  was  chosen  and  what
disappeared .  L ikewise ,  i t  wi l l  not  be  so
easy  fo r  des igners  to  grasp ,  def ine ,

and  overcome  the  sys temic  condi t ions
they  face  today  without  inc luding
names  such  as  Marx  and  Engels ,  who
have  brought  the  s t rongest  sys tem
cr i t ique  of  capi ta l i sm ,  or  even  the
successors  of  them ,  in to  the
educat iona l  process .

The  wor ld  enters  the  21s t  century  with
a  “Global ”  opt imism ,  with  the
disappearance  of  such  events  as  the
Cold  War ,  the  Eastern  Block  and  the
Sov iet  Union ,  which  have  been
engaged  in  indust r ia l  capi ta l i sm
throughout  the  20th  century ,  where
Indust r ia l  Des ign  i s  a lso  an  important
component .  The  capi ta l i s t  sys tem  wi l l
operate  l i ke  c lockwork  as  a  model
based  on  global  product ion  and
consumpt ion  fo r  the  global  market ,  as
the  threaten ing  elements  are  no  longer
present .  In  th i s  opt imism ,  the
concerned  discourses  of  the  1960s  and
1970s ,  espec ia l l y  regard ing  the
env i ronment ,  ind iv idua l  and  soc ia l
re lat ions ,  fa l l  of f  the  radar .  Unt i l  the
f i r s t  20  years  of  the  21s t  century  i s
about  to  end ,  when  Cov id - 19  pandemic
v i rus  cr i s i s  that  af fected  the  whole
wor ld  appeared .  



H e r  n e  k a d a r  a d l a r ı n d a  e n d ü s t r �  g e ç s e  d e
y a r a t ı c ı  e n d ü s t r � l e r ,  e n d ü s t r � y e l  t a s a r ı m
y a  d a  e n d ü s t r �  ü r ü n l e r �  t a s a r ı m ı
k a v r a m l a r ı n d a k �  e n d ü s t r � y e l  o l a n ı n
b u n d a n  y ü z  h a t t a  e l l �  y ı l  ö n c e s � n � n
e n d ü s t r �  k a v r a m l a r ı y l a  a y n ı  o l m a d ı ğ ı n ı
k a v r a m a m ı z  g e r e k � y o r .  B u  b a ğ l a m d a  d a
ş � m d � k �  k u ş a k l a r ı n  y a r a t ı c ı  e n d ü s t r � l e r  v e
t a s a r ı m  d o n a n ı m ı ,  e n d ü s t r � y e l  d e ğ � l
e n d ü s t r �  s o n r a s ı  b � r  b a ğ l a m d a  e l e
a l ı n m a l ı  y a ş a d ı ğ ı m ı z  k r � z  d e  m e v c u t
s � s t e m � n  b � r  a r ı z a s ı  o l a r a k  d e ğ � l ,  b u
d ö n ü ş ü m  v e  e v r � m l e ş m e  s ü r e c � n � n  b � r
p a r ç a s ı  o l a r a k  d e ğ e r l e n d � r � l m e l � d � r .    B u
ç a l ı ş m a    t a s a r ı m  e ğ � t � m � m � z � n  d a y a n d ı ğ ı
b e c e r � l e r  v e  � d e o l o j � l e r  a ç ı s ı n d a n  a z  y a  d a
ç o k  ö ğ r e t � l e n l e r �  d e ğ � l ,  h � ç
ö ğ r e t � l m e y e n l e r �  e l e  a l a r a k  b u g ü n ü n
m a k r o  v e  m � k r o  t a s a r ı m  ‘ k r � z ’ l e r � n �  a n a l � z
e t m e y �  h e d e f l e r k e n  ö z e l l � k l e  B M  2 0 3 0
S ü r d ü r ü l e b � l � r  K a l k ı n m a  H e d e f l e r � n � n
o r t a y a  k o y d u ğ u  u m u t  v e r � c �  a ç ı l ı m a
o d a k l a n m a k t ı r .
1 9 6 0  v e  1 9 7 0 ’ l �  y ı l l a r ı n  g ü n d e m d e n  d ü ş e n
t a s a r ı m  s ö y l e m l e r � n d e n  b � r �  o l a r a k  a n ı l a n
a n c a k  p e ş p e ş e  y a ş a n ı l a n  k r � z l e r l e  b � r l � k t e
y e n � d e n  g ü n d e m e  g e l m e y e  b a ş l a n a n
V � c t o r  P a p a n e k  “ D e s � g n  F o r  T h e  R e a l
W o r l d ”  a d l ı  k � t a b ı n ı n  t a s a r ı m  e ğ � t � m � n e
a y r ı l m ı ş  1 1 .  b ö l ü m ü  ö n c e  Y e v g e n y
Y e v t u s h e n k o ’ d a n  ‘ G e n ç l e r e  y a l a n
s ö y l e m e k  y a n l ı ş t ı r ’  d � z e s �  a r d ı n d a n  d a  ş u
c ü m l e l e r l e  b a ş l a r  :

B u  s a t ı r l a r ı  t a k � p  e d e n  n e r e d e y s e  e l l �  y ı l
b o y u n c a  b u  o l g u  d e ğ � ş m e d � ğ �  g � b �
y u k a r ı d a  s ö z ü  e d � l e n  g l o b a l  � y � m s e r l � k l e
d a h a  f a z l a  d a  � v m e  k a z a n ı r .  Y a ş a n a n
s ü r e ç  b � r  a n l a m d a  P a p a n e k ’ �  n e r e d e y s e
h a k s ı z  ç ı k a r a c a k  b � r  y ö n d e  � l e r l e r  g � b �
g ö r ü n s e  s o n  e l l �  y ı l  � ç � n d e  g � d e r e k
d e r � n l e ş e n  e k o n o m � k ,  d o ğ a l ,  s o s y a l  v e
h a t t a  p s � k o l o j � k  d e n e b � l e c e k  m � k r o  k r � z l e r
t a m  d a  b u g ü n k ü ,  � s t e r  d o ğ a l  � s t e r  y a p a y
g e r ç e k l e ş m � ş  o l s u n ,  b u g ü n  o r t a y a  ç ı k a n
p a n d e m �  k r � z � n � n  p a t l a k  v e r m e s � n e
d o ğ r u d a n  h � z m e t  e d e r l e r .
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Although  the  heal th ,  soc ia l  and  economic
dimens ions  are  more  prominent ,  th i s  cr i s i s
wi l l  af fect  “ indust r ia l ”  phenomena  the
most ,  and  that  the  Indust r ia l  Des ign  not
gett ing  af fected  by  th i s  would  be
inev i tab le .

. . .

Chapter  1 1  of  the  “Des ign  For  The  Real
Wor ld ”  t i t led  book  of  Victor  Papanek ,  who
was  re fer red  to  as  one  of  the  des ign
discourses  los ing  popular i ty  in  the  1960s
and  1970s ,  but  s tar ted  to  become  a  top ic
aga in  with  the  success ive  cr i ses ,  begins
wi th  the  fo l lowing  sentences  af ter  quot ing
Yevgeny  Yevtushenko ’s  ‘Te l l ing  l i es  to  the
young  i s  wrong ’  verse :

For  a lmost  f i f t y  years  fo l lowing  these  l ines ,

th i s  phenomenon  did  not  change ,  and  i t
ga ined  more  momentum  with  the
above -ment ioned  global  opt imism .

Although  the  process  seems  to  proceed  in
a  way  that  wi l l  make  Papanek  a lmost
wrong ,  the  economic ,  natura l ,  soc ia l  and
even  psycholog ica l  micro  cr i ses  that
increas ing ly  deepened  in  the  l as t  f i f t y
years  di rect ly  serve  to  the  outbreak  of  the
pandemic  cr i s i s  that  emerges  today ,

whether  i t  i s  natura l  or  ar t i f i c ia l .  
                       

Tasar ımcı lar ın  eğ i t imi  (neredeyse  bütün  d iğer  eğ i t imler  g ib i )  becer i l er in  öğreni lmes ine  ve  b i r
f e l s e f en in  i ç s e l l e ş t i r i lmes ine  dayanır .  Ne  yaz ık  k i  b iz im oku l lar ımızda  bunlar ın  ik i s i  de  yanl ı ş t ı r .

Öğre t t iğ imiz  becer i l er  büyük  çoğunluk la  ar t ık  b i tmekte  o lan  b ir  dönemin  süreç l er i  ve  ça l ı şma
metod lar ı  i l e  i lg i l i  i ken  f e l s e f e  i s e  la  v i e  boheme  o larak  tab ir  ed i l eb i l i r  b i r  ç e ş i t  k i ş i s e l  bohem

dışavurumculuk la  kar  amaç l ı  vahş i  b i r  t i car i  an lay ı ş ın  e ş i t  mik tar larda  b ir  kar ı ş ımıdır .  *

Educat ion  for  de s igner s  ( l i ke  near ly  a l l  educat ion)  i s  based  on  the  l earning  o f  sk i l l s  and  the
acqui s i t ion  o f  aphi lo sophy .  I t  i s  unfor tunate  that  in  our  de s ign  s choo l s  bo th  are  wrong .  Thesk i l l s

we  t each  are  too  o f t en  re la ted  to  proce s s e s  and  work ing  methods  o f  an
age  ju s t  ending .  The  phi lo sophy  i s  an  equa l  mixture  o f  the  k ind  o f

s e l f - expre s s ive  bohemian  indiv idual i sm be s t  expre s s ed  in  la  v i e  boheme  and  a  pro f i t -or i ented ,
bruta l  commerc ia l i sm.  *



T a r � h s e l  p e k ç o k  f � g ü r  g � b � ,  V � c t o r  P a p a n e k
d e  e n d ü s t r � y e l  t a s a r ı m  � ç � n  r o m a n t � k  b � r
g e ç m � ş  f � g ü r ü n e
d ö n ü ş ü r k e n ,  o n u n  “ D e s � g n  F o r  T h e  R e a l
W o r l d ”  ( 1 9 7 1 )  v e  o n u  t a k � p  e d e n  “ T h e  G r e e n
I m p e r a t � v e ”  ( 1 9 9 5 )  k � t a p l a r ı  d a
k ü t ü p h a n e l e r d e  d a h a  a z  o k u n a  o k u n a
t o z l a r a  k a r ı ş ı r  a m a  � ç e r � k l e r �  b u g ü n
y a ş a d ı ğ ı m ı z  s ü r e ç t e  ç o k  d a h a  b ü y ü k  ö n e m
k a z a n ı r .

B u  d ö n e m d e  E n d ü s t r � y e l  T a s a r ı m  e ğ � t � m �
v e r e n  k u r u m l a r  d a h a  f a z l a ,  d a h a  � y � ,  d a h a
u c u z ,  d a h a  ç a r p ı c ı ,  d a h a  h ı z l ı  ü r ü n l e r � n
t a s a r l a n m a s ı n a  d a � r  e ğ � t � m  p r o g r a m l a r ı
� ş l e t � r l e r .  B u  s ü r e ç  m o b � l y a  g � b � ,  o t o m o t � v
g � b �  e n  y a y g ı n  e n d ü s t r � y e l  ü r ü n  t a s a r ı m ı
a l a n l a r ı n ı n  d a  t e k s t � l  s e k t ö r ü n d e k �  g � b �
m o d a  k a v r a m ı n a  ö z g ü  s ü r e ç l e r l e  e l e
a l ı n d ı ğ ı  b � r  s ü r e c �  b a ş l a t ı r .  D a h a  h ı z l ı  v e
k ı s a  s ü r e d e  t ü k e t � l e n  ü r ü n l e r  v e  s ü r e k l �
t a l e b e  d a y a l ı  s ü r e k l �  t a s a r ı m  a r z ı
e n d ü s t r � y e l  t a s a r ı m ı n  d a  b � r  a n d a
p o p ü l e r l e ş m e s � n e  n e d e n  o l u r .  
B e n z e r  b � r  � y � m s e r l � k  p r o f e s y o n e l  a l a n d a
d a  k e n d � s � n �  g ö s t e r m e y e  b a ş l a r .  1 9 9 0 ’ l ı
y ı l l a r a  k a d a r  e n d ü s t r � y e l  t a s a r ı m
o l g u s u n u  b ı r a k ı n  k u l l a n m a y ı ,  b � l m e k  v e
a n l a m l a n d ı r m a k t a  d a h �  z o r l a n a n
e n d ü s t r � y e l  s e k t ö r l e r ,  b � r a z  d a  g ü m r ü k
b � r l � ğ �  v e  b u n a  d a y a l ı  ç e ş � t l �  y a s a l
d ü z e n l e m e l e r � n  d e  z o r l a m a s ı y l a
e n d ü s t r � y e l  t a s a r ı m  v e  e n d ü s t r � y e l
t a s a r ı m c ı l a r a  y ö n e l m � ş l e r d � r .  E k o n o m �  v e
s a n a y �  p o l � t � k a l a r ı n d a  d a  ö z e l l � k l e
� n o v a s y o n - y e n � l � k  k a v r a m ı n ı n  ö n e m � n � n
a r t m a s ı y l a  d a  t a s a r ı m  o l g u s u  d a  t e ş v � k
e d � l e n  b � r  f a a l � y e t  a l a n ı n a  d ö n ü ş m ü ş t ü r .
A s l ı n d a  e n d ü s t r � n � n  b u  s ü r e ç t e  t a s a r ı m a
v e  t a s a r ı m c ı y a  y ö n e l m e s �  d e  g ö n ü l l ü
d e ğ � l ,  z o r u n l u  y a ş a n a n  b � r  g e l � ş � m
o l m u ş t u r  v e  h a l e n  d e  ö y l e  d e v a m
e t m e k t e d � r .
H a l e n  y a ş a n m a k t a  o l a n  v e  b ü t ü n  d ü n y a y ı
e t k � s � n e  a l a n  C o v � d - 1 9  v � r ü s  k r � z � n e ,  s o s y a l ,
k ü l t ü r e l  d a r b e l e r e ,  y a  d a  k ü r e s e l  ı s ı n m a ,
� k l � m  d e ğ � ş � k l � ğ � ,  n ü f u s  a r t ı ş ı ,  g ı d a
y e t e r s � z l � ğ �  g � b �  ç o k  d a h a  g e n � ş  b o y u t l u
s ı k ı n t ı l a r a  r a ğ m e n  k o n v a n s � y o n e l
d � y e b � l e c e ğ � m � z  b � r  e n d ü s t r � y e l  t a s a r ı m
e ğ � t � m  � ç e r � ğ �  h a l e n  v a r l ı ğ ı n ı  s ü r d ü r ü y o r
g � b �  g ö r ü n ü y o r .  G ü n ü m ü z d e  d e  h a l a
t a r t ı ş ı l a n  t a s a r ı m  e ğ � t � m � n � n  � ç e r � ğ � n d e n
ç o k  m e v c u t  � ç e r � ğ � n  ö z e l l � k l e  d � j � t a l
� l e t � ş � m  t e k n o l o j � s � n � n  a r a ç l a r ı y l a  u z a k t a n
n a s ı l  v e r � l e c e ğ �  o l m a k t a d ı r .
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L ike  many  his tor ica l  f igures ,  as  Victor
Papanek  turns  in to  a  romant ic  past
f igure  fo r  indust r ia l  des ign ,  his
"Des ign  For  The  Real  World "  ( 1971 )  and
the  fo l lowing  "The  Green  Imperat i ve "

( 1995 )  books  are  less  read  in  the  l ib rar ies
co l lect ing  dust ,  but  the i r  content
becomes  much  more  important  in  the
per iod  we  l i ve  in  today .  In  th i s  per iod ,

the  ins t i tut ions  that  prov ide  Indust r ia l
Des ign  t ra in ing  run  t ra in ing  programs  on
the  des ign  of  more ,  better ,  cheaper ,

more  s t r ik ing  and  fas ter  products .  

This  per iod  in i t ia tes  a  per iod  in  which
the  most  common  areas  of  indust r ia l
product  des ign ,  such  as  fu rn i ture  and
automot ive ,  are  handled  with  processes
spec i f ic  to  the  concept  of  fash ion ,  as  in
the  text i le  indust ry .  Products  that  are
consumed  fas ter  and  in  a  shorter  t ime
and  cont inuous  supply  of  demand  based
on  cont inuous  des ign  demand  cause
indust r ia l  des ign  to  become  popular
suddenly .

A  s imi la r  opt imism  s tar ts  to  show  i t se l f
in  the  profess iona l  f ie ld .  Unt i l  the  1990s ,

indust r ia l  sectors ,  which  had  di f f icu l ty
in  knowing  and  making  sense  of  the
indust r ia l  des ign  phenomenon ,  le t  a lone
us ing  i t ,  turned  to  indust r ia l  des ign  and
indust r ia l  des igners  by  being  fo rced  by
the  customs  union  and  var ious  lega l
regulat ions  based  on  i t .  In  economic  and
indust r ia l  pol ic ies ,  espec ia l l y  with  the
increas ing  importance  of  the  concept
of  innovat ion ,  the  des ign  phenomenon
has  a lso  become  an  area  of    act iv i ty  that
i s  encouraged .  In  fact ,  the  indust ry 's
or ientat ion  towards  des ign  and  des igner
in  th i s  per iod  was  not  vo luntary ,  but  a
mandatory  deve lopment  and  cont inues
to  be .

I t  seems ,  an  indust r ia l  des ign  educat ion
content ,  what  we  can  ca l l  convent iona l ,
s t i l l  ex is t s  despi te  the  Cov id - 19  v i rus
cr i s i s  that  af fects  the  whole  wor ld ,  soc ia l ,
cul tura l  impacts ,  or  much  more  extens ive
problems  such  as  global  warming ,

c l imate  change ,  populat ion  growth ,  and
food  shortage .  Today ,  rather  than  the
content  of  des ign  educat ion ,  which  i s
s t i l l  under  discuss ion ,  i s  how  to  present
the  ex is t ing  content  remote ly ,  espec ia l l y
wi th  the  too ls  of  dig i ta l  communicat ion
technology .



E n d ü s t r � y e l  t a s a r ı m  m e s l e ğ �  b � r  a n l a m d a
X V I I .  Y ü z y ı l d a n  b a ş l a y a r a k  ş e k � l l e n m e y e
b a ş l a y a n  b � r  d ü n y a  d ü z e n � n d e  s o s y a l
t a l e p l e r �  k a r ş ı l a m a y a  y ö n e l � k  b � r  m e s l e k
o l a r a k  o r t a y a  ç ı k m ı ş t ı r  v e  y a k l a ş ı k  � k � y ü z
ü ç y ü z  y ı l  s o n r a  d a  “ s a d e c e ”  b ö y l e  b � r
m e s l e k  a l a n ı  o l a r a k  g ö r ü l e b � l m e k t e d � r  k �
b u n u n  e n  d o ğ r u d a n  k a n ı t ı  b ü t ü n
d ü n y a d a k �  e n d ü s t r � y e l  t a s a r ı m  e ğ � t � m
p r o g r a m l a r ı d ı r .  B u  p r o g r a m l a r ı n  ö z e l l � k l e
l � s a n s  s e v � y e s � n d e  o l a n l a r ı n  h e m e n  h e m e n
t ü m ü n d e  h � z m e t  v e r m e y e  y ö n e l � k  y ö n t e m
v e  a r a ç l a r ı n  ö ğ r e t � l d � ğ �  v e  u y g u l a n d ı ğ ı
g ö r ü l ü r .  B u n d a  c � d d �  b � r  t e r s l � ğ � n  o l d u ğ u
� d d � a  e d � l e m e s e  d e  c � d d �  b � r  e k s � k l � ğ � n
v a r l ı ğ ı n d a n  s ö z  e t m e k  m ü m k ü n d ü r .  Y � n e
V � c t o r  P a p a n e k ’ � n  t o z u n u  s � l d � ğ � m � z
k � t a b ı n a  d ö n e r s e k  o r a d a  k e n d � s �  b u
d u r u m u  ş u  s ö z l e r � y l e  a ç ı k l a m a k t a d ı r :

B u  s a p t a m a y ı  b � r  a d ı m  d a h a  � l e r � y e
g ö t ü r ü r s e k  a s l ı n d a  t a s a r ı m  o k u l l a r ı n d a
t a s a r ı m  u y g u l a m a l a r ı n d a k �  a r a ç ,  y ö n t e m
v e  b � l g �  ö ğ r e t � m � n d e  ç o k  h ı z l ı  b � r  g e l � ş � m
o l m a s ı n a  k a r ş ı n  b a z ı  b � l g � l e r � n  b u  m e s l e k
a l a n ı n ı n  t a m a m e n  d ı ş ı n d a  k a l d ı ğ ı ,  d a h a
d a  ö n e m l � s �  b u  m e s l e k  a l a n ı n ı n  k e n d �
b � l g �  a l a n ı n ı n  h e n ü z  g e l � ş t � r � l e m e d � ğ �
s a p t a m a l a r ı n d a  d a  b u l u n m a k
m ü m k ü n d ü r .  E n d ü s t r � y e l  t a s a r ı m
m e s l e ğ � n � n  d e    t ı p  g � b � ,  m ü h e n d � s l � k  g � b � ,
m � m a r l ı k  g � b �  y a  d a  h u k u k  g � b �
u y g u l a m a y a  v e  h � z m e t e  d a y a l ı  b � r  m e s l e k
a l a n ı  o l m a s ı n a  k a r ş ı n  b u n l a r  g � b �  a y n ı
z a m a n d a  k e n d �  b � l g �  a l a n ı n ı  h e n ü z  t a m
a n l a m ı y l a  ü r e t m e m � ş  o l m a s ı  b u  m e s l e ğ � n
e n  b ü y ü k  z a a f l a r ı n d a n  b � r � s � d � r .  B u g ü n  t ı p
m e s l e ğ �  d e ,  h u k u k  m e s l e ğ �  d e ,
m ü h e n d � s l � k  v e  m � m a r l ı k  m e s l e k l e r �  d e
m e s l e k �  v e  s o s y a l  u y g u l a m a l a r ı y l a  s o s y a l
v e  e k o n o m � k  h � z m e t l e r  v e r � r k e n  a y n ı
z a m a n d a  k e n d �  a l a n l a r ı n ı n  b � l g �  a l a n l a r ı n ı
d a  o l u ş t u r m u ş l a r d ı r  v e  b u  b � l g �  a l a n l a r ı n ı
d a  s ü r e k l �  o l a r a k  g e l � ş t � r m e k t e d � r l e r .
E n d ü s t r � y e l  t a s a r ı m  � s e  u y g u l a m a  h � z m e t �
a l a n ı n d a  g ö s t e r d � ğ �  g e l � ş � m �  n e  y a z ı k  k �
k e n d �  b � l g �  a l a n ı n ı  o l u ş t u r m a  v e  g e l � ş t � r m e
k o n u s u n d a  g ö s t e r e m e m � ş t � r .  B u n u n
s o r u m l u s u  d a  b � r  a n l a m d a  e n d ü s t r � y e l
t a s a r ı m ı n  t a s a r ı m  ü r e t e c e k  a r a ç l a r l a
k u r d u ğ u  � l � ş k � y � ,  k e n d �  b � l g � s � n �
o l u ş t u r a c a k  a r a ç l a r l a  k u r m a m ı ş  o l a n
t a s a r ı m  e ğ � t � m � n � n  k e n d � s � d � r .
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 The  indust r ia l  des ign  profess ion  has
emerged  as  a  profess ion  a imed  at  meet ing
soc ia l  demands  in  a  wor ld  order  that
s tar ted  to  take  shape  in  the  17 th  century
and  a lmost  two  hundred ,  three  hundred
years  l a ter ,  i t  can  “only ”  be  seen  as  such  a
profess ion ,  so  as  the  most  di rect  proof  of
th i s  i s  indust r ia l  des ign  educat ion
programs  a l l  over  the  wor ld .  I t  i s  seen
that ,  in  a lmost  a l l  of  those  these
programs ,  espec ia l l y  in  the  undergraduate
leve l  programs ,  the  methods  and  too ls  fo r
serv ice  are  taught  and  pract iced .

Although  i t  cannot  be  c la imed  that  there
i s  a  ser ious  naccuracy  about  th i s ,  i t  i s
poss ib le  to  ment ion  the  ex is tence  of  a
ser ious  def ic iency .  Again ,  i f  we  return  to
the  book  of  Victor  Papanek ’s  dusty  book ,

he  expla ins  th i s  s i tuat ion  as :

I f  we  take  th i s  not ic ing  one  s tep  fu r ther ,  i t
i s  poss ib le  to  f ind  that ,  a l though  there  i s  a
very  rap id  deve lopment  in  the
teaching  of  too ls ,  methods  and  knowledge
in  des ign  pract ices  in  des ign  schools ,

some  in format ion  i s  complete ly  outs ide  of
th i s  profess ion  and ,  more  important ly ,

knowledge  f ie ld  of  th i s  profess ion  has  not
yet  been  deve loped .  Although  the
indust r ia l  des ign  profess ion  i s  a
profess ion  based  on  appl icat ion  and
serv ice  such  as  medic ine ,  engineer ing ,

arch i tecture  or  l aw ,  one  of  the  biggest
weaknesses  of  th i s  profess ion  i s  that
i t  has  not  yet  fu l l y  produced  i t s  own
knowledge  f ie ld  l i ke  these .  Today ,  whi le
the  medica l  profess ion ,  the  lega l
pro fess ion ,  the  engineer ing  and
arch i tectura l  profess ions  prov ide  soc ia l
and  economic  serv ices  with  the i r
pro fess iona l  and  soc ia l  appl icat ions ,  they
have  a lso  created  the  knowledge  f ie lds  of
the i r  own  f ie lds  and  are  constant ly
deve loping  these  in format ion  f ie lds .

Unfor tunate ly ,  indust r ia l  des ign  has  not
been  able  to  show  the  deve lopment  in
creat ing  and  deve loping  i t s  own
knowledge  areas  opposed  to  i t s
deve lopment  in  the  f ie ld  of  appl icat ion
serv ice .  The  des ign  educat ion  i t se l f ,  which
has  establ i shed  the  re lat ionsh ip  of
indust r ia l  des ign  with  too ls  that  wi l l
produce  des ign  and  fa i led  to  establ i sh  the
re lat ionsh ip  with  too ls  that  wi l l  deve lop
i t s  own  knowledge ,  i s  respons ib le  fo r  th i s
in  a  sense .

“The
main  t roub le  wi th  de s ign  s choo l s  s e ems  to  be  that  they  t each  too  much  de s ign

and not  enough  about  the  soc ia l  and  po l i t i ca l  environment  in  which  de s ign  take s
p lace” .  (Papanek ,  1971 )

‘Tasar ım okul lar ının  as ı l  sorunu çok faz la  tasar ım öğret i lmesi  ve  bu yapı l ı rken de
tasar ımın varoluş  koşul lar ı  o lan sosyal  ve  pol i t ik  o lgular ın  yeter ince

öğret i lmemesidir ’



Yarat ıc ı  Endüstr �ye l  Tasar ım
 
B � l g �  ü r e t m e k  k o n u s u n d a  h e v e s �  a z  a m a
y a r a t ı c ı l ı k ,  y e n � l � k  d e n d �  m �  m a n g a l d a  k ü l
b ı r a k m a y a n  b a ş k a  b � r  m e s l e k �  d � s � p l � n  v a r
m ı d ı r ,  b � l m � y o r u m .  E n d ü s t r � y e l  t a s a r ı m
m e s l e ğ � n � n  e n  t e m e l  s o r u n l a r ı n d a n  b � r
t a n e s �  b � l g �  ü r e t m e  k o n u s u n d a k �  e k s � k l � ğ �
� s e  e n d ü s t r � y e l  t a s a r ı m c ı n ı n  e n  b ü y ü k
y a n ı l g ı l a r ı n d a n  b � r  t a n e s �  d e  k e n d � s � n �
ö z e l l � k l e  y a r a t ı c ı  e n d ü s t r � l e r  k a v r a m ı n d a
d a  b u l a n  “ y a r a t ı c ı ”  o l a r a k
s ı n ı f l a n d ı r m a s ı d ı r .
B u  b � l g � y e  ( k n o w - h o w )  d a y a n m a y a n
k e n d � n d e n  m e n k u l  y a r a t ı c ı l ı k  s ö y l e m � n � n
k ö k e n l e r � n �  � k �  n o k t a d a  t o p l a m a k  m ü m k ü n
g ö r ü n ü y o r :  B � r � n c � s � ,  k �  g ö r e c e  d a h a  a z
ç e t r e f � l l �  o l a n  t a s a r ı m ı n  s a n a t ,
t a s a r ı m c ı n ı n  d a  b � r  ç e ş � t  s a n a t ç ı  o l d u ğ u
y a n ı l g ı s ı ;  � k � n c � s �  d e ,  k �  b � r � n c � s � n e  g ö r e
d a h a  k a r m a ş ı k  b � r  g e ç m � ş e  s a h � p  v e
h e m e n  h e m e n  b ü t ü n  t e k  t a n r ı l ı  d � n l e r e
ö z g ü  t a n r ı s a l  y a r a t ı c ı l ı k  a n l a y ı ş ı d ı r .
H e r  t a s a r ı m c ı n ı n ,  f � k � r  ü r e t e n  a m a  � ş
y a p m a n ı n  v e  p o l � t � k a n ı n  u z a ğ ı n d a  d u r u p ,
m ü h e n d � s l � k  k o n u l a r ı n a ,  o  d a  e ğ e r
y a p ı y o r s a ,  d a r  a n l a m d a  d e ğ � n e n  b � r
s a n a t ç ı  o l d u ğ u  g ö r ü ş ü n e  d a y a l ı  r o m a n t � k
t a s a r ı m  a n l a y ı ş ı  a r t ı k  n e r e d e y s e  t a m a m e n
o r t a d a n  k a l k m ı ş t ı r .  A n c a k  y a r a t ı c ı l ı k
o l g u s u  e ğ � t � m  p r o g r a m l a r ı n d a  d a ,  t a s a r ı m
m e t o d  v e  u y g u l a m a l a r ı n d a  d a  s a k l ı  y a  d a
a ç ı k  o l a r a k  s ü r e k l �  o l a r a k  v u r g u l a n ı r .
T a s a r ı m  ö ğ r e n c � s � n d e n  d e  b e k l e n e n ,
e n d ü s t r � n � n  p r o f e s y o n e l  e n d ü s t r � y e l
t a s a r ı m c ı d a n  d a  b e k l e d � ğ �  b � r  a n l a m d a  b u
y a r a t ı c ı  f a a l � y e t t � r .  
Y a r a t ı c ı  t a s a r ı m c ı ,  y a r a t ı c ı  ü r ü n l e r
g e l � ş t � r e c e k  v e  b u  y e n � l � k l e  e n d ü s t r �  d e ,
e k o n o m �  d e ,  ü r e t � c �  d e ,  t ü k e t � c �  d e ,
k u l l a n ı c ı  d a  a r t ı  f a y d a  s a ğ l a y a c a k t ı r .  N a � f
b � r  � f a d e  o l s a  d a  ö z ü n d e  e n d ü s t r � y e l
t a s a r ı m  m e s l e ğ � n � n  v a r o l u ş  � l k e s �  b u
f a y d a c ı  y a r a t ı c ı l ı k  b e k l e n t � s � d � r .
E n d ü s t r � y e l  t a s a r ı m c ı l a r  d a  b u g ü n e  k a d a r
b u  b e k l e n t � n � n  k a r ş ı l ı ğ ı n ı  f a z l a s ı y l a
v e r m � ş l e r  y a r ı  t a n r ı  r o l ü n ü ,  u s t a l ı k l a
y e r � n e  g e t � r m � ş l e r d � r  d e n e b � l � r .
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Creat �ve  Industr �a l  Des�gn

I  do  not  know  i f  there  i s  another
profess iona l  disc ip l ine  with  less
enthus iasm  in  producing  in format ion  but
ta lks  big  when  i t  comes  to  creat iv i ty  and
innovat ion .  I f  one  of  the  main  problems
of  the  indust r ia l  des ign  profess ion  i s  the
lack  of  in format ion  product ion ,  one  of
the  biggest  misconcept ions  of  the
indust r ia l  des igner  i s  that  s /he  c lass i f ies
her /himsel f  as  a  “creat ive ”  espec ia l l y  in
the  concept  of  creat ive  indust r ies .  I t
seems  poss ib le  to  gather  the  or ig ins  of
se l f -proc la imed  creat iv i ty  discourse  that
i s  not  based  on  th i s  know -how  at  two
points :  F i r s t ,  the  misconcept ion  that
des ign ,  which  i s  re lat i ve ly  less
compl icated ,  i s  ar t ,  and  that  the  des igner
i s  a  k ind  of  ar t i s t ;  the  second  i s  that  i t
has  a  more  complex  his tory  than  the  f i r s t
and  i s  an  understanding  of  div ine
creat iv i ty  that  i s  spec i f ic  to  a lmost  a l l
monothe is t ic  re l ig ions .  The  concept  of
romant ic  des ign ,  which  i s  based  on  the
v iew  that  every  des igner  i s  an  ar t i s t  who
produces  ideas  but  s tands  away  f rom
doing  bus iness  and  pol i t ics ,  and  touches
on  engineer ing  top ics  in  a  s t r ic t  sense ,

that  i s  i f  s /he  does  i t  at  a l l ,  has  a lmost
complete ly  disappeared .  However ,  the
phenomenon  of  creat iv i ty  i s  constant ly
emphas ized ,  e i ther  secret ly  or  openly ,

both  in  educat ion  programs ,  and  in
des ign  methods  and  appl icat ions .  This  i s
a  creat ive  act iv i ty  that  i s  expected  f rom
the  des ign  s tudent  and  in  a  sense  that
the  indust ry  expects  f rom  the
profess iona l  indust r ia l  des igner .  The
creat ive  des igner  wi l l  deve lop  creat ive
products ,  and  with  th i s  innovat ion ,  the
indust ry ,  the  economy ,  the  manufacturer ,

the  consumer ,  the  user  wi l l  gain
addi t iona l  benef i t s .   Although  i t  i s  a
na ive  express ion ,  the  essence  of  the
indust r ia l  des ign  profess ion  i s  essent ia l l y
th i s  ut i l i ta r ian  creat iv i ty  expectat ion .  I t
can  be  sa id  that  the  indust r ia l  des igners
have  a lso  met  th i s  expectat ion  to  a  great
extent  and  per formed  the  ro le  of
demigod  prof ic ient ly  up  unt i l  now .



2 1 .  y ü z y ı l a  d a  e n d ü s t r � y e l  t a s a r ı m ı n  g l o b a l
ö l ç e k t e  ö n e m  v e  d e ğ e r  k a z a n a c a ğ ı
b e k l e n t � l e r � n �  h a k l ı  ç ı k a r a c a k  g e l � ş m e l e r l e
g � r � l m � ş t � r .  S o v y e t l e r  B � r l � ğ �  v e  D o ğ u
B l o ğ u ’ n u n  ç ö k m e s �  e g e m e n  t o p l u m s a l  v e
e k o n o m � k  s � s t e m � n  d ü n y a  ö l ç e ğ � n d e
t e k e l l e ş m e s � n e  y o l  a ç a r a k  b u  s � s t e m � n
ö n e m l �  a k t ö r l e r � n d e n  b � r �  o l a n  e n d ü s t r � y e l
t a s a r ı m c ı l a r ı  d a  d a h a  e t k � n  v e  p r e s t � j l �
b � r  m e s l e k  k o n u m u n a  y ü k s e l t e c e ğ �
u m u d u n u  y a r a t m ı ş t ı r .  M e s l e ğ e  o l a n  t a l e p
a r t ı ş ı n ı n  g e r �  p l a n ı n d a  b u  t e k  s � s t e m � n
g l o b a l  t e k e l l e ş m e s �  d e  ö n e m l �  b � r  r o l
o y n a m ı ş t ı r .  T a  k � ,  y a k ı n  z a m a n d a  p a t l a k
v e r e n  v e  a s l ı n d a  g ö r m e z d e n  g e l � n d � ğ �
� ç � n  y o k m u ş  g � b �  d a v r a n ı l a n  k r � z  o l g u s u
e n d ü s t r � y e l  t a s a r ı m  v e  e n d ü s t r � y e l
t a s a r ı m c ı l a r  ü z e r � n d e  d e  e t k � l e r � n �
g ö s t e r e n e  k a d a r .  Ç e k � c � l � ğ � n �  ç o k  k ı s a  b � r
z a m a n  ö n c e s � n e  k a d a r  s ü r d ü r m ü ş  o l a n
e n d ü s t r � n � n  v e  e n d ü s t r � y e l  t a s a r ı m ı n  b u
c a z � b e  a l a n ı  b u g ü n  e n  s ı k ı n t ı d a  o l a n
s e k t ö r l e r d e n  b � r � s � d � r .  A m e r � k a ’ d a n
A l m a n y a ’ y a  v e  J a p o n y a ’ y a  k a d a r  d ü n y a
d e v �  o t o m o b � l  f � r m a l a r ı  b � r b � r �  a r d ı n a  y a
z a r a r  e t m e k t e  y a  d a  t a m a m e n  � f l a s
b a y r a ğ ı n ı  ç e k m e k t e d � r l e r .  B u n l a r  y a
b � r l e ş e r e k ,  y a  t a m a m e n  k a p a n a r a k ,  y a
b a ş k a  � s � m l e r l e  h a y a t t a  k a l m a y a  d e v a m
e t m e y e  ç a l ı ş a r a k ,  y a  m � r a s t a n  y � y e r e k ,  y a
d a  o l a n ı  d a  t ü k e t e r e k  b u g ü n k ü  k r � z �
a t l a t m a y a  ç a l ı ş m a k t a d ı r l a r  k � ,
k o l t u k l a r ı n d a  e n  r a h a t s ı z  o t u r a n l a r  b � r
a n l a m d a  b u  f � r m a l a r d a  ç a l ı ş a n
e n d ü s t r � y e l  t a s a r ı m c ı l a r d ı r .

21s t  century  was  welcomed  with
deve lopments  that  jus t i f y  the
expectat ions  that  indust r ia l  des ign  wi l l
ga in  importance  and  va lue  on  a  global
sca le .  The  col lapse  of  the  Sov iet  Union
and  the  Eastern  Block ,  by  caus ing  the
dominant  soc ia l  and  economic  sys tem  to
become  monopol ized  on  a  wor ld  sca le ,

has  created  the  hope  that  i t  wi l l  ra i se
indust r ia l  des igners ,  one  of  the
important  actors  of  th i s  sys tem ,  to  a
more  ef fect i ve  and  prest ig ious
occupat ion .  The  global  monopol izat ion
of  th i s  s ing le  sys tem  a lso  played  an
important  ro le  in  the  background  of  the
increase  in  demand  fo r  the  profess ion .

That  i s ,  unt i l  the  phenomenon  of  cr i s i s
that  recent ly  broke  out  and  t reated  as  i f
i t  was  not  there  because  i t  was  ignored ,

a lso  showed  i t s  ef fects  on  indust r ia l
des ign  and  indust r ia l  des igners .  This
at t ract ion  area  of    indust ry  and  indust r ia l
des ign ,  which  has  cont inued  i t s
at t ract i veness  unt i l  a  very  short  t ime  ago ,

i s  one  of  the  most  t roubled  sectors
today .  World  giant  auto  companies  f rom
Amer ica  to  Germany  and  Japan  e i ther
lose  money  one  af ter  another  or  go
bankrupt  complete ly .  They  t ry  to  surv ive
today 's  cr i s i s  e i ther  by  merging ,

complete ly  c los ing ,  or  by  t ry ing  to
surv ive  under  other  names ,  spending  the
her i tage ,  or  by  consuming  what  they
have ,  but  the  most  uncomfortable  people
in  the i r  seats  are  in  a  sense  indust r ia l
des igner  work ing  in  these  companies .

PANDEMİ  GÜNLERİNDE  YARATICI  İŞ  VE  İŞBİRLİKLERİ

photo kredit: Photo by timJ on Unsplash



S a d e c e  o t o m o t � v  s e k t ö r ü n d e  d e ğ � l  d � ğ e r
e n d ü s t r � y e l  t a s a r ı m  � s t � h d a m  e d e m
s e k t ö r l e r d e  d e  k r � z � n  e t k � l e r �  b ü y ü k t ü r .
Ü s t e l � k  d ü n y a  ç a p ı n d a  C o v � d - 1 9  p a n d e m � k
v � r ü s  k r � z � y l e  a y y u k a  ç ı k a n  b u
e n d ü s t r � y e l  s � s t e m  k r � z �  o l a r a k
a d l a n d ı r d ı ğ ı m  s ü r e c �  T ü r k � y e  d e ,
T ü r k � y e ’ d e k �  e n d ü s t r � y e l  t a s a r ı m c ı l a r  d a
e n  d e r � n d e n  y a ş a m a k t a d ı r l a r .  T ü r k � y e ’ d e
k l a s � k  ü r e t � m  e n d ü s t r � s �  s o n  o t u z  y ı l d a  ç o k
b ü y ü k  b � r  d ö n ü ş ü m  g e ç � r m � ş t � r .  B u
d ö n ü ş ü m ü n  ö z ü n d e  d e ğ e r � n  ü r e t � l e r e k
y a r a t ı l m a s ı  y a n ı n d a  f � n a n s  e k o n o m � s �
y o l u y l a  y a r a t ı l m a s ı  d a  ö n e m l �  b � r  r o l
o y n a m ı ş t ı r .  Ç o k  k a b a  t a s l a k  b � r  � f a d e y l e
d e ğ e r  y a r a t m a ,  ü r e t � m  e k o n o m � s �  y o l u y l a
d e ğ � l ,  f � n a n s  e k o n o m � s �  v e  d � j � t a l
a l g o r � t m a l a r  y o l u y l a  g e r ç e k l e ş � r  o l m u ş t u r
k � ,  e n d ü s t r � y e l  t a s a r ı m c ı  b u g ü n e
k a d a r  ü r e t � m  e k o n o m � s � n � n  ö n e m l �  b � r
a k t ö r ü  o l a r a k  v a r o l a g e l m � ş t � r .  E n d ü s t r �
s o n r a s ı  d � j � t a l  b � l g �  v e  � l e t � ş � m  t o p l u m l a r ı
� l e  y a r a t ı c ı  e n d ü s t r � l e r  o l a r a k  t a n ı m l a n a n
y e n �  t a s a r ı m  e v r e n � n � n  m e v c u t  t a s a r ı m
e ğ � t � m � n �  d e  ş e k � l l e n d � r e n  k l a s � k
e n d ü s t r � y e l  ü r e t � m  s � s t e m l e r �  v e
y ö n t e m l e r � n � n  o r t a d a n  k a l k m a y a
b a ş l a d ı ğ ı n ı  g ö r m e z d e n  g e l m e m e m � z
t a s a r ı m  e ğ � t � m � m � z �  d e  b u n a  g ö r e  y e n �
b a ş t a n  y a p ı l a n d ı r m a m ı z  g e r e k � r .
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The  ef fects  of  the  cr i s i s  are  great  not
only  in  the  automot ive  sector  but  a lso  in
other  sectors  that  employ  indust r ia l
des ign .  Moreover ,  indust r ia l  des igners
l i v ing  in  Turkey  are  exper ienc ing  th i s
process  I  ca l l  the  indust r ia l  sys tem  cr i s i s ,

which  has  come  to  l ight  with  the  Cov id -

19  pandemic  v i rus  cr i s i s
wor ldwide ,  most  profoundly .  The  c lass ic
product ion  indust ry  in  Turkey  has
undergone  a  huge  t rans format ion  over
the  l as t  th i r ty  years .  At  the  core  of  th i s
t rans format ion ,  in  addi t ion  to  producing
and  creat ing  va lue ,  i t s  creat ion
through  f inanc ia l  economy  a lso  played
an  important  ro le .  Roughly  speak ing ,

va lue  creat ion  i s  rea l i zed  not  through  the
product ion  economy ,  but  through  the
f inanc ia l  economy  and  dig i ta l  a lgor i thms
so  much  that  the  indust r ia l  des igner
has  ex is ted  as  an  important  actor  of  the
product ion  economy  so  fa r .  We  need  not
to  over look  the  fact  that  the  c lass ica l
indust r ia l  product ion  sys tems  and
methods ,  which  the  new  des ign  universe ,

def ined  as  post - indust ry  dig i ta l
in format ion  and  communicat ion
soc iet ies  and  creat ive  indust r ies ,  shaping
the  ex is t ing  des ign  educat ion  a lso ,  are
beginning  to  disappear ,  and  reconst ruct
our  des ign  educat ion  accord ingly .

photo credit: Photo by Taton Moïse on Unsplash



Y a r a t ı c ı  e n d ü s t r � l e r  b ü n y e s � n d e  d e  � ş l e v s e l
o l m a s ı  b e k l e n e n  e n d ü s t r � y e l  t a s a r ı m
ö z ü n d e  B a t ı  U y g a r l ı ğ ı  o l a r a k  t a n ı m l a n a n
b � r  k ü l t ü r ü n  e k o n o m � k  ü r e t � m  v e  t ü k e t � m
s � s t e m l e r � n � n  b � r  d � s � p l � n � d � r .  H e r  n e  k a d a r
ö z e l l � k l e  e ğ � t � m  a ş a m a s ı n d a  b � r e y s e l  b � r
y a r a t ı c ı l ı k  f a a l � y e t �  o l a r a k  ş e k � l l e n d � r � l s e
d e  a s l ı n d a  ü r e t � c � s � ,  t ü k e t � c � s � ,  t e k n o l o j � s � ,
e k o n o m � s � ,  s a t ı ş  p a z a r l a m a  v e  l o j � s t � k  g � b �
ö g e l e r � y l e  a s l ı n d a  ç o k  b � l e ş e n l �  v e
k a r m a ş ı k  b � r  f a a l � y e t t � r .  B u  k a r m a ş ı k
e n d ü s t r � y e l  t a s a r ı m  f a a l � y e t �  t a n ı m l ı  v e
ö n g ö r ü l e b � l � r  k u r a l l a r  v e  k o ş u l l a r  � ç � n d e
g e r ç e k l e ş e b � l � y o r s a  b � r  e n d ü s t r � y e l  t a s a r ı m
m e s l e ğ � n d e n  v e  b � r  e n d ü s t r � y e l
t a s a r ı m c ı d a n  s ö z  e t m e k  m ü m k ü n d ü r .
K u r a l l a r  v e  k o ş u l l a r  d e ğ � ş t � ğ � n d e  o y u n  d a
o y u n c u  d a  a r t ı k  g e ç e r l � l � ğ � n �  y � t � r m � ş
d e m e k t � r . G ü n ü m ü z d e  C o v � d - 1 9  p a n d e m � k
v � r ü s  k r � z �  o l a r a k  t a n ı m l a n a n  s ü r e ç  d e
a s l ı n d a  h e m  e n d ü s t r � y e l  t a s a r ı m ı  h e m  d e
e n d ü s t r � y e l  t a s a r ı m c ı y ı  g e ç e r l �  k ı l a n  k o ş u l
v e  k u r a l l a r ı n  d e ğ � ş m e y e  b a ş l a m a s ı n d a n
b a ş k a  b � r ş e y  d e ğ � l d � r .  B � r e y  o l m a  v e  b � r e y
o l a r a k  f a a l � y e t  g ö s t e r m e  h e r  n e  k a d a r
B a t ı  k ü l t ü r ü n ü n  e n  t e m e l  ö g e s �  o l a r a k
R e f o r m  v e  R ö n e s a n s ı  t a k � p  e d e n
A y d ı n l a n m a ,  B � l � m  v e  T e k n o l o j � ,  E n d ü s t r �
D e v r � m �  g � b �  d ö n e m l e r � n  e n  t e m e l  b � l e ş e n �
� k e n  g ü n ü m ü z d e  d ü n y a n ı n  g e l d � ğ �
n o k t a d a  b � r e y s d e l  f a a l � y e t  o l a r a k  g ö r ü l e n ,
ö r n e ğ � n  e n d ü s t r � y e l  t a s a r ı m  g � b �
f a a l � y e t l e r  b � l e ,  ç o k  d a h a  k a r m a ş ı k
s � s t e m s e l  ö z e l l � k l e r  g ö s t e r � r l e r k e n  b � r e y l e r
d e  b u  k a r m a ş ı k  y a p ı l a r  � ç � n d e  y a r a t ı c ı
o l m a k t a n  ç o k  o p e r a t � f  r o l l e r  ü s t l e n e r e k
f a a l � y e t  g ö s t e r m e k t e d � r l e r .  H e r  n e  k a d a r
a d ı n a  k r � z  d e  d e n s e  b u  a s l ı n d a  e n d ü s t r � y e l
t a s a r ı m ı  o r t a y a  ç ı k a r a n  k o ş u l l a r ı n
y a k l a ş ı k  � k �  y ü z y ı l  s o n r a  d e ğ � ş m e y e
b a ş l a m a s ı d ı r  v e  b u n u n  d � n a m � k l e r � n �  d e
y � n e  t a s a r ı m c ı l a r ı n  b u g ü n e  k a d a r
e ğ � t � m l e r � n e  k a r ı ş t ı r m a d ı k l a r ı  k � ş � l e r d e
a r a m a l a r ı  g e r e k e c e k t � r .  E n d ü s t r � y e l
t a s a r ı m c ı l a r ı n  s t ü d y o l a r ı n a  s o k m a d ı k l a r ı
� s � m l e r  b u  d e ğ � ş � m � n  d � n a m � k l e r � n �  ç o k t a n
t a n ı m l a m ı ş l a r ,  t a s a r ı m c ı l a r  � ç � n  d e
y a r a t ı c ı  b � r  r o l d e n  ç o k  e v r � m s e l  b � r  r o l ü n
m ü m k ü n  o l a b � l e c e ğ � n �  o r t a y a
k o y m u ş l a r d ı r .
 
 

Indust r ia l  des ign ,  expected
to  be  funct iona l  with in  the  creat ive
indust r ies ,  i s  essent ia l l y  a  disc ip l ine  of
the  economic  product ion  and
consumpt ion  sys tems  of  a  cul ture
def ined  as  the  Western
Civ i l i zat ion .  Although  i t  i s  shaped  as  an
indiv idua l  creat iv i ty  act iv i ty
espec ia l l y  dur ing  the  t ra in ing  phase ,  i t  i s
in  fact  a  mult i -component  and
complex  act iv i ty  with  i t s  elements  such
as  i t s  manufacturer ,  consumer ,

technology ,  economy ,  sa les  market ing
and  log i s t ics . I t  i s  poss ib le  to  ta lk  about
an  indust r ia l  des ign  profess ion  and  an
indust r ia l  des igner  i f  th i s  complex
indust r ia l  des ign  act iv i ty  can  take  place
with in  def ined  and  predictable  ru les  and
condi t ions .  When  the  ru les  and
condi t ions  change ,  both  the  game  and
the  player  lose  the i r  va l id i ty .  The
per iod ,  descr ibed  today  as  the  Cov id - 19
pandemic  v i rus  cr i s i s ,  i s  noth ing  more
than  the  condi t ions  and  ru les ,  that
va l idate  both  the  indust r ia l  des ign  and
the  indust r ia l  des igner ,  beginning  to
change .  Whi le  being  an  ind iv idua l  and
operat ing  as  an  ind iv idua l  i s  the  main
component  of  per iods  such  as
Enl ightenment ,  Sc ience  and
Technology ,  and  Indust r ia l  Revolut ion
fo l lowing  Reform  and  Renaissance ,  the
most  bas ic  component  of  Western
cul ture ,  today ,  even  act iv i t ies  such  as
indust r ia l  des ign ,  which  are  seen  as
indiv idua l  act iv i t ies ,  show  much  more
complex  sys temic  features ,  ind iv idua ls
a l so  operate  in  these  complex  s t ructures
by  tak ing  on  operat i ve  ro les  rather  than
being  creat ive .  Although  i t  i s  ca l led  a
cr i s i s ,  th i s  i s  the  changing  of  the
condi t ions  that  brought  out  the
indust r ia l  des ign  about  two  centur ies
later ,  and  the  dynamics  of  th i s  wi l l  need
to  be  searched  in  people ,  who  have
been  banned  in  the i r  educat ion  by
des igners .  These  people ,  that  indust r ia l
des igners  did  not  a l low  them  to  be
ment ioned  in  the i r  s tudios ,  have  a l ready
def ined  the  dynamics  of  th i s  change ,  and
have  demonst rated  that  an  evo lut ionary
ro le  i s  poss ib le  fo r  des igners  rather  than
a  creat ive  ro le .
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D a r w � n  g � b � ,    F r e u d  g � b �  p e k  ç o k  b � l � m s e l
ö n c ü y ü  t a k � p  e d e n  S t e p h e n  J a y  G o u l d ,
R � c h a r d  D a w k � n s ,  Y . N .  H a r a r � ,  J a r e d
D � a m o n d ,  S t e v e  T a y l o r  g � b �  g ü n ü m ü z  b � l � m
� n s a n l a r ı n ı n  d a  u z l a ş t ı k l a r ı  n o k t a  b � l � m
t a r � h � n d e k �  t ü m  b ü y ü k  g e l � ş m e l e r � n  o r t a k
t e m a s ı n ı n ,  f a r k l ı l ı k l a r ı n a  r a ğ m e n ,  k o z m � k
k ü s t a h l ı ğ ı m ı z a  v e  b e n c � l l � ğ � m � z � n
ö n c e l e d � ğ �  ç ı k a r l a r ı m ı z a  p e ş p e ş e  d a r b e l e r
� n d � r m e k t e n  � b a r e t  o l d u ğ u d u r .  B u
g ü n ü m ü z ü n  C o v � d - 1 9  P a n d e m � k  V � r ü s
K r � z � n d e  y a ş a n a n  s ü r e ç  � ç � n d e  h e p � m � z � n
b � z z a t  t a n ı k  o l a c a ğ ı  ş e k � l d e
g e r ç e k l e ş m e k t e d � r .  K o p e r n � k ,  G a l � l e o  v e
N e w t o n  d ü n y a n ı n  e v r e n d e k �  k o n u m u n u  v e
d � ğ e r l e r � y l e  � l � ş k � s � n �  o r t a y a  k o y a r a k
d ü n y a n ı n  e v r e n � n  m e r k e z �  o l d u ğ u  a l g ı s ı n ı
n a s ı l  d e ğ � ş t � r d � y s e ,  D a r w � n  d e  � n s a n ı n
d � ğ e r  t ü r l e r l e  � l � ş k � s � n �  v e  o n l a r a  g ö r e
k o n u m u n u  o r t a y a  k o y a r a k ,  b ü t ü n
t ü r l e r d e n  a y r ı c a l ı k l ı  ü s t ü n  b � r  t ü r  o l d u ğ u
a l g ı s ı n ı  k ö k t e n  d e ğ � ş t � r m � ş t � r .  A y n ı  ş e y �
F r e u d ,  � n s a n ı n  r a s y o n e l  a k l ı  y a n ı n d a
b � l � n ç a l t ı n ı n  d a  b u l u n d u ğ u n u  v e  e t k � s � n �
o r t a y a  k o y a r a k  y a p m ı ş t ı r .  G ü n ü m ü z d e  b u
s ö y l e m �  s e s l e r �  y e n � d e n  v e  d a h a  g ü r
d u y u l a c a k  b � ç � m d e  J o v a l  N o a h  H a r a r � ,
J a r e d  D � a m o n d  g � b �  � s � m l e r
s ü r d ü r m e k t e d � r l e r .  E n d ü s t r � y e l  t a s a r ı m
e ğ � t � m � n d e  d e  y a p ı l m a s ı  g e r e k e n  b e l k �  d e
t a s a r ı m c ı n ı n  b u  n e r e d e y s e  a y r ı c a l ı k l ı
y a r a t ı c ı  k � m l � ğ � n � n  d e ğ � ş t � r � l m e s �  v e
e n d ü s t r � y e l  t a s a r ı m  e v r e n �  � ç � n d e k �
k o n u m u n u n  v e  d � ğ e r  ö g e l e r l e  � l � ş k � s � n � n
y e n � d e n  k o n u m l a n d ı r ı l m a s ı  o l m a l ı d ı r .
S o n  y a ş a n a n  k r � z  d e  g ö s t e r m � ş t � r  k �  b u g ü n
y a r ı  t a n r ı  p e k ç o k  P r o m e t h e u s  e l � n d e
k a l ı n  ö z g e ç m � ş l e r �  v e  p a r l a k
p o r t f o l y a l a r ı y l a  � ş  a r a m a k  d u r u m u n d a
k a l m a s ı n a  ç o k  d a  a n l a m  v e r e m e m e k t e d � r .
H a n �  g e l e c e ğ � n  m e s l e ğ �  d e ğ � l  m � y d �
e n d ü s t r � y e l  t a s a r ı m ,  y a  d a  E n d ü s t r � y e l
T a s a r ı m ?  B e l k �  d e  g e r ç e k t e n  ö y l e d � r  a m a
ö n c e  e ğ � t � m � n d e n  b a ş l a y a r a k  n e y e
o d a k l a n a c a ğ ı  k o n u s u n u  y e n � d e n  g ö z d e n
g e ç � r m e k  g e r e k l � l � ğ �  v a r d ı r .  İ ş t e  t a m  d a  b u
n o k t a d a  B M  2 0 3 0  S ü r d ü r ü l e b � l � r  K a l k ı n m a
H e d e f l e r �  y o l  g ö s t e r � c �  o l a b � l � r .
2 5 - 2 7  E y l ü l  2 0 1 5  N e w  Y o r k ’ t a k �  B � r l e ş m � ş
M � l l e t l e r  G e n e l  M e r k e z � n d e
g e r ç e k l e ş t � r � l e n  B M  S ü r d ü r ü l e b � l � r
K a l k ı n m a  Z � r v e s � n d e  2 0 3 0  S ü r d ü r ü l e b � l � r
K a l k ı n m a  H e d e f l e r �  1 9 3  ü l k e n � n  � m z a s ı  � l e
k a b u l  e d � l � r .  B u  y e n �  g ü n d e m  C o v � d - 1 9
P a n d e m � k  V � r ü s  k r � z � n �  d e  ö n  g ö r ü r c e s � n e
� n s a n l a r ,  g e z e g e n  v e  r e f a h  � ç � n  b � r  e y l e m
p l a n ı d ı r ,  a y n ı  v e  d a h a  g e n � ş  ö z g ü r l ü k
a n l a y ı ş ı  � ç e r � s � n d e  d ü n y a  b a r ı ş ı n ı
g ü ç l e n d � r m e y �  d e  a m a ç l a m a k t a d ı r .
 
 
  
  

The  point  that  modern  sc ient i s t s  such  as
Stephen  Jay  Gould ,  Richard  Dawkins ,  Y .N .

Harar i ,  Jared  Diamond  and  Steve  Tay lor ,

who  fo l low  many  sc ient i f ic  pioneers  such
as  Darwin ,  Freud ,  agree  that  the  common
theme  of  a l l  the  major  deve lopments  in
the  his tory  of  sc ience  i s  that ,  despi te
the i r  di f fe rences ,  the  consecut ive  blows
to  our  cosmic  ar rogance  and  our
interests  pr ior i t i zed  by  our  se l f i shness .

This  happens  in  a  way  that  we  a l l
wi tness  in  the  per iod  exper ienced  in
today 's  Cov id - 19  Pandemic  Vi rus  Cr i s i s .

How  Copern icus ,  Gal i leo ,  and  Newton
changed  the  percept ion  of  the  wor ld  as
the  center  of  the  universe ,  by  revea l ing
i t s  pos i t ion  in  the  universe  and  i t s
re lat ionsh ip  with  others ,  Darwin  a lso
radica l l y  changed  the  percept ion  that
human  i s  a  super ior ,  pr iv i leged  spec ie
compared  to  other  spec ies  by  revea l ing
the  re lat ionsh ip  of  human  with  other
spec ies  and  i t s  pos i t ion  accord ing  to
them .

Freud  did  the  same  by  revea l ing  the
subconsc ious  of  human  as  wel l  as  i t s
rat iona l  mind ,  and  i t s  ef fect .  Nowadays ,

th i s  discourse  i s  being  cont inued  by
Jova l  Noah  Harar i  and  Jared  Diamond ,  in
a  way  that  the i r  vo ices  can  be  heard
aga in  and  louder .  What  should  be  done
in  indust r ia l  des ign  educat ion  perhaps  i s
to  change  the  des igner 's  a lmost
pr iv i leged  creat ive  ident i ty ,  and
repos i t ion  i t s  pos i t ion  with in  the
indust r ia l  des ign  universe  and  i t s
re lat ionsh ip  with  other  elements .

The  l as t  cr i s i s  has  a lso  shown  that  today ,

many  of  the  demigod  Prometheus  do  not
make  much  sense  of  seek ing  a  job  with
the i r  th ick  CVs  and  br ight  port fo l ios .

Wel l ,  wasn ' t  indust r ia l  des ign ,  or
Indust r ia l  Des ign  the  profess ion  of  the
future ?  Maybe  i t  rea l l y  i s ,  but  there  i s  a
need  to  recons ider  what  to  focus  on ,

s tar t ing  with  i t s  educat ion  f i r s t .  At  th i s
po int ,  UN  2030  Susta inable  Development
Goals  can  be  a  guid ing  l ight .

At  the  UN  Susta inable  Development
Summit  held  at  the  United  Nat ions
Headquarters  in  New  York  on  25 -27
September  2015 ,  Susta inable
Deve lopment  Goals  fo r  2030  are
accepted  by  the  s ignatures  of  193
countr ies .  This  new  agenda ,  in  a  way  that
predict ing  the  Cov id - 19  Pandemic  Vi rus
cr i s i s ,  i s  an  act ion  plan  fo r  people ,  the
planet ,  and  prosper i ty  and  i t  a lso  a ims  to
st rengthen  wor ld  peace  with in  the  same
and  broader  sense  of  f reedom .
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Y a y ı n l a n a n  1 7  S ü r d ü r ü l e b � l � r  K a l k ı n m a
H e d e f �  Y a r a t ı c ı  E n d ü s t r � l e r  v e  E n d ü s t r � y e l
T a s a r ı m  � ç � n  d e  g e r e k e n  a m a ç  v e
b o y u t l a r ı n ı  g ö s t e r m e k t e d � r .  B u  1 7  h e d e f � n
h e p s �  a m a  ö z e l l � k l e  3 ,  4 ,  6 ,  7 ,  9 ,  1 1 ,  1 2  v e  1 7
n u m a r a l ı  o l a n l a r  e s k �  a d ı y l a  I C S I D -
I n t e r n a t � o n a l  C o u n c � l  o f  S o c � e t � e s  o f
I n d u s t r � a l  D e s � g n ,  y e n �  a d ı y l a  d a 
W D O - D ü n y a  T a s a r ı m  Ö r g ü t ü  t a r a f ı n d a n
t a s a r ı m  e ğ � t � m l e r � ,  u y g u l a m a l a r ı  v e
a r a ş t ı r m a l a r ı  � ç � n  d e  ö n c e l � k l �  h e d e f l e r
o l a r a k  t a n ı m l a n m ı ş t ı r .  B u n l a r  s ı r a s ı y l a  
H e d e f  3 :  I n s a n l a r ı n  S a ğ l ı k l ı  B � r  Y a ş a m
S ü r m e l e r � n �  V e  H e r k e s � n  H e r  Y a ş t a
R e f a h ı n ı  S a ğ l a m a k ;
H e d e f  4 :  H e r k e s �  K a p s a y a n  V e  H e r k e s e
E ş � t  D e r e c e d e  K a l � t e l �  E ğ � t � m  S a ğ l a m a k  V e
H e r k e s e  Y a ş a m  B o y u  E ğ � t � m  I m k a n ı
T a n ı m a k ;
H e d e f  6 :  H e r k e s � n  S u y a  V e  S a n � t a s y o n a
E r � ş � m � n �  S a ğ l a m a k  V e  S u  � l e
S a n � t a s y o n u n  S ü r d ü r ü l e b � l � r  Y ö n e t � m � n �
G a r a n t �  A l t ı n a  A l m a k ;
H e d e f  7 :  H e r k e s  I ç � n  E r � ş � l e b � l � r ,  G ü v e n � l � r ,
S ü r d ü r ü l e b � l � r  V e  M o d e r n  E n e r j �
S a ğ l a m a k ;
H e d e f  9 :  D a y a n ı k l ı  A l t y a p ı  I n ş a  E t m e k ,
S ü r d ü r ü l e b � l � r  V e  K a p s a y ı c ı  S a n a y � l e ş m e y �
V e  Y e n �  B u l u ş l a r ı  T e ş v � k  E t m e k ;
H e d e f  1 1 :  K e n t l e r �  V e  I n s a n  Y e r l e ş � m
Y e r l e r � n �  H e r k e s �  K u c a k l a y a n ,  G ü v e n l � ,
G ü ç l ü  V e  S ü r d ü r ü l e b � l � r  K ı l m a k ;
H e d e f  1 2 :  2 0 3 0  Y ı l ı n a  K a d a r ,  Y e t e r l � ,
G ü v e n l �  V e  U y g u n  F � y a t ı  K o n u t  V e  T e m e l
H � z m e t l e r e  H e r k e s � n  E r � ş � m � n �  A ğ l a m a k  V e
G e c e k o n d u  B ö l g e l e r � n �  I y � l e ş t � r m e k ;
H e d e f  1 7 :  S ü r d ü r ü l e b � l � r  K a l k ı n m a  I ç � n
K ü r e s e l  O r t a k l ı ğ ı n  U y g u l a m a  A r a ç l a r ı n ı
G ü ç l e n d � r m e k  V e  K ü r e s e l  O r t a k l ı ğ ı
C a n l a n d ı r m a k d ı r .
 
  
  
  
  
  
  
  
  
  
  
  
  
 
 
 
 

At  the  UN  Susta inable  Development

Summit  held  at  the  United  Nat ions

Headquarters  in  New  York  on  25 -27

September  2015 ,  Susta inable

Deve lopment  Goals  fo r  2030  are

accepted  by  the  s ignatures  of  193

countr ies .  This  new  agenda ,  in  a  way  that

predict ing  the  Cov id - 19  Pandemic  Vi rus

cr i s i s ,  i s  an  act ion  plan  fo r  people ,  the

planet ,  and  prosper i ty  and  i t  a lso  a ims  to

st rengthen  wor ld  peace  with in  the  same

and  broader  sense  of  f reedom .  

Publ i shed  17  Susta inable  Development

Goals  show  the  goals  and  dimens ions

requi red  fo r  Creat ive  Indust r ies  and

Indust r ia l  Des ign .  Al l  these  17  ta rgets ,

but  espec ia l l y  number  3 ,  4 ,  6 ,  7 ,  9 ,  1 1 ,  12

and  17 ,  have  been  def ined  by  the  WDO -

World  Des ign  Organizat ion ,  fo rmer ly

known  as  ICS ID - Internat iona l  Counci l  of

Soc iet ies  of  Indust r ia l  Des ign ,  as  pr ior i ty

targets  fo r  des ign  educat ion ,  pract ices

and  research .  These  are  respect ive ly :

Goal  3 :  Ensure  heal thy  l i ves  and  promote

wel l -being  fo r  a l l  at  a l l  ages ,

Goal  4 :  Ensure  inc lus ive  and  equi table

qual i ty  educat ion  and  promote  l i fe long

learn ing  opportuni t ies  fo r  a l l ,

Goal  6 :  Ensure  ava i lab i l i t y  and

susta inable  management  of  water  and

sani tat ion  fo r  a l l ,

Goal  7 :  Ensure  access  to  af fordable ,

re l iab le ,  susta inable  and  modern  energy

for  a l l ,

Goal  9 :  Bui ld  res i l ient  in f ras t ructure ,

promote  inc lus ive  and  susta inable

indust r ia l i zat ion  and  fos ter  innovat ion ,

Goal  1 1 :  Make  c i t ies  and  human

sett lements  inc lus ive ,  sa fe ,  res i l ient  and

susta inable ,

Goal  12 :  ensure  access  fo r  a l l  to

adequate ,  sa fe  and  af fordable  hous ing

and  bas ic  serv ices  and  upgrade  s lums  by

2030 ,  

Goal  17 :  Strengthen  the  means  of

implementat ion  and  rev i ta l i ze  the  global

par tnersh ip  fo r  susta inable  deve lopment .
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These  goals  a lso  serve  as  a  bas ic  guide  and

roadmap  fo r  a  much  broader  indust ry

unders tanding  ca l led  Creat ive  Indust r ies .

I t  i s  a  pr imary  necess i ty  fo r  des igners

operat ing  in  the  f ie lds  of  Creat ive  Indust ry

to  rece ive  in format ion ,  sk i l l s  and  method

tra in ing  to  achieve  these  goals .

 

*    P a p a n e k ,  V � c t o r  ( 1 9 7 1 ) ,  D e s � g n  f o r  T h e
R e a l  W o r l d ,  T h a m e s  a n d  H u d s o n  2 n d
E d � t � o n ,  1 9 8 4 ,  s .  2 8 5
  

  

  

  

  

  

B u  h e d e f l e r  Y a r a t ı c ı  E n d ü s t r � l e r  o l a r a k
a d l a n d ı r ı l a n  ç o k  d a h a  g e n � ş  k a p s a m l ı
b � r  e n d ü s t r �  a n l a y ı ş ı  � ç � n  d e  t e m e l  b � r
r e h b e r  v e  y o l  h a r � t a s ı  � ş l e v �  g ö r m e k t e d � r .
Y a r a t ı c ı  E n d ü s t r �  a l a n l a r ı n d a  f a a l � y e t
g ö s t e r e n  t a s a r ı m c ı l a r ı n  d a  b u  h e d e f l e r �
g e r ç e k l e ş t � r m e y e  y ö n e l � k  b � l g � ,  b e c e r �  v e
y ö n t e m  e ğ � t � m �  a l m a l a r ı  ö n c e l � k l �  b � r
z o r u n l u l u k t u r .
 



C o v � d - 1 9  s a l g ı n ı y l a  b a ş l a y a n  k a r a n t � n a
s ü r e c �  p e k  ç o k  s e k t ö r ü  o l d u ğ u  g � b �
e ğ � t � m  s e k t ö r ü n ü  d e  d e r � n d e n  e t k � l e d � .
S ı n ı f  � ç � n d e ,  y ü z  y ü z e  e t k � l e ş � m e  d a y a l ı
e ğ � t � m  s � s t e m � n d e n  ç ı k ı p ,  b � r  a n d a
d � j � t a l  p l a t f o r m l a r  ü z e r � n d e n  e ğ � t � m
v e r m e y e  b a ş l a d ı k .  A s l ı n d a  b u  d � j � t a l
p l a t f o r m l a r  s o n  y ı l l a r d a  e r � ş � m � m � z
o l a n ,  k u l l a n ı m ı m ı z a  a ç ı k  a m a  b � r
ş e k � l d e  “ h ı m m …  e v e t  b ö y l e  b � r  s � s t e m  d e
v a r ”  ş e k l � n d e  y o r u m l a n a n  y a  d a  b e l � r l �
p r o g r a m l a r d a  s o n  d e r e c e  s ı n ı r l ı  o l a r a k
k u l l a n d ı ğ ı m ı z  y a p ı l a r d ı .  D e ğ � ş � m  g e l d �
ç a t t ı ;  ü s t e l � k  o r g a n � z a s y o n e l  d e ğ � ş � m d e
h e p  � n c e l e d � ğ � m � z  g � b �  a l t t a n  y a  d a
ü s t t e n  b � r  d e ğ � ş � m  d e ğ � l ,  d ı ş a r ı d a n  a m a
k a r ş ı  k o n u l a m a z  g ü ç t e  g e l e n  b � r
d e ğ � ş � m l e ,  b � r  a n d a  o  d � j � t a l
p l a t f o r m l a r  a n a  e ğ � t � m  a r a  y ü z ü m ü z
o l d u .  A s l ı n a  b a k ı l ı r s a ,  � ş l e r  p e k
ç o k  b ö l ü m  � ç � n  h � ç  d e  f e n a  g � t m e d � .
N o r m a l d e  d � r e n ç l e  k a r ş ı l a ş ı l a c a k  p e k
ç o k  u y g u l a m a  e ğ � t � m c � l e r � n  k e n d �
� s t e k l e r � y l e  y a r a t ı c ı l ı k l a r ı n ı
k u l l a n m a l a r ı n ı  v e  m ü m k ü n  o l d u ğ u n c a
s ı n ı f  o r t a m ı n ı  c a n l a n d ı r m a l a r ı y l a
g e r ç e k l e ş � y o r .  S ı n ı f t a  o l m a y ı ,  y ü z  y ü z e
� l e t � ş � m �  ö z l e s e k  d e  e ğ � t � m  d � j � t a l
k a n a l l a r  y o l u y l a  d a  e t k � l �
b � r  b � ç � m d e  v e r � l e b � l e c e ğ � n �
d e n e y � m l e d � k .
 

  
  
  
  
  

The  quarant ine  process ,  which  s tar ted

with  the  Cov id - 19  outbreak ,  deeply

a f fected  the  educat ion  sector  as  wel l  as

many  other  sectors .  We  le f t  the  face - to -

face  in teract ion -based  educat ion  sys tem

in  the  c lass room  and  s tar ted  to  prov ide

t ra in ing  on  dig i ta l  plat forms .  In  fact ,

these  dig i ta l  plat forms  were  the

st ructures  that  we  have  accessed  in

recent  years ,  which  were  open  to  our  use

but  somehow  in terpreted  as  “hmm…  yes

there  i s  such  a  sys tem ” ,  or  that  we  used

ext remely  l imi ted  in  cer ta in  programs .

Change  has  come ;  moreover ,  not  a

change  f rom  the  bottom  or  the  top  as  we

have  a lways  examined  in  organizat iona l

change ,  those  dig i ta l  plat forms  became

our  main  educat ion  in ter face  with  a

change  coming  f rom  the  outs ide  but

i r res i s t ib ly  s t rong .  In  fact ,  th ings  weren ' t

bad  fo r  many  departments .  Many

appl icat ions  that  would  normal ly

exper ience  res i s tance  are  car r ied  out  by

educators  us ing  the i r  creat iv i ty  and

rev iv ing  the  c lass room  env i ronment  as

much  as  poss ib le .  Even  though  we

missed  being  in  the  c lass room ,  missed

face - to - face  communicat ion ,  we

exper ienced  educat ion  could  a lso  be

del i vered  ef fect i ve ly  through  dig i ta l

channels .

C i v i l  S o c i e ty-U n i v e r s i ty
C o o p e r a t i o n  Exa m p l e :
T r a n s f o r m a t i o n  i n  T o u g h  T i m e s  
SİVİL TOPLUM- ÜNİVERSİTE İŞ  BİRLİĞİ  ÖRNEĞİ:  
ZOR ZAMANLARDA DÖNÜŞÜM SERİSİ
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Üniver s i t e  ve  sektörel  i şbi l iğ i  özel l ik le  ge l i şmekte  o lan ülkeler  iç in  çok güçlü  bir  dynamo
etkis ine  sahip .  Bir  d iğer  önemli  güç  kaynağı  i se  s iv i l  toplum-ünivers i te  i şbir l iğ i  o larak  öne
çıkmakta .  Pandeminin topluma sunduğu 'zor  zamanlar '  deneyimini  b ir  'dönüşüm'  f ı rsat ı
o larak  e le  a lan İzmir  ekonomi Ünivers i tes i  İ ş le tme Fakül tes i  "Zor  Zamanlarda  Dönüşüm"
Seris i  i le  bu dönüşümü destekleyen bir  hizmet  sundu.  İEÜ İş le tme Fakül tes i  Dekanı  Sn.
Prof .Dr .  Burcu Güneri  Çangar l ı 'n ın  ka leminden aktar ıyoruz .

Univer s i ty  and  s ec tora l  cooperat ion  have  a  very  s t rong  dynamo e f f e c t  e spec ia l ly  for  deve lop ing
countr i e s .  Another  important  source  o f  power  s tands  out  a s  c iv i l  soc i e ty-univer s i ty  cooperat ion .
Cons ider ing  the  ' hard  t imes '  exper i ence  o f  the  pandemic  a s  a  ' t rans format ion '  oppor tuni ty ,  Izmir
Univer s i ty  o f  Economic s  Facu l ty  o f  Bus ines s  provided  a  s erv ice  that  suppor t s  th i s  t rans format ion
with  "Trans format ion  in  Tough  Times”  s er i e s .  We  narrate  Mrs .  Burcu  Güner i  Çangar l ı ,  Dean  o f
Facu l ty  o f  Bus ines s .

Prof. Dr. Burcu Güneri Çangarlı           

 Faculty of  Faculty of Business

/ Business Administration



Ü n � v e r s � t e  d e n d � ğ � n d e  b ü y ü k
ç o ğ u n l u ğ u n  a k l ı n a  l � s a n s  e ğ � t � m �  g e l � r .
A d e t a  l � s e  e ğ � t � m � n � n  b � r
d e v a m ı y m ı ş ç a s ı n a ,  m e s l e k  h a y a t ı n a
a t ı l m a d a n  ö n c e  o k u n a c a k  s o n  o k u l d u r
p e k  ç o k l a r ı  � ç � n .  S o n  y ı l l a r d a  ö z e l l � k l e
t e k n o l o j � k  d e ğ � ş � m l e r � n  ö n d e r l � ğ � n d e ,  � ş
y a p ı ş  ş e k � l l e r � n � n  h ı z l ı  d e ğ � ş � m �  v e  � ş
g ü c ü n ü n  b e c e r � l e r � n �  y e n � l e m e  � h t � y a c ı
v e y a  f a r k l ı  k a r � y e r l e r e  y e l k e n
a ç a b � l m e  ö z g ü r l ü ğ ü  “ y a ş a m  b o y u
e ğ � t � m ”  k a v r a m ı n ı  h a y a t ı m ı z a  s o k t u .
B ö y l e  o l u n c a ,  ü n � v e r s � t e l e r  d e  f a r k l ı  y a ş
g r u p l a r ı n ı n  e ğ � t � m l e r � n d e  s a d e c e
e n s t � t ü l e r �  a r a c ı l ı ğ ı y l a  d e ğ � l  a y n ı
z a m a n d a  y a ş a m  b o y u  e ğ � t � m
m e r k e z l e r � y l e  a k t � f  o l a r a k  y e r  a l m a y a
b a ş l a d ı l a r .  B u  d u r u m  Ü n � v e r s � t e l e r � n
t o p l u m a  k a t k ı  s a ğ l a m a  m � s y o n u y l a
d o ğ r u  o r a n t ı l ı .  
� z m � r  E k o n o m �  Ü n � v e r s � t e s �  İ ş l e t m e
F a k ü l t e s �  o l a r a k  t o p l u m a  k a t k ı
a y a ğ ı n d a  k e n d �  m � s y o n u m u z u  “ K a m u ,
� ş  d ü n y a s ı  v e  s � v � l  t o p l u m l a  y a k ı n
� ş b � r l � ğ �  � ç � n d e  o l m a k ”  o l a r a k  t a n ı m l ı y o r
v e  k e n d �  u z m a n l ı k  a l a n l a r ı m ı z d a
e d � n d � ğ � m � z  b � l g �  b � r � k � m � n �  e ğ � t � m l e r  v e
p r o j e l e r  y o l u y l a  t o p l u m u n  f a r k l ı
k e s � m l e r � n e
u l a ş t ı r m a y ı  h e d e f l � y o r u z .  B u  b a ğ l a m d a ,
k a r a n t � n a  s ü r e c � n d e  y a k ı n  p a y d a ş ı m ı z
o l a n  İ z m � r  T � c a r e t  O d a s ı  ü y e l e r �
ö z e l � n d e ,  b ö l g e m � z d e  y e r  a l a n
ş � r k e t l e r � n ,  k u r u m l a r ı n  C O V İ D - 1 9  s a l g ı n ı
n e d e n � y l e  y a ş a n a n  d e ğ � ş � m �
a n l a m l a n d ı r a b � l m e l e r � n e  v e  d e ğ � ş � m e
m ü m k ü n  o l d u ğ u n c a  a y a k
u y d u r a b � l m e l e r � n e  n a s ı l  k a t k ı d a
b u l a n a c a ğ ı m ı z  ü z e r � n e  d ü ş ü n m e y e
b a ş l a d ı k .  
 

  
  
  
  
  
  
  
  
 
 
 
 

When  univers i ty  i s  ment ioned ,  most

people  th ink  about  undergraduate

educat ion .  As  i f  i t  was  a  cont inuat ion  of

h igh  school  educat ion ,  fo r  many ,  i t  i s  the

last  school  to  be  s tudied  at  before

enter ing  the  profess iona l  l i fe .  In  recent

years ,  espec ia l l y  under  the  leadersh ip  of

technolog ica l  changes ,  the  rap id  change

of  the  way  of  doing  bus iness  and  the  need

to  renew  the  sk i l l s  of  the  workforce  or  the

f reedom  to  sa i l  in to  di f fe rent  careers  have

int roduced  the  concept  of  “ l i fe long

educat ion ”  in to  our  l i ves .  That  being  the

case ,  univers i t ies  began  to  act ive ly

par t ic ipate  in  the  educat ion  of  di f fe rent

age  groups  not  only  through  the i r

graduate  schools  but  a lso  with  l i fe long

educat ion  centers .  This  s i tuat ion  i s

d i rect ly  proport iona l  to  the  miss ion  of

univers i t ies  to  contr ibute  to  the  soc iety .

As  the  Facul ty  of  Bus iness  of  I zmir

Univers i ty  of  Economics ,  we  def ine  our

own  miss ion  as  “ to  be  in  c lose  cooperat ion

with  the  publ ic ,  bus iness  and  c iv i l  soc iety ”

in  te rms  of  contr ibut ion  to  soc iety  and

aim  to  del i ver  the  accumulat ion  of

knowledge  we  have  gained  in  our  own

areas  of  expert i se  to  di f fe rent  segments  of

the  soc iety  through  t ra in ings  and

pro jects .  In  th i s  context ,  spec i f ica l l y  fo r

the  members  of  the  I zmir  Chamber  of

Commerce ,  our  c lose  s takeholder  dur ing

the  quarant ine  per iod ,  we  s tar ted  to  th ink

about  how  we  can  contr ibute  companies ,

ins t i tut ions  in  our  reg ion  to  make  sense  of

the  change  exper ienced  due  to  COVID - 19

outbreak  and  help  them  keep  up  with  the

change  as  much  as  poss ib le .
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T � c a r e t  O d a s ı ’ y l a  g ö r ü ş m e l e r � m � z
s o n u c u n d a ,  ü n � v e r s � t e m � z d e  l � s a n s  v e
l � s a n s ü s t ü  e ğ � t � m d e  b a ş a r ı y l a
k u l l a n d ı ğ ı m ı z  d � j � t a l  p l a t f o r m l a r
a r a c ı l ı ğ ı y l a  İ z m � r  T � c a r e t  O d a s ı
ü y e l e r � n e ,  d o l a y ı s ı y l a  k e n t � m � z d e
f a a l � y e t  g ö s t e r e n  t ü m  � ş l e t m e l e r e  b u
d ö n e m d e  e n  ç o k  � h t � y a ç  d u y d u k l a r ı
k o n u l a r  ü z e r � n d e n  w e b � n a r l a r
h a z ı r l a d ı k .  “ Z o r  Z a m a n l a r d a  D ö n ü ş ü m ”
b a ş l ı k l ı  w e b � n a r  s e r � s �  “ K r � z  d ö n e m � n d e
f � n a n s a l  s ü r e k l � l � k ” ,  “ Ç a l ı ş m a  h a y a t ı n d a
d e ğ � ş � m e  u y u m ” ,  “ İ n o v a s y o n
s t r a t e j � l e r � ” ,  “ D � j � t a l l e ş m e ”  g � b �  s ü r e ç l e
d o ğ r u d a n  b a ğ l a n t ı l ı  k o n u l a r ı
� ç e r m e k t e .  S e r � y e  a � t  v � d e o l a r ı  Y o u t u b e
ü z e r � n d e n  � z l e y e n  ş � r k e t  t e m s � l c � l e r � ,
k a y ı t  f o r m u n u  d o l d u r a r a k  a y n ı
k o n u n u n  s o r u - c e v a p  o t u r u m u n a
ü c r e t s � z  k a t ı l a b � l d � l e r .  B ö y l e l � k l e ,
� s t e y e n  h e r k e s  ş � r k e t l e r �  v e  k e n d �
k a r � y e r �  � l e  � l g � l �  m e r a k  e t t � k l e r �  t ü m
k o n u l a r ı  f a k ü l t e m � z  a k a d e m � s y e n l e r � n e
b � r e b � r  d a n ı ş a r a k ,  o n l a r ı n  b � l g �  v e
t e c r ü b e l e r � n d e n  y a r a r l a n m a  � m k a n ı
b u l d u ,  a y n ı  z a m a n d a  k e n d �
t e c r ü b e l e r � n �  p a y l a ş a r a k  k a t ı l ı m c ı l a r ı n
b � r  b � r l e r � n d e n  ö ğ r e n e b � l d � k l e r �
� n t e r a k t � f  b � r  o r t a m ı  
 d e n e y � m l e y e b � l d � l e r .  
S � v � l  t o p l u m  ö r g ü t l e r �  � l e  ü n � v e r s � t e l e r
a r a s ı n d a k �  � ş  b � r l � ğ � n � n  c a n l ı  b � r  ö r n e ğ �
o l a n  p r o g r a m ı n  h e m  p r o g r a m
o r t a k l a r ı n a  h e m  d e  k e n t � m � z � n  v e
ü l k e m � z � n  e k o n o m � s � n e  v e  ç a l ı ş a n l a r ı n
r e f a h ı n a  k a t k ı d a  b u l u n a c a ğ ı n a  v e  y e n �
� ş  b � r l � k l e r � n e  k a p ı  a ç a c a ğ ı n a
� n a n ı y o r u z .

As  a  resu l t  of  our  meet ings  with  the

Chamber  of  Commerce ,  we  prepared

webinars  fo r  the  members  of  the  I zmir

Chamber  of  Commerce ,  there fore ,  to  a l l

bus inesses  operat ing  in  our  c i ty ,  on  the

topics  they  needed  most  dur ing  th i s

per iod  through  dig i ta l  plat forms  that  we

success fu l l y  use  in  undergraduate  and

graduate  educat ion  at  our  univers i ty .

“Trans format ion  in  Tough  T imes ”  t i t led

ser ies  of  webinars  inc lude  top ics  as

“F inanc ia l  Cont inu i ty  in  a  Cr i s i s ” ,

“Adapt ing  to  Change  in  Work  L i fe ” ,

“ Innovat ion  Strateg ies ” ,  “Dig i ta l i zat ion ”

di rect ly  l inked  to  th i s  per iod .  Company

representat i ves ,  who  watched  the  v ideos

of  the  ser ies  on  YouTube ,  were

able  to  part ic ipate  in  the  quest ion  and

answer  sess ion  of  the  same  subject  f ree

of  charge  by  f i l l ing  in  the  reg i s t rat ion

form .  This  way ,  everyone  who  wished

had  the  opportuni ty  to  benef i t  f rom  the

knowledge  and  exper ience  of  our  facu l ty

by  consul t ing  one -on -one  about  the i r

companies  and  the i r  career - re lated

issues ,  and  they  were  a lso  able  to

exper ience  an  in teract i ve  env i ronment

where  part ic ipants  could  learn  f rom

each  other  by  shar ing  the i r  own

exper iences .  

We  bel ieve  that  the  program ,  which  i s  a

v iv id  example  of  the  cooperat ion

between  non -governmenta l

organizat ions  and  univers i t ies ,  wi l l  both

contr ibute  to  the  program  partners ,  the

economy  of  our  c i ty  and  our  country ,

and  the  wel fare  of  employees ,  and  wi l l

lead  the  way  to  new  col laborat ions .

PANDEMİ  GÜNLERİNDE  YARATICI  İŞ  VE  İŞBİRLİKLERİ



İ n o v a s y o n  k e l � m e s �  s o n  y ı l l a r d a  m o d a
h a l � n e  g e l d �  v e  y ö n e t � c � l e r  t a r a f ı n d a n  ç o k
s ı k  k u l l a n ı l m a y a  b a ş l a n d ı .  H a t t a ,  ç o ğ u
z a m a n  A r G e  ( A r a ş t ı r m a  v e  G e l � ş t � r m e )  � l e
b � r l � k t e  v e  s a n k �  e ş  a n l a m l ı y m ı ş  g � b �
k u l l a n ı l ı y o r .  İ n o v a s y o n  d e n � n c e  ç o ğ u
k � ş � n � n  a k l ı n a  � c a t l a r  v e y a  y e n �  t e k n o l o j � k
ü r ü n l e r  g e l � y o r .  F � z � k s e l  ü r ü n l e r  h a r � c � n d e ,
� ş  m o d e l � n d e ,  p a z a r l a m a d a ,  � n s a n
k a y n a k l a r ı n d a ,  s a t ı n  a l m a d a  v e
p a z a r l a m a d a  d a  � n o v a s y o n  y a p ı l a b � l e c e ğ �
v e  h a t t a  y a p ı l m a s ı  g e r e k t � ğ �  u n u t u l u y o r .  
F � r m a y ı  b � r  v ü c u d a  b e n z e t � r s e k ,  f � r m a n ı n
ü r ü n l e r � n �  b e y � n e  b e n z e t e b � l � r � z ,  v ü c u d u n
s a ğ l ı k l ı  o l a b � l m e s �  � ç � n  s a d e c e  b e y n � n
s a ğ l ı k l ı  o l m a s ı  y e t m e z ,  s a t ı n  a l m a d a n
p a z a r l a m a y a ,  � n s a n  k a y n a k l a r ı n d a n
ü r e t � m e  k a d a r  h e r  b � r � m � n  v e  � ş l e v � n
s a ğ l ı k l ı  o l m a s ı ,  k e n d � l e r � n �  g e l � ş e n
t e k n o l o j �  v e  d e ğ � ş e n  m ü ş t e r �  � h t � y a ç l a r ı n a
g ö r e  g ü n c e l  t u t m a l a r ı  g e r e k m e k t e d � r .
T e k n o l o j � n � n  h ı z l a  g e l � ş t � ğ � ,  k ü r e s e l
r e k a b e t � n  h ı z l a  a r t t ı ğ ı  v e  m ü ş t e r �
b e k l e n t � l e r � n � n  h ı z l a  d e ğ � ş t � ğ �  g ü n ü m ü z d e ,
f � r m a l a r ı n  v e  ü l k e l e r � n  b u  h ı z l ı  d e ğ � ş � m e
a y a k  u y d u r a b � l m e s �  v e  h a t t a  b u  d e ğ � ş � m e
l � d e r l � k  y a p a b � l m e s �  h a y a t �  ö n e m d e d � r .
ç o k  b ö l ü m  � ç � n  h � ç  d e  f e n a  g � t m e d � .
N o r m a l d e  d � r e n ç l e  k a r ş ı l a ş ı l a c a k  p e k  ç o k
u y g u l a m a  e ğ � t � m c � l e r � n  k e n d �  � s t e k l e r � y l e
y a r a t ı c ı l ı k l a r ı n ı  k u l l a n m a l a r ı n ı  v e
m ü m k ü n  o l d u ğ u n c a  s ı n ı f  o r t a m ı n ı
c a n l a n d ı r m a l a r ı y l a  g e r ç e k l e ş � y o r .  S ı n ı f t a
o l m a y ı ,  y ü z  y ü z e  � l e t � ş � m �  ö z l e s e k  d e
e ğ � t � m  d � j � t a l  k a n a l l a r  y o l u y l a  d a  e t k � l �
b � r  b � ç � m d e  v e r � l e b � l e c e ğ � n �  d e n e y � m l e d � k .
 

  
  
  
  
  
  
  
  
 
 
 
 

The  word  innovat ion  has  become  popular

in  recent  years  and  has  been  used

f requent ly  by  managers .  In  fact ,  i t  i s

o f ten  used  together  with  R&D  (Research

and  Development )  and  as  they  were

synonymous .  When  i t  comes  to

innovat ion ,  most  people  th ink  of

invent ions  or  new  technolog ica l

products .  I t  i s  fo rgotten  that  apart

f rom  phys ica l  products ,  innovat ion  can

be  and  should  be  even  done  in  bus iness

model ,  market ing ,  human  resources ,

purchas ing  and  market ing .  

I f  we  compare  the  company  to  a  body ,

we  can  compare  the  company 's  products

to  the  bra in .  In  order  fo r  the  body  to  be

heal thy ,  i t  i s  not  enough  fo r  the  bra in  to

be  heal thy ,  each  uni t  and  funct ion ,  f rom

purchas ing  to  market ing ,  f rom  human

resources  to  product ion  must  be  heal thy

and  keep  themselves  up  to  date  with

evo lv ing  technology  and  changing

customer  needs .  In  today 's  wor ld ,  where

technology  i s  deve loping  rap id ly ,  global

compet i t ion  i s  increas ing  rap id ly  and

customer  expectat ions  are  changing

rapid ly ,  i t  i s  of  utmost  importance  fo r

companies  and  countr ies  to  keep  up  with

th is  rap id  change  and  even  to  lead  th i s

change .  exper ienced  educat ion  could

a lso  be  del i vered  ef fect i ve ly  through

dig i ta l  channels .

I n n o v a t i o n
a n d  S h a r e d  M i n d s

İNOVASYON VE ORTAK AKIL
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D r .  B ü l e n t  g ü m ü ş  



B u  k o n u l a r d a  e n  s ı k  k u l l a n ı l a n  r e f e r a n s
k a y n a k l a r d a n  b � r � s �  o l a n  “ O s l o  K ı l a v u z u  -
Y e n � l � k  V e r � l e r � n � n  T o p l a n m a s ı  v e
Y o r u m l a n m a s ı  � ç � n  İ l k e l e r ” ,  “ � n o v a s y o n ”  
v e y a  T ü r k ç e d e  g e n e l l � k l e  k u l l a n ı l a n
� s m � y l e  “ y e n � l � k ”  t e r � m � n �  ş ö y l e  t a n ı m l ı y o r :
“ İ ş l e t m e  � ç �  u y g u l a m a l a r d a ,  � ş  y e r �
o r g a n � z a s y o n u n d a  v e y a  d ı ş  � l � ş k � l e r d e  y e n �
v e y a  ö n e m l �  d e r e c e d e  � y � l e ş t � r � l m � ş  b � r
ü r ü n  ( m a l  v e y a  h � z m e t ) ,  v e y a  s ü r e ç ,  y e n �
b � r  p a z a r l a m a  y ö n t e m �  y a  d a  y e n �  b � r
o r g a n � z a s y o n e l  y ö n t e m � n  
g e r ç e k l e ş t � r � l m e s � d � r . ”

H e r  n e  k a d a r ,  d ü n y a  � ç � n ,  ü l k e  � ç � n  v e y a
s e k t ö r  � ç � n  y e n �  b � r  ü r ü n ,  h � z m e t  v e y a  � ş
m o d e l �  g e l � ş t � r m e k  ç o k  c a z � p  v e  ç o k  k a t m a
d e ğ e r  ü r e t e c e k  b � r  d u r u m  o l s a  d a ,  b � r
f � r m a n ı n  ü r ü n  v e y a  f o n k s � y o n l a r ı n d a k �  b � r
d e ğ � ş � k l � ğ � n  y e n � l � k / � n o v a s y o n
o l a r a k  d e ğ e r l e n d � r � l e b � l m e s �  � ç � n  m � n � m u m
k o ş u l ,  f � r m a  � ç � n  y e n �  ( v e y a  ö n e m l �
d e r e c e d e  � y � l e ş t � r � l m � ş )  o l m a s ı  v e  t a b �  k �
b u  y e n � l � ğ � n  f � r m a  � ç � n  b � r
f a y d a / d e ğ e r  y a r a t ı y o r  o l m a s ı d ı r .
İ n o v a s y o n u n  e n  k ı s a  t a n ı m ı  � s e  “ d e ğ e r
k a t a n  y e n � l � k ”  v e y a  “ y e n �  f � k � r l e r � n  ( t � c a r � )
b � r  d e ğ e r e  d ö n ü ş t ü r ü l m e s �  s ü r e c � d � r . ”
İ n o v a s y o n u ,  Ş e k � l  1  ‘ d e  g ö r ü l d ü ğ ü  g � b � ,
u y g u l a n d ı ğ ı  a l a n ,  e t k � s �  v e  k u l l a n ı l a n
k a y n a k l a r a  g ö r e  d e ğ � ş � k  s ı n ı f l a n d ı r m a l a r a
t a b �  t u t a b � l � r � z .  F � r m a l a r ı n  k u r u m s a l
� n o v a s y o n  s � s t e m � n � n  k a p s a m l ı  b � r  ş e k � l d e
t ü m  � n o v a s y o n  t ü r l e r � n �  d e s t e k l e m e s �
g e r e k m e k t e d � r .
 
 

“Oslo  Manual  -  Guide l ines  fo r

Col lect ing  and  Interpret ing  Innovat ion

Data ” ,  which  i s  one  of  the  most

f requent ly  used  re ference  sources  in

these  subjects ,  def ines  the  te rm

“ innovat ion ”  or  “newness ”  as  the  te rm

commonly  used  in  Turk i sh  as  fo l lowing :

“An  innovat ion  i s  the  implementat ion  of

a  new  or  s ign i f icant ly  improved  product

(good  or  serv ice ) ,  or  process ,  a  new

market ing  method ,  or  a  new

organizat iona l  method  in  bus iness

pract ices ,  workplace  organizat ion  or

externa l  re lat ions . ”  

Although  deve loping  a  new  product ,

serv ice  or  bus iness  model  fo r  the  wor ld ,

fo r  the  country  or  fo r  the  indust ry  i s  very

inv i t ing  and  wi l l  create  added  va lue ,  the

min imum  condi t ion  fo r  a  change  in  a

f i rm 's  products  or  funct ions  to  be

cons idered  a  newness  /  innovat ion  i s  that

i t  i s  new  (or  s ign i f icant ly  improved )  fo r

the  f i rm  and  of  course ,  th i s  innovat ion

creates  a  benef i t  /  va lue  fo r  the  f i rm .  The

shortest  def in i t ion  of  innovat ion  i s

“ innovat ion  that  adds  va lue ”  or  “ the

process  of  turn ing  new  ideas  in to

(commerc ia l )  va lue . ”

As  can  be  seen  in  F igure  1 ,  we  can  div ide

innovat ion  to  di f fe rent  c lass i f icat ions

accord ing  to  the  appl icat ion  area ,  ef fect

and  resources  used .  Companies  need  to

support  a l l  types  of  innovat ion  of  the

corporate  innovat ion  sys tem

comprehens ive ly .
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Şekil 1. İnovasyon türleri: uygulama alanına, etkisine ve kaynağına göre / Types
of innovation: according to the application area, effect and resources



K u r u m s a l  � n o v a s y o n  ç a l ı ş m a l a r ı n ı n  b a ş a r ı l ı
o l m a s ı n ı n  � k �  a n a  f a y d a s ı  v a r d ı r .  B � r � n c � s � ,
p a y d a ş l a r d a n  t o p l a n a n  y e n � l � k ç �  f � k � r l e r  � l e
f � r m a  t a s a r r u f  s a ğ l a y a b � l � r ,  ü r ü n
v e  s ü r e ç  k a l � t e s � n �  � y � l e ş t � r e b � l � r ,  g e l � r  a r t ı ş ı
v e  p a z a r  p a y ı n d a  b ü y ü m e  s a ğ l a n a b � l � r .
İ k � n c �  ö n e m l �  f a y d a  � s e ;  f � k � r l e r �  d e ğ e r
b u l a n ,  â t ı l  k a l a n  k a p a s � t e l e r � n �  k u l l a n m a
v e  d e n e m e l e r  y a p m a k  � ç � n  f ı r s a t  b u l a n ,
� ç � n d e  b u l u n d u k l a r ı  o r t a m ı  d e ğ � ş t � r e b � l e n
v e  n � h a y e t � n d e  y a r a t t ı k l a r ı  k a t m a
d e ğ e r l e r d e n  p a y l a r ı n ı  a l a n  ç a l ı ş a n l a r ı n
m e m n u n � y e t  v e  s a d a k a t l e r � n � n
a r t m a s ı d ı r .
 
P e k � ,  k u r u m l a r ı n  � n o v a s y o n d a  b a ş a r ı l ı
o l m a l a r ı  � ç � n  n e l e r  y a p m a s ı  g e r e k m e k t e d � r ?
E � n s t e � n ’ ı n  d e d � ğ �  g � b � ,  “ s o r u n l a r ı m ı z ı ,  b u
s o r u n l a r ı  y a r a t ı r k e n  k u l l a n d ı ğ ı m ı z
d ü ş ü n m e  ş e k l � n �  k u l l a n a r a k  ç ö z e m e y � z . "
İ h t � y a ç  v e  p r o b l e m l e r e  f a r k l ı
b a k a b � l d � ğ � m � z  z a m a n  f a r k l ı  ç ö z ü m l e r
g e l � ş t � r e b � l � r � z .  B u n u n  � s e  � k �  t e m e l
b � l e ş e n �  v a r d ı r ;  
� )  b � r e y l e r � n  s o r g u l a m a  v e  y a r a t ı c ı l ı k
b e c e r � l e r � n � n  v e  d e n e m e  � m k a n l a r ı n ı n
a r t ı r ı l m a s ı  v e
 � � )  p r o j e  t a k ı m l a r ı n ı n  f a r k l ı  d � s � p l � n l e r d e n
v e  f a r k l ı  b a k ı ş  a ç ı l a r ı n a  s a h � p  k � ş � l e r d e n
o l u ş t u r u l m a s ı .  B u  y a z ı d a  � k � n c �  b � l e ş e n �
b � r a z  a ç m a k  v e  g ü z e l  b � r  ö r n e ğ � n d e n
b a h s e t m e k  � s t e r � m .
K u r u m l a r ı n ,  f � r m a l a r ı n  v e  h a t t a  b � r e y l e r � n
k a r ş ı l a ş t ı k l a r ı  s o r u n l a r  g e n e l l � k l e  k a r m a ş ı k ,
ç e l � ş e n  � s t e r l e r �  o l a n ,  b � r ç o k  d � s � p l � n d e n
b � l g �  v e  b � r � k � m � n  k u l l a n ı l a r a k  ç ö z ü l m e s �
g e r e k e n  s o r u n l a r d ı r .  M ü ş t e r � l e r � n ,  m e y v e
s o y a c a ğ ı  g � b �  ç o k  b a s � t  v e  u c u z  o l a n  b � r
ü r ü n d e n  b � l e  o n l a r c a  v e  b � r b � r �  � l e  ç e l � ş e n
b e k l e n t � l e r �  v a r d ı r .  M e s e l a ,  m e y v e
s o y a c a ğ ı n ı n  h e m  k e s k � n  h e m  d e  g ü v e n l �
o l m a s ı  � s t e n � r ,  h e m e n  h e r  ü r ü n d e n  h e m
u c u z  h e m  d e  d a y a n ı k l ı  o l m a s ı n ı  b e k l e r � z .  

B a ş a r ı l ı  ü r ü n  v e  h � z m e t l e r  g e l � ş t � r e b � l m e k
� ç � n  h e m  p a y d a ş l a r ı n  b e k l e n t � l e r � n �  � y �
a n l a m a k  ( T a s a r ı m  O d a k l ı  D ü ş ü n m e
y a k l a ş ı m ı n ı n  E m p a t �  a ş a m a s ı  b u n u n l a
� l g � l � d � r )  h e m  d e  ç o k  s a y ı d a  v e  b a z e n  b � r b � r �
� l e  ç e l � ş e n  b e k l e n t � l e r �  y a r a t ı c ı  b � r
ş e k � l d e  k a ş ı l a m a m ı z  g e r e k � r .  H e r  � k � s � n �  d e
� y �  y a p a b � l m e k  � ç � n  p r o j e  t a k ı m ı m ı z d a  f a r k ı
d � s � p l � n l e r d e n  k � ş � l e r � n  o l m a s ı  g e r e k � r .

There  are  two  main  benef i t s  to  the

success  of  corporate  innovat ion  ef for ts .

F i r s t ,  the  company  can  save  money ,

improve  product  and  process  qual i ty ,

increase  revenue  and  increase  market

share  with  innovat ive  ideas  col lected

f rom  s takeholders .  The  second  important

benef i t  i s ;  i t  i s  an  increase  in  the

sat i s fact ion  and  loya l ty  of  the  employees

whose  ideas  are  va lued ,  who  f ind  the

opportuni ty  to  use  the i r  inact i ve  capac i ty

and  t ry  the i r  capac i ty ,  change  the i r

env i ronment  and  ul t imate ly  take  the i r

share  of  the  added  va lue  they  create .

 

So ,  what  should  organizat ions  do  to

succeed  in  innovat ion ?

As  Einste in  sa id ,  "  We  cannot  so lve  our

problems  with  the  same  th ink ing  we

used  when  we  created  them . "

When  we  can  look  at  the  needs  and

problems  di f fe rent ly ,  we  can  deve lop

di f fe rent  so lut ions .  This  has  two  main

components ;  

i )  increas ing  ind iv idua ls '

inqui ry  and  creat iv i ty  sk i l l s  and

exper imentat ion  opportuni t ies ;  and

i i )  creat ion  of  pro ject  teams  f rom

di f fe rent  disc ip l ines  and  people  with

di f fe rent  perspect ives .  In  th i s  ar t ic le ,  I

would  l i ke  to  ta lk  about  the  second

component  and  give  a  good  example .

Problems  faced  by  ins t i tut ions ,  f i rms ,  and

even  ind iv idua ls  are  of ten  complex ,

contrad ictory  demands  that  need  to  be

so lved  us ing  knowledge  and

accumulat ion  f rom  many  disc ip l ines .

Customers  have  dozens  and

contrad ictory  expectat ions  f rom  a

product  that  i s  very  s imple  and  cheap ,

such  as  f ru i t  peeler .  For  example ,  we

want  f ru i t  peeler  to  be  both  sharp  and

safe ,  we  expect  a lmost  any  product  to  be

both  cheap  and  durable .

In  order  to  deve lop  success fu l  products

and  serv ices ,  we  need  to  both

understand  the  s takeholders '

expectat ions  ( the  Empathy  phase  of  the

Des ign  Or iented  Think ing  approach  i s

re lated  to  th i s )  and  creat ive ly  meet

numerous  and  somet imes  contrad ictory

expectat ions .  In  order  to  do  both  wel l ,

our  pro ject  team  must  inc lude  people

f rom  di f fe rent  disc ip l ines .
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B u  d u r u m u  e n  � y �  ö z e t l e y e n  h � k a y e ,  f � l  v e
a l t ı  k ö r  a d a m  h � k a y e s � d � r .  B � l d � ğ � n � z
g � b � ,  h e r  b � r  k ö r  a d a m  f � l �  d o k u n d u ğ u
y e r � n e  g ö r e  t a n ı m l a r ,  b � r � s � n e  g ö r e  f � l
d e n � l e n  ş e y  b � r  h a l a t t ı r ,  d � ğ e r � n e  g ö r e  b � r
d u v a r .  
  
 A s l ı n d a ,  a l d ı ğ ı m ı z  e ğ � t � m ,  y e t � ş t � ğ � m � z
o r t a m  v e  t e c r ü b e l e r � m � z l e  h e r  b � r � m � z  f � l � n
b � r  t a r a f ı n d a n  d o k u n a n  k ö r  a d a m l a r
g � b � y � z .  B a z ı m ı z  p a z a r l a m a y ı  ç o k  � y �  b � l � r ,
b a z ı m ı z  ü r e t � m � ,  b a z ı m ı z  � n s a n
k a y n a k l a r ı n ı .  B a z ı m ı z  p s � k o l o j � y �  ç o k  � y �
b � l � r ,  b a z ı m ı z  b � y o l o j � y �  v e y a  k � m y a y ı .
B a z ı l a r ı m ı z  f a k � r  a � l e d e n  g e l m � ş t � r ,
b a z ı l a r ı m ı z  b a s k ı c ı  a � l e d e n  g e l m � ş t � r ,
b a z ı l a r ı n ı n  � s e  a � l e s �  b � l e  y o k t u r .  
B a z ı l a r ı m ı z ı n  m a t e m a t � k  z e k â s ı  h a r � k a d ı r ,
b a z ı l a r ı m ı z ı n  � s e  d u y g u s a l  z e k â s ı  v e
� l e t � ş � m  k a b � l � y e t l e r �  ç o k  � y � d � r .
E ğ e r  p r o j e  t a k ı m l a r ı m ı z d a  b u  ç e ş � t l � l � ğ e  y e r
v e r m e z s e k ,  k e n d �  d � s � p l � n � m � z �  g ö k l e r e
ç ı k a r t ı p  f a r k l ı  d � s � p l � n l e r �  v e  f a r k l ı
d ü ş ü n e n l e r �  d ı ş l a r s a k ,  f a r k l ı  f � k � r l e r � n
� f a d e  e d � l m e s � n �  z o r l a ş t ı r ı r s a k  h e m
p r o b l e m � n  a n a l � z � n d e  h e m  d e  ç ö z ü m ü n
s e n t e z � n d e  b a ş a r ı s ı z  o l u r u z .

The  s tory  that  best  summar izes  th i s

s i tuat ion  i s  the  s tory  of  elephant  and  s ix

b l ind  men .  As  you  know ,  each  bl ind  man

def ines  the  elephant  accord ing  to  where

he  touches ,  accord ing  to  one ,  what  i s

ca l led  an  elephant  i s  a  rope ,  to  another ,

i t  i s  a  wal l .

 

In  fact ,  with  the  educat ion  we  rece ive ,

the  env i ronment  we  were  ra i sed  in ,  and

our  exper iences ,  we  are  l i ke  the  bl ind

men ,  each  of  us  touching  one  s ide  of  the

e lephant .  Some  of  us  know  market ing

some  of  us  know  product ion ,  some  of  us

know  human  resources  very  wel l .  Some  of

us  know  psychology  very  wel l ,  some  of  us

know  bio logy  or  chemist ry .  Some  of  us

come  f rom  a  poor  fami ly ,  some  of  us

come  f rom  an  oppress ive  fami ly ,  some  do

not  even  have  a  fami ly .  Some  of  us  have

great  mathemat ica l  in te l l igence  and

some  of  us  have  very  good  emot iona l

inte l l igence  and  communicat ion  sk i l l s .

I f  we  don ' t  inc lude  th i s  divers i ty  in  our

pro ject  teams ,  i f  we  glor i f y  own

disc ip l ine  and  exc lude  di f fe rent

d isc ip l ines  and  di f fe rent  th inkers ,  i f  we

make  i t  di f f icu l t  fo r  di f fe rent  ideas  to

expressed ,  we  fa i l  both  in  the  analys i s  of

the  problem  and  in  the  synthes i s  of  the

so lut ion .
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“ I f  you want  to  go  fas t ,  go  a lone .  I f  you want  to  go  far ,  go  together !
Hızl ı  g i tmek  i s t iyor san  t ek  baş ına  g i t ,  uzak lara  g i tmek  i s t er s en  b ir l ik t e  g i t !
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O r t a k  A k ı l  v e  C o v � d 1 9  P a n d e m � s �  Y e n �
k o r o n a v � r ü s  ( C o v � d 1 9 )  p a n d e m � s �  1 0  M a r t
2 0 2 0 ’ d e  T ü r k � y e ’ y e  u l a ş t ı  v e  1 5  M a r t ’ t a
ü l k e m � z d e  b u  h a s t a l ı k t a n  � l k  c a n  k a y b ı
g e r ç e k l e ş t � .  1  H a z � r a n  � t � b a r � y l e
T ü r k � y e ’ d e  b u  h a s t a l ı k t a n  ö l ü m  s a y ı s ı  � s e
4 5 6 3 ’ e  u l a ş t ı .  
B � r  p s � k � y a t r  o l a n  E l � s a b e t h  K ü b l e r - R o s s ’ u n
1 9 6 9  y ı l ı n d a  g e l � ş t � r d � ğ �  “ Y a s  S ü r e c � ”
d a h a  s o n r a l a r ı  d e ğ � ş � m  y ö n e t � m � n d e  d e
k u l l a n ı l m a y a  b a ş l a n d ı .  B u  d e ğ � ş � m  s ü r e c � ,
Ş o k  –  İ n k â r  –  K ı z g ı n l ı k  –  D e p r e s y o n  –
D e n e m e  –  K a r a r  –  E n t e g r a s y o n
a ş a m a l a r ı n d a n  o l u ş u y o r .  B � r  k � ş �  v e y a
k u r u m  b u  s ü r e c � n  � l k  a ş a m a l a r ı n ı  n e  k a d a r
h ı z l ı  a t l a t ı r s a ,  o  k a d a r  a z  e n e r j �  v e
k a y n a ğ ı n ı  f a y d a s ı z  � ş l e r e  a y ı r m ı ş  v e  o
k a d a r  h ı z l ı  b � r  ş e k � l d e  ç ö z ü m l e r  ü r e t m e y e
b a ş l a m ı ş  o l u r .
B � z  d e  � n n o C e n t r u m  f � r m a s ı  o l a r a k  h e m
d e ğ � ş � m  s ü r e c � n � n  h ı z l ı  � l e r l e m e s �  h e m  d e
f a r k l ı  d � s � p l � n l e r d e n ,  f a r k l ı  s e k t ö r l e r d e n
k u r u m l a r ı n  v e  u z m a n l a r ı n  b � r  a r a y a
g e l e r e k  C o v � d 1 9 ’ u n  k ı s a  v e  o r t a  v a d e
y a r a t t ı ğ ı  s o r u n l a r ı n  o r t a d a n  k a l d ı r ı l m a s ı
� ç � n  N � s a n  a y ı  b a ş ı n d a  T ü r k � y e  C o v � d 1 9
O r t a k  A k ı l  P l a t f o r m u n u  - w w w . t r -
c o v � d 1 9 . c o m -  k u r m a y a  v e  g � r � ş � m c � l e r e
y a r d ı m c ı  o l m a k  � ç � n  b � r  o n l � n e  g � r � ş � m
h ı z l a n d ı r m a  p r o g r a m ı  y ü r ü t m e y e  k a r a r
v e r d � k .  B e n � m  v e  o r t a ğ ı m  D r .  A h m e t
Ç u b u k c u ’ n u n  k o o r d � n a t ö r l ü ğ ü n ü  y a p t ı ğ ı m ı z
b u  s o s y a l  s o r u m l u l u k  p r o j e s � n d e ,  k ı s a
z a m a n d a  T ü r k � y e ’ n � n  1 3  ş e h r � n d e n ,  6 6  t a n e
f � r m a ,  ü n � v e r s � t e  v e  d e r n e k  v e  1 7 2  g ö n ü l l ü
m e n t o r  b � r  a r a y a  g e l d � .  M e n t o r l a r ı m ı z d a n
% 4 9 ’ u n u n  2 0  y ı l  v e  ü z e r �  � ş  t e c r ü b e s �  v a r d ı .
P a y d a ş l a r ı m ı z  a r a s ı n d a  H a b � t a t ,  T ü r k
K ı z ı l a y ,  T 3  V a k f ı  v e  T T G V  g � b �  d e r n e k l e r ,  
H a v e l s a n ,  T ü r k s a t  v e  U l u d a ğ  İ ç e c e k  g � b �
f � r m a l a r ,  B � l k e n t  C y b e r p a r k ,  O D T Ü
T e k n o k e n t  g � b �  t e k n o p a r k l a r  v e  İ z m � r
E k o n o m �  Ü n � v e r � s t e s � ,  L o k m a n  H e k � m
Ü n � v e r s � t e s �  g � b �  ü n � v e r s � t e l e r  v a r d ı .  2 7
N � s a n  P a z a r t e s �  g ü n ü  l a n s m a n ı
g e r ç e k l e ş t � r d � k .  B � r  h a f t a  � ç � n d e  5 1 1
g � r � ş � m c �  p l a t f o r m a  k a y ı t  y a p t ı r d ı  v e  1 7 6
t a n e  g � r � ş � m  f � k r �  g ö n d e r � l d � .  G ö n d e r � l e n
f � k � r l e r d e n  1 0 2  t a n e s �  p r o g r a m a  d a h � l  e d � l d �
v e  y a k l a ş ı k  � k �  h a f t a l ı k  m e n t o r l u k  s ü r e s � n d e
h e m  g � r � ş � m c � l e r e  o n l � n e  m e n t o r l u k  h e m  d e
g � r � ş � m c � l � k  v e  p a n d e m �  � l e  � l g � l �  1 7  t a n e
o n l � n e  e ğ � t � m  v e  w e b � n a r  v e r � l d � .

Shared  Minds  and  Cov id19  Pandemic

The  new  coronav i rus  (Cov id19 )  pandemic

has  reached  Turkey  on  March  10 ,  2020

and  on  March  15  the  f i r s t  case  of  death

f rom  th i s  disease  took  place  in  our

country .  1  As  of  June  1 ,  the  number  of

deaths  f rom  th i s  disease  in  Turkey  has

reached  4563 .

The "Mourning  Process "  deve loped  by

El i sabeth  Kübler -Ross ,  a  psychiat r i s t ,

in  1969 ,  was  l a ter  used  in  change

management .  The  s tages  of  gr ie f  inc lude :

Shock  –  Denia l  –  Anger  –  Depress ion  –

Test ing  –  Barga in ing  –  Acceptance .  The

faster  a  person  or  organizat ion  gets

through  the  f i r s t  s tages  of  th i s  process ,

the  less  energy  and  resources  they

devote  to  use less  jobs  and  the  fas ter  they

begin  to  produce  so lut ions .

We ,  as  the  innoCentrum  company ,  have

dec ided  to  establ i sh  and  execute  Turkey

Cov id19  Shared  Minds  Plat form  -www . t r -

cov id19 .com -  an  onl ine  venture

acce lerat ion  program  to  ass i s t

ent repreneurs  in  ear ly  Apr i l  both  fo r  the

rapid  progress  of  the  change  process  and

for  the  el iminat ion  of  the  short  and

medium - te rm  problems  of  Cov id19  by

br ing ing  together  ins t i tut ions  and

experts  f rom  di f fe rent  disc ip l ines ,

di f fe rent  sectors .  

In  th i s  soc ia l  respons ib i l i t y  pro ject ,  in

which  my  partner  Dr .  Ahmet  Çubukcu

and  I  take  part  as  coord inators ,  66

companies ,  univers i t ies  and  assoc iat ions

f rom  13  c i t ies  in  Turkey ,  and  172

vo lunteer  mentors  came  together  in  a

short  t ime .  49% of  our  mentors  had  over

20  years  of  work  exper ience .  Among  our

stakeholders  were  assoc iat ions  such  as

Habi tat ,  Turk i sh  Red  Crescent ,  T3

Foundat ion  and  TTGV ,  companies  as

Have lsan ,  Turksat  and  Uludag  Beverages ,

techno  parks  as  Bi lkent

Cyberpark ,  ODTU  Teknokent ,  and

univers i t ies  as  I zmir  Univers i ty  of

Economics ,  Lokman  Hekim  Univers i ty .

We  held  the  l aunching  meet ing  on

Monday ,  Apr i l  27 .  With in  a  week ,  51 1

ent repreneurs  reg i s tered  to  the

plat form  and  176  venture  ideas  were

submit ted .  102  of  the  ideas  sent  were

inc luded  in  the  program ,  and  both  onl ine

mentor ing  and  17  onl ine  t ra in ing  and

webinars  on  entrepreneursh ip  and

pandemic  were  prov ided  fo r

ent repreneurs  dur ing  the  two -week

mentor ing  per iod .
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M e n t o r  d e ğ e r l e n d � r m e l e r � ,  m e n t o r  v e
g � r � ş � m c �  o y l a m a l a r ı  v e  y o r u m l a r ı
s o n u c u n d a  4 2  g � r � ş � m  j ü r �  a ş a m a s ı n a
s e ç � l d � .  H e r  b � r  g � r � ş � m � n  ü ç  d a k � k a l ı k
s u n u m  y a p t ı ğ ı  v e  j ü r �  ü y e l e r � n � n  s o r u l a r ı n ı
c e v a p l a n d ı r d ı ğ ı  s ü r e c � n  a r d ı n d a n  j ü r �
ü y e l e r �   d e ğ e r l e n d � r m e l e r � n �  t a m a m l a d ı l a r
v e  E n  İ y �  2 0  G � r � ş � m c �  b e l � r l e n d � .  E n  � y �  2 0
g � r � ş � m  � ç � n  H a z � r a n  a y ı n d a  Y a t ı r ı m c ı  � l e
B u l u ş m a  e t k � n l � ğ �  d ü z e n l e n e r e k ,
g � r � ş � m c � l e r � n  y a t ı r ı m c ı l a r a  d � r e k t  s u n u m
y a p m a l a r ı  s a ğ l a n a c a k .
T ü r k � y e  C o v � d 1 9  O r t a k  A k ı l  P l a t f o r m u ’ n u n
b e n z e r  o n l � n e  g � r � ş � m  h ı z l a n d ı r m a
p r o g r a m l a r ı n d a  f a r k l ı  k ı l a n  b � r k a ç  ö z e l l � ğ �
v a r d ı :
1 .   F � k � r  t o p l a m a  v e  m e n t o r l u k  s ü r e s �
h a c k a t h o n ’ l a r d a  o l d u ğ u  g � b �  1 - 2  g ü n  d e ğ � l ,
y a k l a ş ı k  2  h a f t a  o l a r a k  p l a n l a n d ı  k �  h e m
g � r � ş � m c � l e r � n  f � k � r l e r � n �  o l u ş t u r m a l a r ı  � ç � n
y e t e r � n c e  s ü r e l e r �  o l s u n  h e m  d e  o n l � n e
m e n t o r l u k  v e  e ğ � t � m l e r  s a y e s � n d e
f � k � r l e r � n �  o l g u n l a ş t ı r m a l a r ı  � ç � n  y e t e r � n c e
s ü r e l e r �  o l s u n .  M e s e l a ,  b a z ı
g � r � ş � m l e r � m � z  5 0 - 6 0  s a a t  m e n t o r l u k
h � z m e t �  a l a b � l d � l e r .
2 . P l a t f o r m a  d a h � l  e d � l e n  g � r � ş � m  f � k � r l e r �
h e m  t ü m  m e n t o r l a r ı n  h e m  d e  d � ğ e r
g � r � ş � m c � l e r � n  t a r t ı ş m a s ı n a  a ç ı l d ı .  B ö y l e l � k l e
k u l l a n ı c ı l a r  y o r u m l a r ı y l a  v e  o y l a r ı y l a
g � r � ş � m c � l e r e  d e s t e k  o l d u l a r .  
3 .   P l a t f o r m d a k �  t a r t ı ş m a  a l a n ı n d a  f � k � r
s a h � p l e r �  g � z l �  t u t u l a r a k ,  t a r t ı ş m a n ı n  k � ş � l e r
ü z e r � n d e  d e ğ � l  f � k � r l e r  ü z e r � n e  y a p ı l m a s ı
s a ğ l a n d ı .

As  a  resu l t  of  mentor  rev iews ,  mentor

and  entrepreneur  votes  and  comments ,

42  enterpr i ses  were  se lected  to  the  ju ry

s tage .  After  each  venture  made  a  three -

minute  presentat ion  and  answered  the

quest ions  of  the  ju ry  members ,  the  ju ry

members  completed  the i r  eva luat ions

and  the  Top  20  Entrepreneurs  were

se lected .  For  the  top  20  ventures ,  the

Meet ing  with  Investors  event  wi l l  be  held

in  June ,  and  entrepreneurs  wi l l  be

del i ver  di rect  presentat ions  to  the

investors .  

Turkey  Cov id19  Shared  Minds  Plat form

had  severa l  features  that  made  i t

d i f fe rent  f rom  s imi la r  onl ine  venture

acce lerat ion  programs :  

1 .   Idea  col lect ion  and  mentor ing  t ime  i s

p lanned  about  2  weeks ,  not  as  1 -2  days  as

in  hackathons ,  so  that  entrepreneurs

have  enough  t ime  to  fo rm  the i r  ideas  and

have  enough  t ime  to  mature  the i r  ideas

thanks  to  onl ine  mentor ing  and

tra in ings .  For  example ,  some  of  the

ventures  were  able  to  get  50 -60  hours  of

mentor ing  serv ice .

2 .  Entrepreneur ia l  ideas  inc luded  in  the

plat form  were  open  to  discuss ion  of  both

mentors  and  other  entrepreneurs .  Thus ,

users  supported  entrepreneurs  with  the i r

comments  and  votes .

3 .     In  the  discuss ion  area  on  the  plat form ,

the  idea  owners  were  kept  secret ,  so  that

the  discuss ion  was  made  on  ideas ,  not  on

indiv idua ls .
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C r e a t � v e  B u s � n e s s  N e t w o r k  D a n � m a r k a
m e r k e z l �  b � r  � ş b � r l � ğ �  a ğ ı .  Ö z e l l � k l e  y a r a t ı c ı
e n d ü s t r � l e r  v e  k ü l t ü r  e k o n o m � l e r � n e
o d a k l a n a n  b u  o l u ş u m u n  6 0 ' ı  a ş k ı n  ü l k e d e
t e m s � l c � l � k l e r �  b u l u n u y o r .  H e r  y ı l  ü l k e
ş a m p � y o n l a r ı n ı  s e ç e n  b u  t e m s � l c � l � k l e r
b � r � n c �  o l a n  e k � b �  D a n � m a r k a ' y a  d ü n y a
f � n a l � n e  g ö n d e r � y o r .  
B u  y ı l  d a  p l a n  b u y d u  a s l ı n d a .  A n c a k
C O V I D - 1 9  s ü r e c � n � n  y a r a t t ı ğ ı  u l u s l a r a r a s ı
k a o s  b � r ç o k  ü l k e d e  e t k � n l � k l e r � n  � p t a l � n e
n e d e n  o l d u  v e  t a b � �  2 0 2 0  d ü n y a  f � n a l � n � n
d e .  T a b � �  e t k � n l � k l e r � n �  y a p m a k t a n
v a z g e ç m e y e n  ü l k e l e r  d e  v a r d ı .
O r g a n � z a s y o n u n  2 0 1 9  y ı l ı  � t � b a r �  � l e  T ü r k � y e
t e m s � l c � s �  o l a n  İ z m � e  E k o n o m �  Ü n � v e r s � t e s �
Y a r a t ı c ı  E k o n o m �  A r a ş t ı r m a  v e  U y g u l a m a
M e r k e z �  d e  T ü r k � y e  f � n a l � n �  � p t a l
e t m e k t e n s e  b � r  o n l � n e  f � n a l e  d ö n ü ş t ü r m e y �
t e r c � h  e t t � .  
İ t a l y a , G a n a ,  M ı s ı r ,  U g a n d a ,  H � n d � s t a n ,
İ n g � l t e r e  v e  T ü r k � y e  o l m a k  ü z e r e  t o p l a m  6
ü l k e d e n  2 4  t a k ı m ı n  y a r ı ş t ı ğ ı  b u  � l k  e t k � n l � k
İ z m � r  t � c a r e t  O d a s ı ,  İ n c �  H o l d � n g ,  E G I A D
A n g e l s ,  M o d e r n  M e d � a ,  S h � b u m �
I n t e r n a t � o n a l  v e  W � t h C o  C o w o r k � n g
s p o n s o r l u k l a r ı n d a  g e r ç e k l e ş t � .  J ü r �
ü y e l e r � n �  h e m  y a t ı r ı m c ı  k � m l � ğ �  � l e  ö n e
ç ı k a n  � s � m l e r  h e m  d e  u l u s l a r a r a s ı
s e k t ö r e l  d e n e y � m l e r �  � l e  e ş l � k  d e n  S n .  N e ş e
G Ö K ,  S n .  M e h m e t  R a ş � t  Ö Z S A R U H A N ,
S n .  M e r t  G Ö N E N  v e  S n . S e v a y  İ p e k  A y d ı n
y a p t ı .

Creat ive  Bus iness  Network  i s  a
col laborat ion  network  based  in  Denmark .

This  fo rmat ion ,  which  espec ia l l y  focuses
on  creat ive  indust r ies  and  cul tura l
economies ,  has  representat i ve  of f ices  in
more  than  60  countr ies .  These
representat i ves ,  who  choose  the  country
champions  every  year ,  send  the  f i r s t
team  to  Denmark ,  to  the  wor ld  f ina l .
This  was  the  plan  fo r  th i s  year ,  actua l l y .

However ,  the  in ternat iona l  chaos  created
by  the  COVID - 19  caused  the  cancel la t ion
of  events  in  many  countr ies  and  of
course  the  cancel la t ion  of  2020  wor ld
f ina l .  Of  course ,  there  were  a lso
countr ies  that  did  not  cancel  the i r
act i v i t ies .  I zmir  Univers i ty  of  Economics ,

Creat ive  Economy  Research  and
Appl icat ion  Center ,  Turkey  representat i ve
of  the  organizat ion  as  of  2019 ,  prefer red
to  turn  the  Turkey  f ina l  in to  an  onl ine
f ina l  rather  than  cancel  i t .  

This  f i r s t  event ,  where  24  teams
competed  f rom  6  countr ies ,  inc luding
I ta ly ,  Ghana ,  Egypt ,  Uganda ,  Ind ia ,  Br i ta in
and  Turkey ,  took  place  under  the
sponsorsh ip  of  I zmir  Chamber  of
Commerce ,  Inc i  Hold ing ,  EGIAD  Angels ,

Modern  Media ,  Shibumi  Internat iona l  and
WithCo  Cowork ing .  The  ju ry  members
were  Neşe  GÖK ,  Mehmet  Raş i t
ÖZSARUHAN ,  Mert  GÖNEN  and  Sevay
İpek  Aydın ,  prominent  names
with  investor  and  in ternat iona l  sectora l
exper iences .
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f ı n a l  f o r  c r e a t i v e  b u s ı n e s s e s :

a n  I n t e r n a t i o n a l  E v e n t  i n  P a n d e m i c  D ays

YARATICI  İŞLER FİNALİ :  PANDEMİ GÜNLERİNDE BİR ULUSLARARASI  ETKİNLİK

Yaratıcı Endüstriler alanında çalışan üreten yeteneklerin girişimcilik yetkinliklerini uluslararası platformlarda
gösterebilmesine katkı sunmak üzere Ulusal temsilciliğini yapmakta olduğumuz Creative Business Network'ün
her yıl üye ülkelerde gerçekleşen ulusal finallerine bu yıl Türkiye de katıldı. Pandemiye rağmen gerçekleşen
organizasyona dair detayları paylaşmak istedik.  
This year, Turkey participated in the national finals of the Creative Business Network, which we represent as the National
Representative of Turkey, to contribute to the ability of productive talents working in the Creative Industries field to
demonstrate their entrepreneurial competencies on international platforms. Despite the pandemic, we wanted to share details
of the organization that took place.



T ü m  t a k ı m l a r ı n  u l u s l a r a r a s ı  b � r  g � r � ş � m c � l � k
p o r t a l ı n a  ü y e  o l a r a k  k a t ı l d ı k l a r ı
y a r ı ş m a d a  ç o k  f a r k l ı  s e k t ö r l e r d e n  p r o j e l e r
� ç e r d � k l e r �  y a r a t ı c ı  u n s u r  b � r  y a n a
1 4  f a r k l ı  s o r u  � ç e r e n  b � r  d e ğ e r l e n d � r m e
d � z � n �  ü z e r � n d e n  d e ğ e r l e n d � r � l d � .  
C r e a t � v e  B u s � n e s s  N e t w o r k  G l o b a l  A ğ
Y ö n e t � c � s �  D � e g o  J a é n ' � n  a ç ı l ı ş  k o n u ş m a s ı
v e  G a m e  o f  T r o n e s  v e  M A R V E L  f � l m l e r � n � n
a n � m a s y o n  e k � p l e r � n d e k �  ç a l ı ş m a l a r ı  � l e
t a n ı n a n  S n .  O n u r  C a n  Ç a y l ı ' n ı n  k e y n o t e -
s p e a k e r   o l a r a k  y a p t ı ğ ı  r e n k l �  s u n u m l a r  � l e
z e n g � n l e ş e n  e t k � n l � k t e  b � r � n c � l � ğ �  � k �  t a k ı m
k a z a n d ı .  W A I T E R A T I N G  v e  C a r 4 F u t u r e
t a k ı m l a r ı  2 0 2 1  y ı l ı n d a  D a n � m a r k a ' n ı n
K o p e n h a g  k e n t � n d e  g e r ç e k l e ş m e s �
p l a n l a n a n  C r e a t � v e  B u s � n e s s  C u p  D ü n y a
f � n a l � n d e  ü l k e m � z �  t e m s � l  e d e c e k l e r .

In  the  contest ,  where  a l l  teams
part ic ipated  as  members  of  an
internat iona l  entrepreneursh ip  porta l ,
pro jects  f rom  many  di f fe rent  sectors ,

apart  f rom  the  creat ive  element  they
inc luded ,  were  eva luated  through  an
eva luat ion  index  conta in ing  14  di f fe rent
quest ions .

Two  teams  won  f i r s t  pr ize  in  the  event ,

enr iched  with  the  opening  speech  of
Diego  Jaén ,  Creat ive  Bus iness  Network
Global  Network  Manager ,  and  color fu l
presentat ions  made  by  keynote -speaker
Onur  Can  Çay l ı ,  known  fo r  his  work  in
an imat ion  teams  of  Game  of  Thrones  and
MARVEL  f i lms .  WAITERATING  and
Car4Future  teams  wi l l  represent  our
country  in  the  Creat ive  Bus iness  Cup
Wor ld  f ina l ,  which  i s  planned  to  take
place  in  Copenhagen ,  Denmark  in  2021 .
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D � j � t a l  o y u n  - v � d e o  g a m e -  C a m b r � d g e
D � c t � o n a r y ' y e  g ö r e  ( 2 0 2 0 )  k ı s a c a ;
d ü ğ m e l e r e  b a s a r a k  o y n a t ı c ı n ı n  e k r a n d a
h a r e k e t l �  g ö r ü n t ü l e r �  k o n t r o l  e t t � ğ �  b � r  o y u n
t ü r ü d ü r .  B � l g � s a y a r  t a b a n l ı ,  m e t � n  y a  d a
g ö r s e l l � k  ü z e r � n e  � n ş a  e d � l m � ş  o l a n  b u
o y u n l a r ,  b � l g � s a y a r  y a  d a  o y u n  k o n s o l u  g � b �
e l e k t r o n � k  p l a t f o r m l a r d a  t e k  y a  d a  ç o k l u
o y u n c u l u  o y n a n a b � l m e k t e d � r .  O y u n  f � z � k s e l
a k s � y o n  g e r e k t � r e b � l d � ğ �  g � b �  ç e v r � m � ç �  a ğ
ü z e r � n d e n  e t k � l e ş � m l �  o n l � n e  b � r  e ğ l e n c e  v e
b o ş  z a m a n  a k t � v � t e s �  y a z ı l ı m ı  t ü r ü d ü r
( F r a s c a ,  2 0 0 1 ) .  A n c a k  � ç e r d � ğ �  y a r a t ı c ı  u n s u r
v e  f a r k l ı  y a r a t ı c ı  e n d ü s t r � l e r � n  e t k � n l � ğ �
n e d e n �  � l e  s a d e c e  y a z ı l ı m  e n d ü s t r � s � n � n  b � r
p a r ç a s ı  d e ğ � l ,  d o n a n ı m  v e  y a r a t ı c ı  e n d ü s t r �
a l a n ı d ı r .
P E A K ' � n  g � r � ş � m  ö y k ü s ü  b u g ü n  1 0 0 ' ü
ç a l ı ş a n ı  o l a n  b � r  y a z ı l ı m  a � l e s � n � n  e s e r �
a s l ı n d a .  P E A K ' � n  k u r u c u s u  S a y ı n  S � d a r
Ş a h � n  d a h a  ö n c e  f a r k l ı  g � r � ş � m l e r l e  d e
a d ı n d a n  b a h s e t t � r m � ş  ö d ü l l ü  b � r  g � r � ş � m c � .
B u  s a t ı n  a l m a  A B D  m e r k e z l �  o y u n  ş � r k e t �
Z y n g a ' n ı n  C E O ' s u  F r a n k  G � b e a u ' n ı n
b e l � r t t � ğ �  ü z e r e  Z Y N G A  t a r � h � n � n  d e  e n
p a h a l ı  s a t ı n a l m a  � ş l e m �  o l d u .  P E A K  T ü r k � y e
� ç � n  d e  b � r  � l k ,  ç ü n k ü  T ü r k � y e ' d e n  d e  � l k  k e z
b � r  t e k n o l o j �  g � r � ş � m � ,  1  m � l y a r  d o l a r ı n
ü z e r � n d e  b � r  r a k a m l a  s a t ı l m ı ş  o l d u .  
P e a k ’ � n  s ö z c ü s ü  v e  S t r a t e j �  D � r e k t ö r ü  Ö m e r
İ n ö n ü ,  s a t ı ş  r a k a m ı n ı n  a r d ı n d a k �  f a r k l ı
b � r  d e ğ e r e  d � k k a t l e r �  ç e k e n  d e m e c � n d e  T ü r k
g � r � ş � m c � l e r � n � n  u l u s l a r a r a s ı
b a ş a r ı l a r a  k o l a y l ı k l a  e r � ş e b � l e c e ğ � n e  o l a n
� n a n c ı n ı  � f a d e  e t m e k t e d � r .

Creat ive  Bus iness  Network  i s  a
col laborat ion  network  based  in  Denmark .

This  fo rmat ion ,

which  espec ia l l y  focuses  on  creat ive
indust r ies  and  cul tura l  economies ,  has
representat i ve  of f ices  in  more  than  60
countr ies .  These  representat i ves ,  who
choose  the  country  champions  every
year ,  send  the  f i r s t  team  to  Denmark ,  to
the  wor ld  f ina l .
This  was  the  plan  fo r  th i s  year ,  actua l l y .

However ,  the  in ternat iona l  chaos  created
by  the  COVID - 19  caused  the  cancel la t ion
of  events  in  many  countr ies  and  of
course  the  cancel la t ion  of  2020  wor ld
f ina l .  Of  course ,  there  were  a lso
countr ies  that  did  not  cancel  the i r
act i v i t ies .  I zmir  Univers i ty  of  Economics ,

Creat ive  Economy  Research  and
Appl icat ion  Center ,  Turkey  representat i ve
of  the  organizat ion
as  of  2019 ,  prefer red  to  turn  the  Turkey
f ina l  in to  an  onl ine  f ina l  rather  than
cancel  i t .  

This  f i r s t  event ,  where  24  teams
competed  f rom  6  countr ies ,  inc luding
I ta ly ,  Ghana ,  Egypt ,  Uganda ,  Ind ia ,  Br i ta in
and  Turkey ,  took  place  under  the
sponsorsh ip  of  I zmir  Chamber  of
Commerce ,  Inc i  Hold ing ,  EGIAD  Angels ,

Modern  Media ,  Shibumi  Internat iona l  and
WithCo  Cowork ing .

The  ju ry  members  were  Neşe  GÖK ,

Mehmet  Raş i t  ÖZSARUHAN ,  Mert  GÖNEN
and  Sevay  İpek  Aydın ,  prominent  names
with  investor  and  in ternat iona l  sectora l
exper iences .
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T u r k ey 's  f i r s t  U n i c o r n  /  T u r c o r n

C o m p a ny  i s  a  C r e a t i v e  I n d u s t ry

C o m p a ny

“TÜRKİYE’NİN İLK UNICORN/TURCORN ŞİRKETİ BİR YARATICI
ENDÜSTRİ ŞİRKETİ”

Financ ia l  Times  ve  Anadolu  Ajans ı 'n ın  02 .06 .2020 tar ih l i  haber l er i  i l e  b i r  Türk  d i j i ta l  oyun  f i rmas ına  dair  sa t ı ş
rakamını  duyurduğunda  COVID-19  Pandemi  gündemine  rağmen gurur  ve  heyecanla  de tay lar ı  merak  eder  bu lduk
kendimiz i .  Bu  sa t ı ş  tüm dünyada  "Unicorn"  o larak  ad landır ı lan  yeni  b i r  g i r i ş imci l ik  başar ı s ın ın  haber iydi  çünkü .
Haber in  ik i  kahramanı  vardı .  Bunlardan  b ir i  oyun  s ek törü  ya  da  yarat ı c ı  ekonomi  a lanı  araş t ı rmacı lar ın ın  yak ından
tanıdığ ı  ZYNGA f i rmas ıydı .  Diğer i  i s e  adını  henüz  duymakta  o lduğumuz  b ir  Türk  oyun  f i rmas ı  o lan  PEAK.
Despi te  the  agenda of  the  COVID-19 Pandemic ,  we found ourse lves  proud and exci ted about  the  deta i l s
when the  Financia l  Times  and Anadolu  Agency announced the  sa les  f igure  for  a  Turkish  dig i ta l  game
company on their  news  dated 2  June 2020.  This  sa le
was  the  news of  a  new entrepreneuria l  success  ca l led  "Unicorn"  a l l  ver  the  world .  The news had two heroes .
One of  them was  the  ZYNGA company,  which i s  wel l  known by the  researchers  of  game industry  or  creat ive
economy f ie ld .  The other  i s  PEAK,  a  Turkish  game company we have  jus t  been hear ing  about .

PhDc. Sevay Ipek Aydin
 Izmir University of Economics Creative
Economy Research Centre Director /
Ege University Communication Faculty



Y a p ı l a n  s a t ı ş ı n  b e d e l � ,  P E A K ' � n  1 , 8  m � l y a r
d o l a r a  ( 1 2 , 3  m � l y a r  T L )  s a t ı n  a l ı n m a s ı
k a r ş ı l ı ğ ı n d a  ö d e m e n � n  y a r ı s ı n ı n  n a k � t ,
y a r ı s ı n ı n  d a  Z y n g a  h � s s e s �  o l a r a k
ö d e n m e k t e d � r .  Z y n g a ' n ı n  p � y a s a  d e ğ e r �  � s e
9 , 1 1  m � l y a r  d o l a r d ı r .  S a t ı n  a l m a n ı n
a r d ı n d a n  P E A K ' � n  s a d e c e  o r t a k l ı k  y a p ı s ı n ı n
d e ğ � ş e c e ğ �  v u r g u l a n ı r k e n ,  f a a l � y e t l e r � n � n
k a p s a m ı ,  e k � b �  v e  y ö n e t � m � n d e  h � ç b � r
d e ğ � ş � k l � k  o l m a d a n  k e n d �  m a r k a s ı  a l t ı n d a
b � r  T ü r k  ş � r k e t �  o l a r a k  k a l m a y a  d e v a m
e d e c e k t � r .  B u  s a t ı ş  a n t l a ş m a s ı  g � r � ş � m c � l � k
d ü n y a s ı  a ç ı s ı n d a n  o l u m l u  o l a r a k
d e ğ e r l e n d � r � l m e k t e d � r .  G � b e a u ' n u n  � f a d e s �
� l e  d ü n y a n ı n  e n  � y �  p u z z l e  g e l � ş t � r � c � l e r � n d e n
b � r �  o l a n  " P E A K ,  v e  Z y n g a ,  b � r l � k t e  d a h a  d a
h ı z l ı  b ü y ü m e y �  h e d e f l e m e k t e d � r . "  
2 0 1 7 ' d e  Z y n g a  P e a k ' � n  k a r t  o y u n l a r ı
b ö l ü m ü n ü  1 0 0  m � l y o n  d o l a r  n a k � t
k a r ş ı l ı ğ ı n d a  s a t ı n  a l m ı ş t ı .  O  d ö n e m
P E A K ' t e n  a l d ı k l a r ı  S p a d e s  P l u s  v e  G � n
R u m m y  P l u s  a l a n l a r ı n d a  d ü n y a n ı n  e n
p o p ü l e r  m o b � l  o y u n l a r ı n d a n d ı r .  T ü r k � y e ' d e
ç o k  p o p ü l e r  o l a n  1 0 1  O k e y  P l u s  v e  O k e y
P l u s  d a  b u  a l ı m l a  Z y n g a ' y a  g e ç m � ş ,
P E A K ' � n  İ s t a n b u l  k a r t  o y u n l a r ı  s t ü d y o s u  d a
b ö y l e c e  Z y n g a ' n ı n  k ü r e s e l  s t ü d y o l a r ı n a
d â h � l  e d � l m � ş t � r .  B u  � l k  s a t ı ş t a  T ü r k � y e
p a z a r ı n ı n ,  Z y n g a  P o k e r  a d l ı  o y u n d a
Z y n g a ' n ı n  e n  b ü y ü k  3 .  p a z a r ı  k o n u m u n d a
o l m a s ı  d a  e t k � l �  o l m u ş t u r .  P E A K ,  Z y n g a ' n ı n
b u g ü n e  k a d a r  y a p t ı ğ ı  e n  b ü y ü k  a l ı m
o l u r k e n  a l ı m ı n  d u y u r u l m a s ı n ı n  a r d ı n d a n
Z y n g a  h � s s e l e r � n � n  ( N a s d a q - Z N G A )  a r t ı ş a
g e ç t � ğ �  g ö r ü l m ü ş t ü r .

In  exchange  fo r  PEAK 's  purchase  of
1 .8  bi l l ion  dol la rs  ( 12 .3  bi l l ion  TL ) ,  hal f  of
the  cost  of  the  sa le  payment  i s
made  in  cash  and  the  other  hal f  i s  paid
in  Zynga  share .  Zynga 's  market  va lue  i s  $

9 . 1 1  bi l l ion .  I t  was  emphas ized  that  only
the  partnersh ip  s t ructure  of  PEAK  wi l l
change  af ter  the  acquis i t ion ,  whi le  the
scope  of  i t s  act iv i t ies  wi l l  cont inue
to  remain  a  Turk i sh  company  under  i t s
own  brand ,  with  no  changes  in  i t s  team
and  management .  This  sa les  agreement
i s  cons idered  pos i t i ve  among  the
entrepreneursh ip  wor ld .  As  Gibeau  put ,

"PEAK ,  one  of  the  best  puzz le  deve lopers
in  the  wor ld ,  and  Zynga  a im  to  grow  even
faster  together . "  

 

In  2017 ,  Zynga  purchased  Peak 's  card
games  div i s ion  fo r  $ 100  mil l ion  in  cash .  

Spades  Plus  and  Gin  Rummy  Plus ,

purchased  f rom  PEAK  at  that  t ime ,  are
one  of  the  most  popular  mobi le  games  in
the  wor ld .  101  Okey  Plus  and  Okey  Plus ,

which  are  very  popular  in  Turkey ,  were
t rans fer red  to  Zynga  with  th i s
acquis i t ion ,  and  the  PEAK ’s  I s tanbul  card
games  s tudio  a lso  has  thus  been
incorporated  in to  Zynga 's  global  s tudios .

In  th i s  f i r s t  sa le ,  Turkey ’s  market  being
the  3rd  l a rgest  pos i t ion  in  Zynga  Poker
game  in  Zynga 's  market  has  a lso  been
ef fect i ve .  Whi le  PEAK  was  the  biggest
purchase  ever  made  by  Zynga ,  Zynga
shares  (Nasdaq -ZNGA )  increased  af ter
the  announcement  of  the  purchase .
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B u  s a t ı ş  � l e  d � k k a t l e r �  ç e k e n  b � r
d � ğ e r  k o n u  d a  d � j � t a l  o y u n  s e k t ö r ü n ü n
d ü n y a  e k o n o m � s � n d e k �  k o n u m u  o l m u ş t u r .
S e k t ö r ü n  g e l � ş m e  e ğ � l � m l e r � n e  b a k ı l d ı ğ ı n d a ,
t e k n o l o j � k  a ç ı d a n  o l d u k ç a  y e n �  b � r  s e k t ö r
o l m a s ı n a  k a r ş ı n  2 0 0 0 ’ l e r � n  b a ş ı n d a n  b u
y a n a  g ü ç l e n e n  b � r  y a r a t ı c ı
e n d ü s t r �  a l a n ı  o l d u ğ u n u  g ö r m e k t e y � z .  T ü m
d ü n y a d a  2 0 0 8  y ı l ı n d a  3 5 , 3  m � l y a r  a v r o
p a z a r  b ü y ü k l ü ğ ü n e  s a h � p  o l a n  d � j � t a l  o y u n
s e k t ö r ü  2 0 1 4  y ı l ı n a  g e l � n d � ğ � n d e  4 7 , 7
m � l y a r  a v r o l u k  b � r  b ü y ü k l ü ğ e  u l a ş m ı ş t ı r
( I D A T E ,  2 0 1 5 ) .  B u  b ü y ü m e  e ğ � l � m � n
a z a l ı m  a l a n ı n d a k �  a r t a n  b a ş a r ı l ı  A r - G e
s o n u ç l a r ı  � l e  d e  e t k � l e ş � m �  b ü y ü k t ü r .
S a n a l  g e r ç e k l � k ,  a r t ı r ı l m ı ş  g e r ç e k l � k  g � b �
t e k n o l o j � l e r  b u  n o k t a d a  g ü ç l ü
s e k t ö r e l  � t k � l e r  s a ğ l a m ı ş t ı r .  Y e d � n c �  n e s � l
k o n s o l l a r  o l a r a k  a d l a n d ı r ı l a n
t e k n o l o j � k  u y g u l a m a  b � ç � m �  � l e  X b o x  3 6 0 ,
P S 3  v e  W � �  g � b �  k o n s o l l a r  y a l n ı z c a  b � r
o y u n  d e ğ � l ;  a y n ı  z a m a n d a  o y u n  d e n e y � m � n �
b � r  m u l t � m e d y a  e ğ l e n c e  v e  � l e t � ş � m
a r a c ı  h a l � n e  d ö n ü ş m ü ş l e r d � r .  
G ü n ü m ü z d e  A A A  o l a r a k
s ı n ı f l a n d ı r ı l a n  o y u n l a r ,  � ç e r d � k l e r �  y a p ı m
m a l � y e t l e r �  � l e  s � n e m a  s e k t ö r ü  � l e
y a r ı ş ı r  n � t e l � ğ e  u l a ş m ı ş t ı r .  2 0 1 1 ’ d e  s ü r ü l e n
v e  y a p ı l ı  6  y ı l /  2 0 0  m � l y o n  U S D ' a
m a l  o l a n  “ S t a r  W a r s :  T h e  O l d  R e - p u b l � c ”
o y u n u  b u n a  ö r n e k  v e r � l e b � l m e k t e d � r .
D � j � t a l  o y u n  s e k t ö r ü  y a r a t ı c ı  e n d ü s t r � l e r �
d � ğ e r  a l a n l a r ı  g � b �  p e k  ç o k  s e k t ö r ü
� ç e r e n  b � r  ü r e t � m / y a r a t ı m  s ü r e c � n �
k a p s a m a k t a d ı r .  B u  t ü r  o y u n  g e l � ş t � r m e
s ü r e ç l e r �  b � r  p r o j e  n � t e l � ğ � n d e  b a ş l a y ı p
k a p s a m ı n d a ,  s e s ,  y a z ı l ı m ,  a n � m a s y o n ,
g r a f � k ,  p a z a r l a m a  � l e t � ş � m � ,  t a s a r ı m ,  y a p ı m
v e  h a t t a  d ı ş  t � c a r e t  g � b �  f a r k l ı
s e k t ö r l e r d e n  u z m a n l a r ı n  � s t � h d a m  � m k â n ı
b u l m a k t a d ı r  ( O ’ H a g a n  v e  M a n g � r o n ,  2 0 1 3 ,
s . 4 6 - 6 3 ) .

Another  i s sue  that  att racted  attent ion
with  th i s  sa le  was  the  pos i t ion  of  the
dig i ta l  game  indust ry  in  the  wor ld
economy .  When  we  look  at  the
deve lopment  t rends  of  the  sector ,  we  see
that  i t  i s  a  creat ive  indust ry  area  that  has
been  gett ing  s t ronger  s ince  the  ear ly
2000s ,  a l though  i t  i s  a  qui te  new  sector
in  te rms  of  technology .  The  dig i ta l  game
indust ry ,  which  had  a  market  s ize  of  35 .3
bi l l ion  euros  in  2008  wor ldwide ,  reached
47 .7  bi l l ion  euros  in  2014  ( IDATE ,  2015 ) .

This  growth  a lso  has  a  great  deal  of
interact ion  with  increas ing  success fu l
R&D  resu l t s  in  the  area  of    decreas ing
t rend .  Technolog ies  such  as  v i r tua l
rea l i ty ,  augmented  rea l i t y  prov ided
st rong  sectora l  impulses  at  th i s  point .

With  the  technolog ica l  appl icat ion
format  ca l led  the  seventh -generat ion
conso les ,  conso les  such  as  Xbox  360 ,  PS3
and  Wii  are  not  jus t  a  game ;  they  have
t rans formed  the  gaming  exper ience  in to
a  mult imedia  enter ta inment  and
communicat ion  too l  at  the  same  t ime .

The  games  c lass i f ied  as  AAA  today  are
compet ing  with  the  c inema  sector  with
the  manufactur ing  costs  they  conta in .

"Star  Wars :  The  Old  Re -publ ic "  game ,

which  was  l aunched  in  2011  and  cost  6
years  /  200  mil l ion  USD ,  can  be  given  as
an  example  to  th i s .  The  dig i ta l  game
indust ry  encompasses  a  product ion  /

creat ion  process  invo lv ing  many  sectors ,

l i ke  other  areas  of  the  creat ive  indust r ies .

Such  game  deve lopment  processes  s tar t
as  a  pro ject  and  with in  the  scope  of  i t ,

employment  opportuni t ies  of  experts
f rom  di f fe rent  sectors ,  such  as  sound ,

so f tware ,   Animat ion ,  graphics ,

market ing
communicat ion ,  des ign ,  product ion  and
even  fo re ign  t rade ,  are  found .  (O ’Hagan
and  Mangi ron ,  2013 ,  p .46 -63 ) .
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D � j � t a l  o y u n  s e k t ö r ü  y a k l a ş ı k  o l a r a k  4 0
y ı l l ı k  b � r  g e ç m � ş e  s a h � p  o l m a k l a  b e r a b e r ,
b u g ü n  d ü n y a n ı n  g e l � ş m � ş  e k o n o m � l e r � n d e
y ü k s e k  g e l � r  g e t � r � c �  b � r  e n d ü s t r �  a l a n ı
o l a r a k  e l e  a l ı n m a k t a  v e  b u  b a k ı m d a n  d a
k a m u  f o n l a r ı n ı n  v e  b ü y ü k  y a t ı r ı m c ı l a r ı n
y � n e  s o n  y ı l l a r  � ç e r � s � n d e  g � d e r e k  d a h a  d a
ç o k  � l g �  g ö s t e r d � ğ �  b � r  e n d ü s t r �  k o l u  h a l � n �
a l m a k t a d ı r .  S e k t ö r  y a p ı s ı  g e r e ğ �  � ç e r d � ğ �
y a r a t ı c ı  k a p s a m  b � r y a n d a n  d a  y a z ı l ı m /
d o n a n ı m  g e r e k s � n � m l e r �  � t � b a r � y l e  � l e r �
t e k n o l o j �  k u l l a n a n  v e  y ü k s e k  h ı z d a
d e ğ � ş � m / d ö n ü ş ü m  r a s y o s u n a  s a h � p  b � r
e k o n o m � k  f a a l � y e t  a l a n ı d ı r .  S e k t ö r ,
y a r a t t ı ğ ı  d � s � p l � n l e r  a r a s ı  � s t � h d a m  o r t a m ı
� l e  d e  e k o n o m � d e  g ü ç l ü  b � r  y e r  e d � n m � ş t � r .
Y a r a t ı c ı l ı k  b o y u t u n d a  y e r  a l a n
t a s a r ı m c ı l a r ,  p r o g r a m l a m a  a l a n ı n d a
ç a l ı ş a n l a r ,  s a n a t  e k � b � n d e  v e  s e s  e k � b � n d e
ç a l ı ş a n l a r  � l e  o y u n l a r ı n  ç a l ı ş a c a ğ ı
p l a t f o r m l a r ı  g e l � ş t � r e n ,  y a n �  b � l g � s a y a r
t e k n o l o j � l e r � ,  o y u n  k o n s o l u  v e  b u n l a r ı n
b � l e ş e n l e r � n �    - y a z ı l ı m  k a d a r  � l g � l �
d o n a n ı m ı n  d a  g e l � ş t � r � l m e s � ,  e k r a n  k a r t ı
t e k n o l o j � l e r � ,  k l a v y e ,  f a r e  g � b �  e k � p m a n l a r -
g e l � ş t � r e n  s e k t ö r  g ö r e v l � l e r �  o y u n
s e k t ö r ü n ü n  � n s a n  k a y n a ğ ı  
b � l e ş e n l e r � n d e n d � r .  A n k a r a  K a l k ı n m a  a j a n s ı
d � j � t a l  O y u n  S e k t ö r ü  r a p o r u n a  g ö r e ,
s e k t ö r d e k �  d � ğ e r  b � l e ş e n l e r  � l e  b � r l � k t e
r e k l a m c ı l ı k ,  p a z a r l a m a  � l e t � ş � m � ,
u l u s l a r a r a s ı  d � j � t a l  y a y ı m c ı  ş � r k e t l e r � n
v a r l ı ğ ı  g � b �  b � r ç o k  b � l e ş e n  s e k t ö r d e  y e r
a l m a k t a  v e  t o p l a m d a  o l u ş a n  e k o n o m � k
b ü y ü k l ü k  y a z ı l ı m  e n d ü s t r � s � n � n  ç o k  ö t e s � n e
g e ç m e k t e d � r .

Küresel  Oyun Pazar ı  D�nam�kler �
K ü r e s e l  o y u n  e n d ü s t r � s � n � n  p a z a r
b ü y ü k l ü ğ ü  2 0 1 6  y ı l ı  � t � b a r ı y l a  9 9 , 6  m � l y a r
d o l a r d ı r .  2 0 1 9  y ı l ı n d a  � s e  o y u n  e n d ü s t r � s �
t o p l a m  1 5 1 , 9  m � l y a r  d o l a r  g e l � r  e l d e
e d � l m � ş t � r .  2 0 1 6  y ı l ı  � t � b a r ı y l a  ü l k e
d ü z e y � n d e k �  o y u n  g e l � r l e r � n e  b a k ı l d ı ğ ı n d a ,
Ç � n ’ � n  2 4 , 2  m � l y a r  d o l a r  g e l � r  � l e  b � r � n c �
s ı r a d a  y e r  a l d ı ğ ı  v e  o n u  2 3 , 4  m � l y a r  d o l a r
� l e  A B D  v e  1 2 , 4  m � l y a r  d o l a r  � l e  J a p o n y a ’ n ı n
t a k � p  e t t � ğ �  g ö r ü l m e k t e d � r
( A n k a r a k a , 2 0 1 6 , s . 2 4 ) .  S e k t ö r ü n  g e n e l
e ğ � l � m l e r � n �  A B D  ü l k e  � s t a t � s t � k l e r �
ü z e r � n d e n  � n c e l e m e k  g e r e k � r s e ;

Although  the  dig i ta l  game  indust ry  has  a
his tory  of  approx imate ly  40  years ,  today
i t  i s  cons idered  as  a  high  income
generat ing  indust ry  area  in  the
deve loped  economies  of  the  wor ld  and  in
th i s  respect ,  i t  has  become  an  indust ry
branch  in  which  publ ic  funds  and  l a rge
investors  have  become  more  and  more
interested  in  recent  years .

I t  i s  an  economic  act iv i ty  area  that  uses
h igh  technology  and  has  a  high -speed
change  /  t rans format ion  rat io  in  te rms  of
the  so f tware  /  hardware  requi rements  as
wel l  as  the  creat ive  scope  i t  conta ins  due
to  i t s  s t ructure .  The  sector  has  gained  a
st rong  place  in  the  economy  with  i t s
interd isc ip l inary  employment
env i ronment .  Developing  plat forms  fo r
Des igners  work ing  in  the  f ie ld  of
creat iv i ty ,  those  work ing  in  programming
f ie ld ,  those  work ing  in  the  ar t  team  and
sound  team ,  and  those  deve loping  the
plat forms  where  the  games  wi l l  work ,

that  i s ,  sector  of f ic ia l s  deve loping
computer  technolog ies ,  game  conso le
and  the i r  components  -  equipment  such
as  so f tware ,  graphics  card  technolog ies ,

keyboard ,  mouse ,  are  among  the  human
resources  components  of  the  gaming
indust ry .  Accord ing  to  the  Ankara
Deve lopment  Agency  dig i ta l  Game
Indust ry  report ,  a long  with  other
components  in  the  sector ,  many
components  such  as  adver t i s ing ,

market ing  communicat ion ,  the  presence
of  in ternat iona l  dig i ta l  publ i sher
companies  are  in  the  sector ,  and  the
tota l  economic  s ize  that  goes  fa r  beyond
the  so f tware  indust ry .

Global  Game Market  Dynam�cs
The  global  game  indust ry 's  market  s ize
i s  $  99 .6  bi l l ion  as  of  2016 .  In  2019 ,  the
game  indust ry  generated  a  tota l  of  $
15 1 .9  bi l l ion  in  revenue .  When  we  look  at
the  country - leve l  game  revenues  as  of
2016 ,  i t  i s  seen  that  China  i s  in  the  f i r s t
p lace  with  24 .2  bi l l ion  dol la rs  of  income
fo l lowed  by  USA  with  23 .4  bi l l ion  dol la rs
and  Japan  with  12 .4  bi l l ion  dol la rs
(Ankaraka ,2016 ,  p .24 ) .  I f  we  need  to
examine  the  genera l  t rends  of  the  sector
through  USA  country  s tat i s t ics ;
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P a z a r ı n  b ö l g e s e l  k o m p o z � s y o n u n a
b a k ı l d ı ğ ı n d a ,  p a z a r  b ü y ü k l ü ğ ü n ü n  % 4 7  � l e
e n  b ü y ü k  p a y ı n  A s y a - P a s � f � k  b ö l g e s � n e  a � t
o l d u ğ u  g ö r ü l m e k t e d � r .  O n u  s ı r a y l a  K u z e y
A m e r � k a  ( % 2 5 ) ,  A v r u p a ,  O r t a d o ğ u  v e  A f r � k a
( % 2 4 )  v e  L a t � n  A m e r � k a  ( % 4 )  p a z a r l a r ı  t a k � p
e t m e k t e d � r .  S e g m e n t e  g ö r e  e n  y ü k s e k
b ü y ü m e  o r a n ı  � s e  % 2 3 , 4  � l e  m o b � l  t e l e f o n
o y u n l a r ı n a  a � t t � r .  E l d e  t a ş ı n a b � l � r
o y u n l a r  p a z a r ı  % 2 4 , 1 ’ l ü k  b � r  k ü ç ü l m e
g ö s t e r m � ş t � r .  P C  v e  k o n s o l  o y u n l a r ı  p a z a r ı
� s e  % 4 - 4 , 5  c � v a r ı n d a  b � r  b ü y ü m e
g ö s t e r m � ş t � r .  O y u n l a r  e k r a n  ç e ş � d � n e  g ö r e
k a t e g o r � z e  e d � l d � ğ � n d e  � s e ,  2 0 1 6  y ı l ı
� t � b a r ı y l a  e n  b ü y ü k  p a z a r  p a y ı n ı n  % 3 2 ’ l � k
o r a n l a  b � l g � s a y a r  e k r a n ı  k a t e g o r � s � n d e
o l d u ğ u  v e  b u n u  % 2 9 ’ l u k  o r a n  � l e  e ğ l e n c e
e k r a n ı  v e  % 2 7 ’ l � k  o r a n l a  k � ş � s e l  e k r a n
p a z a r l a r ı n ı n  t a k � p  e t t � ğ �  g ö r ü l m e k t e d � r

Look ing  at  the  reg iona l  compos i t ion  of
the  market ,  i t  i s  seen  that  the  l a rgest
share  belongs  to  the  As ia -Pac i f ic  reg ion ,

with  a  market  s ize  of  47%.  I t  i s  fo l lowed
by  North  Amer ican  (25%) ,  European ,

Middle  Eastern  and  Afr ican  (24%) and
Lat in  Amer ican  (4%) markets .  The  highest
growth  rate  by  segment  belongs  to
mobi le  phone  games  with  23 .4%.  The
handheld  gaming  market  has  shrunk  by
24 . 1%.  The  PC  and  conso le  games  market
grew  by  4 -4 .5%.  When  the  games  are
categor ized  accord ing  to  the  screen  type ,

i t  i s  seen  that  the  biggest  market  share
as  of  2016  i s  in  the  computer  screen
category  with  32%,  fo l lowed  by  the
enter ta inment  screen  with  29% and  the
personal  screen  with  27% (Newzoo ,  2016 ) .
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B u  a y ı r ı m a  g ö r e  � s e ,  e n  y ü k s e k  b ü y ü m e
o r a n ı  % 2 3 , 7  � l e  k � ş � s e l  e k r a n  k a t e g o r � s � n d e
o l u p ,  b � l g � s a y a r  e k r a n ı  o d a k l ı  o y u n
p a z a r ı  y a l n ı z c a  % 2 , 1 ’ l � k  v e  e ğ l e n c e  e k r a n ı
o d a k l ı  o y u n  p a z a r ı  � s e  % 4 , 5 ’ l u k  b � r
b ü y ü m e  k a y d e t m � ş t � r .  I B I S  C a p � t a l
u z m a n l a r ı n a  g ö r e  ( 2 0 1 6 ,  s . 1 )  d ü n y a  o y u n
e n d ü s t r � s � n d e k �  p a z a r l a m a  v e  t a n ı t ı m
d � n a m � k l e r � n �  e t k � l e y e n  b a ş l ı c a  f a k t ö r l e r
ş ö y l e d � r :

İ n t e r n e t  b a ğ l a n t ı s ı  � l e  o y u n l a r ı n  k ü r e s e l
e r � ş � l e b � l � r l � ğ � n � n  a r t m a s ı ,  E k r a n l a r ı n
ç e ş � t l e n m e s � ,  o y u n l a r ı n  s ı n ı r s ı z / ü c r e t s � z
o y n a y a b � l m e  v e y a  ü c r e t  k a r ş ı l ı ğ ı  � s t e ğ e
g ö r e  u y a r l a y a b � l m e  e s n e k l � ğ � ,  o y n a n m a
s ü r e l e r � n �  u z a t m a k  � ç � n  o y u n l a r ı n  s ü r e k l �
y e n � l e n e n  h � z m e t l e r e  d ö n ü ş m e s � ,  b u n a
b a ğ l ı  o l a r a k  o y u n  � ç �  v e r �  o d a k l ı  h � z m e t
g e l � ş t � r m e  s ü r e ç l e r � n � n  a r t m a s ı ,  k ü r e s e l
o y u n  p a z a r ı n d a  d e ğ � ş � m �  t e t � k l e y e n  t e m e l
e ğ � l � m l e r d e n d � r  ( I B I S  C a p � t a l ,  2 0 1 6 ;  B T C ,
2 0 1 6 ,  s . 1 ) .

Accord ing  to  th i s  analys i s ,  the  highest
growth  rate  i s  in  the  personal  screen
category  with  23 .7%,  the  computer
screen -or iented  game  market  has  only
grown  by  2 . 1% and  the  enter ta inment
screen -or iented  game  market  has  grown
by  4 .5%.  Accord ing  to
IB IS  Capi ta l  experts  (2016 ,  p . 1 ) ,  the  main
factors  af fect ing  the  market ing  and
promot ion  dynamics  in  the  wor ld  game
indust ry  are  as  fo l lows :

Increased  global
access ib i l i t y  of  the  games  with  in ternet
connect ion ,  the  divers i ty  of  the
screens ,  the  f lex ib i l i t y  of  the  games  to  be
played  unl imited / fo r  f ree  or
customiz ing  fo r  a  fee ,  t rans forming  of
the  games  in to  constant ly  renewed
serv ices  in  order  to  pro long  the  play ing
t ime ,  the  increase  of  in -game  data
or iented  serv ice  deve lopment  processes
accord ingly ,  are  the  main  t rends  that
t r igger  change  in  the  global  game
market .  ( IB IS  Capi ta l ,  2016 ;  BTC ,  2016 ,  p . 1 )
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Source: Mcdonald, 2017, p.2



Türk�ye ’de D� j � ta l  Oyun Sektörü
C O V I D - 1 9  d ö n e m � n � n  g ü n d e l � k  y a ş a m
d � n a m � k l e r � n e  y a r a t t ı ğ ı  e t k �  � l e  y a ş a n a n
d ö n ü ş ü m l e r  � l e  b � r l � k t e ,  T ü r k � y e ’ d e  d e  y o u n
s e k t ö r ü n ü n  m e v c u t  g ü c ü  a r t ı ş  e ğ � l � m �
g ö s t e r m e k t e d � r .  T ü m  s e k t ö r l e r d e k �
d � j � t a l l e ş m e  e ğ � l � m �  d e  b u  k a p s a m d a
n � t e l � k l �  k u l l a n ı c ı  o r a n ı n ı  a r t ı r m a k t a d ı r .
T a ş ı n a b � l � r  � l e t � ş � m  a r a ç l a r ı ,  ö z e l l � k l e  a k ı l l ı
t e l e f o n  t e k n o l o j � l e r � n d e k �  g e l � ş � m  d e  m o b � l
u y g u l a m a l a r  d a  o y u n  s e k t ö r ü n ü n
b ü y ü m e s � n e  k a t k ı d a  b u l u n m a k t a d ı r .  
T ü r k � y e ’ d e k �  o y u n c u  s a y ı s ı n ı n  2 0  m � l y o n u n
ü z e r � n d e  o l d u ğ u  � f a d e  e d � l m e k t e d � r
( A k a r a k a , 2 0 1 6 ) .
T ü r k  o y u n  g e l � ş t � r � c � l e r � n � n  s a y ı s ı  v e  y e r l �
o y u n l a r ı n  d a  s a y ı s ı  a r t m a k t a d ı r .  D � j � t a l
o y u n  p a z a r ı n ı n  b ü y ü k l ü ğ ü  T ü r k � y e ’ d e  2 0 1 2
y ı l ı n d a  3 0 0  m � l y o n  d o l a r ı  a ş m ı ş t ı r  ( B � l g �
T o p l u m u  S t r a t e j � s � ,  2 0 1 5 ) .  2 0 1 8 ’ d e  � s e
d ü n y a d a  1 1 6  m � l y a r  d o l a r  c � r o  ü r e t � l � r k e n ,
T ü r k � y e  d e  1  m � l y a r  d o l a r ı  a ş a n  r e k o r
� h r a c a t  � l e  d ü n y a n ı n  e n  h ı z l ı  b ü y ü y e n  3 .
p a z a r ı  k o n u m u n a  u l a ş m ı ş t ı r .  G e l � ş t � r � l e n
o y u n l a r ı n  b ü y ü k  b � r  ç o ğ u n l u ğ u  � s e  � h r a ç
e d � l m e k t e d � r .  İ h r a c a t t a  l o j � s t � k  v e  d a ğ ı t ı m
m a l � y e t l e r � n � n  o l m a m a s ı ,  y a t ı r ı m d a n  g e r �
d ö n ü ş  o r a n l a r ı n ı n  y ü k s e k  o l m a s ı  v e
p a z a r ı n  h e r  g e ç e n  g ü n  b ü y ü m e s �  g � b �
e t m e n l e r l e  s e k t ö r e  o l a n  � l g �  d e  ü l k e m � z d e
a r t m a k t a d ı r .
E ğ l e n c e  s e k t ö r ü n ü n  e n  b ü y ü k l e r �  o l a n
s � n e m a ,  T V  v e  m ü z � k  g � b �  p a z a r l a r  � s e
s a y ı s a l  v e r � l e r e  g ö r e  d � j � t a l  o y u n
s e k t ö r ü n ü n  g e r � s � n d e  k a l m a k t a d ı r .
T ü r k � y e ’ n � n  v e  b ö l g e n � n  e n  b ü y ü k  d � j � t a l
e ğ l e n c e  v e  o y u n  f u a r ı  o l a n  G a m � n g
İ s t a n b u l ,  3 1  O c a k - 3  Ş u b a t  t a r � h l e r �
a r a s ı n d a ,  1 8  b � n  m e t r e k a r e l � k  a l a n ı y l a
Y e n � k a p ı  A v r a s y a  G ö s t e r �  v e  S a n a t
M e r k e z � ’ n d e  4 .  k e z  k a p ı l a r ı n ı  a ç m � ş t ı .  O y u n
s e k t ö r ü  o d a k l ı  b � r  f e s t � v a l  n � t e l � ğ � n d e k �  b u
e t k � n l � k  d ö r t  y ı l ı  a ş k ı n  b � r  s ü r e d � r  s e k t ö r ü n
g ü c ü n ü  g ö r ü n ü r  k ı l a n  m e c r a l a r d a n  b � r � d � r .
Z � y a r e t ç �  s a y ı s ı  y ı l d a  o r t a l a m a  % 2 8  a r t a n
f u a r  ö z e l l � k l e  e s p o r  a l a n ı n d a  ö n e
ç ı k m a k t a d ı r .  2 0 1 9  y ı l ı  z � y a r e t ç �  s a y ı s ı
1 0 0 . 0 0 0  k � ş � y �  a ş a n  b u  f u a r ,  d � j � t a l  o y u n
s e k t ö r ü n ü n  g l o b a l  ö l ç e k t e  m ü z � k  v e
y a y ı n c ı l ı k  s e k t ö r l e r � n �  a ş a n  c � r o l a r
ü r e t m e k t e d � r .  S e k t ö r d e k �  o y u n c u  s a y ı s ı
k a d a r  o y u n  ü r e t � c � s �  s a y ı s ı n ı n  d a  n � t e l � k  v e
n � c e l � k  o l a r a k  g ü ç l e n d � ğ �  g ö r ü l m e k t e d � r .
G � r � ş � m c � l � k  G a z e t e s � ' n d e  s u n u l a n  v e  P E A K
g � b �  a d ı n d a n  u l u s l a r a r a s ı  d ü z e y d e
b a h s e t t � r e n  d � j � t a l  o y u n  s e k t ö r ü n ü n  d � ğ e r
T ü r k  f � r m a l a r ı  a ş a ğ ı d a k �  t a b l o d a  y e r
a l m ı ş t ı r .

D�g�ta l  Gam�ng Sector  �n  Turkey
 Along  with  the  t rans format ions
exper ienced  with  the  ef fect  of  COVID - 19
per iod  on  dai l y  l i fe  dynamics ,  the  cur rent
s t rength  of  the  gaming  indust ry  tends  to
increase  in  Turkey  a lso .  The  dig i ta l i zat ion
t rend  in  a l l  sectors  a lso  increases  the
rate  of  qual i f ied  users  with in  th i s  scope .

Portable  communicat ion  too ls ,  espec ia l l y
the  deve lopment  of  smartphone
technolog ies  and  mobi le  appl icat ions
contr ibute  to  the  growth  of  the  gaming
indust ry .

The  number  of  gamers  in  Turkey  are  sa id
to  be  over  20  mil l ion  (Akaraka ,2016 ) .  The
number  of  Turk i sh  game  deve lopers  and
domest ic  games  are  a lso  increas ing .  The
s ize  of  the  dig i ta l  game  market  in  Turkey
has  exceeded  300  mil l ion  dol la rs  in  2012
( In format ion  Soc iety  Strategy ,  2015 ) .  In
2018 ,  whi le  1 16  bi l l ion  dol la rs  of  turnover
was  generated  in  the  wor ld ,  Turkey  has
reached  the  wor ld 's  3rd  fas test  growing
market  with  i t s  record  exports  exceeding
$ 1b i l l ion .  The  vast  major i ty  of  games
deve loped  are  exported .  The  in terest  in
the  sector  i s  increas ing  in  our  country
wi th  factors  such  as  the  l ack  of  log i s t ics
and  dis t r ibut ion  costs  in  exports ,  high
return  rates  f rom  investment  and  the
market  growing  day  by  day .

 Markets  such  as  c inema ,  TV  and  music ,

which  are  the  biggest  in  the
enter ta inment  indust ry ,  fa l l  behind  the
dig i ta l  game  indust ry  accord ing  to
numer ica l  data .  Gaming  I s tanbul ,  Turkeys
and  the  reg ion 's  l a rgest  dig i ta l
enter ta inment  and  gaming  exhib i t ion ,

opened  i t s  doors  on  31  January -  3
February  fo r  the  four th  t ime  at  Yenikapı
Euras ia  Show  and  Art  Center  with  an  area
of    18  thousand  square  meters .  This  event ,

which  i s  a  game  indust ry  focused  fes t i va l ,
i s  one  of  the  channels  that  make  the
sector 's  power  v i s ib le  fo r  more  than  four
years .  The  fa i r ,  whose  number  of
v i s i tors  increase  by  28% on  an  average
annual l y ,  s tands  out  espec ia l l y  in  the
f ie ld  of  esports .  This  fa i r ,  whose  number
of  v i s i tors  exceeded  100 ,000  in  2019 ,

produces  turnovers  that  exceed  the
mus ic  and  publ i sh ing  sectors  of  the
dig i ta l  gaming  indust ry  on  a  global  sca le .

I t  i s  seen  that  the  number  of  game
deve lopers  has  s t rengthened  in  te rms  of
qual i ty  and  quant i ty  as  wel l  as  the
number  of  gamers  in  the  sector .  Other
Turk i sh  companies  in  the  dig i ta l  game
indust ry  presented  in  the
entrepreneursh ip  Newspaper  and
ment ioned  in ternat iona l l y  as  PEAK  are
l i s ted  in  the  tab le  below :
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Y a r a t ı c ı  e n d ü s t r � l e r � n  u l u s l a r a r a s ı  g ü c ü n ü
ü l k e m � z  e k o n o m � s � n e  o l u m l u  o l a r a k
y a n s ı t a c a k  p e k  ç o k  y e n �  b a ş a r ı  ö y k ü s ü n ü
b a r ı n d ı r d ı ğ ı n a  � n a n m a k t a y ı z .  S e k t ö r ü n
h ı z l a  g e l � ş � m � n e  d a � r  d u y u m l a r ı  a l m a y a
d e v a m  e d e c e ğ � m � z e  o l a n  � n a n c ı m ı z l a
P E A K  e k � b � n �  k u t l u y o r u z .

We bel �eve that  creat �ve  �ndustr �es
conta�n  many new success  stor �es  that
w� l l  pos � t �ve ly  ref lect  the�r
�nternat �onal  power  on our  country .
We congratulate  the PEAK team w�th
our  bel �ef  that  we w� l l  cont �nue to  hear
about  the rap�d  development  of  the
�ndustry .
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İ Z M İ R ' � n  U r l a  � l ç e s � n � n  m e ş h u r  s a k ı z
e n g � n a r ı ,  U r l a  K a d ı n  G � r � ş � m �  Ü r e t � m  v e
İ ş l e t m e  K o o p e r a t � f �  t a r a f ı n d a n  � n t e r n e t
ü z e r � n d e n  a l ı n a n  s � p a r � ş l e r l e  T ü r k � y e ' n � n
d ö r t  b � r  y a n ı n a  v a k u m l a n a r a k ,  k a r g o y l a
u l a ş t ı r ı l ı y o r .  P e ş � n  o l a r a k  a l d ı k l a r ı  ü r ü n l e r �
g ü n l ü k  o l a r a k  � ş l e y e n  k o o p e r a t � f  ü y e l e r � ,
k o r o n a v � r ü s  s a l g ı n ı  n e d e n � y l e  z o r  g ü n l e r
y a ş a y a n  ü r e t � c � y e  d e  d e s t e k  o l u y o r .
K o r o n a v � r ü s  s a l g ı n ı  n e d e n � y l e  h a s a t  v e
s a t ı ş t a  s ı k ı n t ı  y a ş a y a n  U r l a l ı  s a k ı z
e n g � n a r ı  ü r e t � c � s � n � n  y a r d ı m ı n a  U r l a  K a d ı n
G � r � ş � m �  Ü r e t � m  v e  İ ş l e t m e  K o o p e r a t � f �
y e t � ş t � .  5  y ı l  ö n c e  k u r u l a n  1 8 7  ü y e s �
b u l u n a n  k o o p e r a t � f ,  g ü n d e  5  b � n  e n g � n a r ı
ü r e t � c � d e n  p e ş � n  o l a r a k  s a t ı n  a l ı p ,  k a r g o
� l e  T ü r k � y e ' n � n  d ö r t  b � r  y a n ı n a  u l a ş t ı r ı y o r .
V a k u m l u  v e  t a z e  o l a r a k  k a r g o l a n a n  s a k ı z
e n g � n a r l a r ı ,  t a n e s �  4  l � r a d a n  s a t ı l ı r k e n ,
� l ç e y e  g ü n d e  2 0  b � n  l � r a  g � r d �  s a ğ l a n ı y o r .
K o r o n a v � r ü s  s a l g ı n ı  n e d e n � y l e  g e l e n e k s e l
U r l a  E n g � n a r  F e s t � v a l �  b u  y ı l
y a p ı l a m a z k e n ,  ü r ü n l e r � n � n  e l d e  k a l m a
k o r k u s u  y a ş a y a n  ü r e t � c � l e r ,  U r l a  K a d ı n
G � r � ş � m �  Ü r e t � m  v e  İ ş l e t m e  K o o p e r a t � f �
s a y e s � n d e  � n t e r n e t  ü z e r � n d e n  ü r ü n l e r � n �
p a z a r l a y a r a k  r a h a t  b � r  n e f e s  a l ı y o r .

T h o s e  W h o  M a d e  a  D i f f e r e n c e  i n  t h e  P a n d e m i c*
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Female  Un�ty
Ur la  Female  Art �choke Producers

Women 's  Cooperat i ve  has  come  to  the
rescue  of  ar t ichoke  producers  f rom  Ur la .

Famous  ar t ichoke  of  I zmir 's  Ur la  dis t r ic t  i s
vacuumed  and  sh ipped  to  a l l  over  Turkey
thanks  to  orders  rece ived  v ia  the  in ternet
by  Ur la  Women 's  In i t ia t i ve  Product ion  and
Enterpr i se  Cooperat i ve .  Cooperat i ve
members ,  who  process  the  products  they
buy  in  advance  dai l y ,  a lso  support  the
producers  who  are  hav ing  a  hard  t ime  due
to  the  coronav i rus  epidemic .

Ur la  Women 's  In i t ia t i ve  Product ion  and
Enterpr i se  Cooperat i ve  has  come  to  the
rescue  of  Ur la  ar t ichoke  producers ,  who
have  di f f icu l t ies  in  harvest ing  and  se l l ing
due  to  the  coronav i rus  epidemic .  Founded
5  years  ago ,  the  cooperat i ve ,  which  has  187
members ,  purchases  5  thousand  ar t ichokes
f rom  the  producers  in  advance ,  and  cargo
sh ips  to  a l l  corners  of  Turkey .  The
art ichokes ,  vacuumed  and  f resh ly  sh ipped ,

are  so ld  fo r  4  l i ras  each ,  whi le  the  dis t r ic t
i s  prov ided  with  20  thousand  l i ra  per  day .

Whi le  the  t rad i t iona l  Ur la  Art ichoke
Fest i va l  cannot  be  held  th i s  year  due  to  the
coronav i rus  epidemic ,  producers ,  who  are
af ra id  of  not  se l l ing  the i r  products ,  are
re l ieved  by  market ing  i t s  products  over  the
Internet  thanks  to  the  Ur la  Women 's
In i t ia t i ve  Product ion  and  Enterpr i se
Cooperat i ve .   

Bu y ı l  gerçek l e ş t i r i l emeyen  b irçok  organizasyondan b ir i  o lan  Ur la  Enginar  Fes t iva l i 'ne  rağmen
enginar  sa t ı ş lar ındaki  rakamalr  Ur la ' l ı  üre t i c iy i  gü lümse teb i lmi ş  görünüyor .  Tabi i  bu  başar ın ın
ardında  b ir  kadın  üre t im kooperat i f in in  o lmas ı  sa t ı ş  kanal lar ına  dair  yarat ı c ı  ve  başar ı l ı  i ş
yapma b i ç imler in i  ge l i ş t i r en  Ur la 'dan  ve  dünyanın  b irçok  fark l ı  ü lke s inden  d ikkat  ç ek i c i  örnek l er i
bu  yaz ı ımızda  s iz l er  i ç in  der l ed ik .  
Despi te  the  Urla  Art ichoke Fest iva l ,  which i s  one of  the  many organizat ions  that  could  not
be  held  this  year ,  the  f igures  in  ar t ichoke sa les  seem to  have  made the  Urla  producer
smile .  Of  course ,  behind this  success ,  we have  compiled remarkable  examples  from Urla
and many dif ferent  countr ies  of  the  world ,  which has  developed creat ive  and successful
ways  of  doing business  about  sa les  channels .
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Çev�r �m�ç �  Toplnat ı lar  ve  Sanat
Ant ik  Roma  ka l ınt ı la r ın ın  dikdörtgen
mahsul le r in i  sonsuza  kadar  detay l ıca
ince lemey in  ar t ık :  I ruoma  Ekpunobi
tara f ından  oluşturu lan  Zoom  Müzes i ,
konferans  ih t i yaç la r ın ız  i ç in  fa rk l ı
kurumlar  ta ra f ından  sunulan  kapsaml ı  bi r
sanat  ese ler i  der lemes id i r .  Görse l
o la rak  caz ip  ve  en  öneml i s i  hız l ı
yük lenen  Tumblr  blogu ,  her  müze  i ç in
düzgün  bi r  şek i lde  düzenlenmiş
k lasör le re  sah ip  bi r  Google  Dr ive 'a
bağlant ı la r  i çermekte .

Ekpunobi ,  “ZOOM  Müzes i 'nin  bi rçok
müzeden  fa rk l ı  olarak  er i ş ime  aç ık  ve
ücrets iz  olduğunu  bel i r tmekte .  Res imler ,

fo toğra f la r ,  kuru lumlar  ve  18 .  yüzy ı l ın
müsr i fçe  yeniden  oluşturu lmuş  i ç
mekanlar ı  Zoom  üzer inde  çev i r imiç i
toplant ı la r ın ızda  arka  plan  olarak
kul lan ı lmak  üzere  ind i r i leb i l i r .
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Peyn�r  Üret �c � ler �ne Sanal  Destek
İng i l i z  aşç ı  Jamie  Ol iver  i se  Pandemi
sürec indek i  v ideo  yay ın la r ı  kadar  İng i l i z
Peyn i r  üret ic i le r in in  yard ım  çağr ı s ına
yanı t  vererek  programlar ında  üret ic i le r in
destek lenmes i  yönünde  bi r  kampanya
yürüttü .  Di j i ta l  sat ı ş  ağlar ı  yo lu  i l e  süt
ürünler inde  üret i len  ürünler in  tüket ic i  i l e
buluşmas ına  verd iğ i  lezzet l i  destek  i l e
fa rk  yarat t ı .  

Van Gogh Müzes�  
Van  Gogh  Müzes i ,  dünyanın  en  büyük
Vincent  van  Gogh  sanat  eser le r i
ko leks iyonuna  ev  sah ip l iğ i  yapıyor .

Koleks iyonda  Çiçek  Açan  Badem  Ağac ı ,
Ayç içek ler i  ve  Patates  Yiyenler  gib i
dünyaca  ünlü  tab lo la r
bulunmaktadı r .Van  Gogh 'un  öneml i
tab lo la r ın ı  keş fed in .  

https : / /www.vangoghmuseum.nl /en/e
xplore-the-col lect �on



Suud�  Arab�stan G�r �ş �mler �
D� j � ta l  Hemam Eğ�t �m Kampı
Suudi  Di j i ta l  Akademis i 'nin ,  yeni
mezunlar ın ı  ve  i ş  arayanlar ı  bi rden  çok ,

yoğun ,  ni te l  ve  uzman  eği t im  kamplar ı
a rac ı l ığ ıy la  ni te lendi rmey i  ve  eği tmey i
amaçlayan  programlar ından  bi r id i r .  Bu
kamplar ,  gel i şen ,  modern  ve  i l e r i
teknolo j i le r  a lan lar ında  modern  ve
yeni l ikç i  eği t im  ve  öğret im  yöntemler ine
göre  tasar lanmışt ı r .  Program  aynı
zamanda ,  gelecektek i  meslek ler i ,  yeni
nes i l  l ider le r i  haz ı r lamak  i ç in  gerek l i
becer i le re  bağlamay ı  amaçlar .  

https : / /sda .edu.sa/ar/hemam

Fr�da Kahlo  Müzes�
1958  y ı l ında  ölümünden  4  y ı l  sonra
müzeye  dönüştürü len  Fr ida  Kahlo 'nun  ev i
Pandemi  sürec inde  sana l  z iyaretç i le r in i
kabul  ediyor .  

Mekan  aynı  zamanda  Kahlo 'nun  eser le r in i
yak ından  ince lem  f ı r sat ı  bulacağın ız  öze l
b i r  ortam  sunuyor .

https : / /artsandculture .google .com/part
ner/museo-fr �da-kahlo
https : / /www.recorr �dosv�rtuales .com/fr
�da_kahlo/museo_fr �da_kahlo .html
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F u t u r e  o f  C o n n e c t e d n e s s :  C o l l a b o r a t i n g  i n  t h e  N ew  R e a l i ty .  D i g i t a l

E v e n t :  S a u d i  Ar a b i a .  Au g u s t  26 ,  2020 .  

Lübnan
"Screens  and  Streams " -

Arap  Kül tür  ve  Sanat  Fonu ,

dünyadak i  benzer i  görü lmemiş  durumun
ış ığ ında  ve  Arap  bölges indek i  ve
ötes indek i  f i lm  yapımcı la r ın ın  ve  f i lm
kuru luş la r ın ın  diğer  gi r i ş imler inden
i lham  a larak ,  “Screens  and  Streams ”

gi r i ş imin i  baş lat t ı .  Gir i ş im ,  2011 -2016
y ı l la r ı  aras ında  üret i len  geniş  ye lpazede
Arap  bağımsız  f i lmler in i  çevr imiç i
o la rak  7  güne  kadar  ücrets iz  olarak
sunacak .

https : / /www.arabculturefund.org/News
/85



ABD 
Bang  on  a  Can  Maratonu  ‘Bang  on  a  Can ’ ,

New  York  City 'deki  ve  ABD 'deki
müzisyenler in  ev ler inden  26  canl ı
per formans ın  yer  a ld ığ ı  a l t ı  saat l ik
sana l  bi r  maratonu  canl ı  olarak
yay ın landı .

MUSE Projes � ,  b � l �msel  �çer �ğ �  p lat formunda ücrets �z  o larak sunuyor
COVID - 19  kürese l  halk  sağ l ığ ı  kr iz in in  yarat t ığ ı  zor luk lara  yanı t  olarak ,  MUSE  Pro jes i ,
bi l imse l  i çer iğ i  geç ic i  olarak  plat formumuzda  ücrets iz  sunarak  kat ı l ımcı  yay ınc ı la r ı
destek lemekten  memnuniyet  duymaktadı r .  Öngörü leb i l i r  gelecekte  bi rçok
yükseköğret im  kurumunun  sadece  çevr imiç i  bi r  öğrenme  ortamına  geçmes iy le ,

çeş i t l i  seçk in  ünivers i te  bas ımlar ından ,  toplu luk lardan  ve  kar  amacı  gütmeyen
i lg i l i  yay ınc ı la rdan  beşer i  ve  sosya l  bi l imlerdek i  emektar  araşt ı rmalara  kolay
er i ş imin  dünya  çapındak i  kul lan ıc ı la r  i ç in  öğretme ,  öğrenme  ve  bi lg i  keş f in i
destek lemeye  yard ımcı  olacağ ın ı  umuyoruz .

https : / /about .muse. jhu.edu/resources/f reeresourcescov�d19/
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Çin  Seddinde  Çev i r imiç i  bi r
ücrets iz  tur  Pandemi  süres ince
mümkün .



One World :  Together  at  Home One World :
Together  At  Home,  dünyay ı  bi r leş t i rmek  ve  COVID - 19
i le  mücadelede  ön  cephede  ça l ı şan lar ı  kut lamak  i ç in
tar ih i ,  kürese l  bi r  etk in l ik t i r .  Cov id - 19  Tepkis in in  ön
saf la r ından  i lham  ver ic i  ve  hoşa  giden  hikaye ler i  i ç in
s iz le r i  davet  ediyor .

Lady  Gaga  küratör lüğünde  ve  J immy  Fa l lon ,  J immy
Kimmel  ve  Stephen  Colbert ' in  ev  sah ip l iğ inde
kat ı l ımlar .  Al ic ia  Keys ,  Amy  Poehler ,  Andrea  Bocel l i ,
Awkwaf ina ,  Bi l l ie  Ei l i sh ,  Bi l l ie  Joe  Armstrong  of
Green  Day ,  Burna  Boy ,  Cami la  Cabel lo ,  Cel ine  Dion ,

Chr i s  Mart in ,  Dav id  &  Victor ia  Beckham ,  Eddie
Vedder ,  El len  DeGeneres ,  El ton  John ,  F INNEAS ,  Id r i s
and  Sabr ina  Elba ,  J  Balv in ,  Jenni fe r  Lopez ,  John
Legend ,  Kacey  Musgraves ,  Kei th  Urban ,  Kerry
Washington ,  Lady  Gaga ,  Lang  Lang ,  L izzo ,    LL  COOL  J ,

Lupi ta  Nyong ’o ,  Maluma ,  Matthew  McConaughey ,

Oprah  Winf rey ,  Paul  McCartney ,  Pharre l l  Wil l iams ,

Pr iyanka  Chopra  Jonas ,  Sam  Smith ,  Shah  Rukh  Khan ,

Shawn  Mendes ,  Stev ie  Wonder ,  Tay lor  Swi f t  ve  Usher
g ib i  ünlü  i s imler in  kat ı l ımlar ı  i l e  gerçek leş iyor .

Rusya’n ın  �kon�k  Herm�tage müzes�nde tek sefer l �k  b � r  yolculuk 

Rusya 'nın  St .Petersburg  kent inde  dünyanın  en  büyük  müzeler inden  bi r inde  5  saat l ik  19  dk
28sn ' l i k  s inema  yo lcu luğunu  deney imley in .  iPhone  1 1  Pro 'da  tek  bi r  sürek l i  çek imde  4K  olarak
çek i len  45  galer i ,  588  başyapı t  ve  canl ı  per formans ın  key f in i  ç ıkar ın .  

Yönetmen :  Axinya  Gog  

Apple  Müzikde  öne  ç ıkan  f i lm  müzik ler in i  din ley in  https : / /apple .co /33JL jYp  Bestec i le r ,  ç ık ı ş
s ı ras ı y la :  Anton  Schwarz  MUJUICE  Katush i ro  Ogur i  Gabr ie l  Prokof iev  Ki r i l l  Richter .
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Diğer  Öne  Çıkanlar :OSIRISnet ,  Antik  Mısır  mezarlarını  öğrenmek  için  bir  eğitim  aracıdır .
https : / /www .osirisnet .net/e_why .htm

*
"Quarantine  Got  Talent”  yarışması

Yeteneğinizi  paylaşmak  istiyorsanız ,  neden  “Quarantine
Got  Talent”  kısa  f i lm  yarışmasına  katılmıyorsunuz? Sanat  ve  koronavirüsle  i lgil i
kısa  f i lminiz  belgesel  ya  da  anlatı  veya  animasyon  ya  da  deneysel  ya  da  video

sanatı  olabilir .  Web  sayfasındaki  tüm  detayları  kontrol  edin .
*

Online  'creativity '  festival  for  Turkey  from  Izmir  
Izmir  University  of  Economics  ( IUE)  will  organize  “GençYaratıcı  Festivali  (Young  Creative  Festival)” in

order  to  improve  the  vision  of  young  people  in  advertising  and  to  make  them  meet  with  the
leading  names  in  the  communication  sector .  The  festival ,  which  will  be  held  online  between  29-30

May ,  will  be  broadcast  l ive  on  the  Youtube  page  of
IUE  Communication  Faculty  and  will  be  open  to  everyone .
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